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AbƦƴƞacƴ
MenWimeWer is an interactive presentation software that aims at creating an engaging experience for
every participant. MenWimeWer is currently exploring how inspiration can be used to allow users to
evolve in their use of the tool and understand the full potential of it. There is limited research
available that combines HXman-cenWered deVign and inspiration. As a result, the thesis aims to explore
how to inspire the users of MenWimeWer to grasp the software¶s full potential, to attract and activate
them. Additionally, the aim is to deliver guidelines for the design of Inspirational UVer e[perienceV for
MenWimeWer and a final inspirational design proposal.

The applied process is an adaptation of Lean UX and consists of an initial research phase, six
two-week sprints and a final delivery phase. In the initial research phase, the primary purpose is to
explore existing research within inspiration and design. The purpose of each sprint is to perform user
research, test features and allow for iterative development. Each sprint is initiated by an assumption
then follows related ideating, prototyping, learning, iterating & evaluating and finally testing &
experimenting. The development is performed with continuous interaction with the users of
MenWimeWer. The primary purpose of the final delivery phase is to derive final personas, final design
and guidelines for how to design Inspirational UVer e[perienceV.

The inspirational journey for users usually starts with an intrinsic or extrinsic inspirational source.
The inspiration is thereafter stored physically, digitally, or mentally until external and internal factors
allow the inspiration to go from the user being inspired by the source to being inspired to take action.
The users experience inspiration from a variety of sources depending on their characteristics, but
most recurring are by other people and personal development. The findings of the study are
concluded in the inspirational guidelines which consist of ten aspects relevant to consider when
designing for Inspirational UVer e[perienceV. The guidelines include for example: Maintaining a
sense of new or different, show as much of the experience as early as possible and create content that
resonates with values or goals. The guidelines are embodied in the final design and results imply that
by using the guidelines in designing, the experience of inspiration is increased.

KeǛǕŸƞdƦ͆ inspiration, user experience, guidelines, Inspirational User experiences, saas, software
as a service, lean UX, human-centered design, user activation
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SƴƞƼcƴƼƞe Ÿf ƴhe ƛaƛeƞ

̆̇ IŭƴƞŸdƼcƴiŸŭ Introduces the topic of the thesis, the objective, the aim and
demarcations.

̆̈ The ƛƞŸdƼcƴ Ÿf Meŭƴiūeƴeƞ Introduces the product Mentimeter and explains relevant
functionality, the user perception of the product and presents
some existing sources of inspiration in Mentimeter.

̆̉ TheŸƞeƴicaŢ fƞaūeǕŸƞŞ Introduces the applied theoretical framework within two areas:
Inspiration and Human-centred design. The chapter is
concluded with a synthesis of the interpretation of the
interrelationship of inspiration and human-centered design,
which serves as a theoretical basis for the thesis.

̆̊ PƞŸceƦƦ Introduces the process Lean UX, the applied process and its
different phases with applied methods. The phases are the
Initial research phase, ideating, prototyping, learning, iterating τ
evaluating, testing τ experimenting and final delivery phase.
The chapter is concluded with the product roadmap and
sources of assumptions building the product roadmap.

̆̋ MeƴhŸdƦ Introduces the applied methods structured by the phases in the
applied process which are: Initial research phase, Ideating,
Prototyping, Learning τ evaluating, Testing τ experimenting
and Final delivery phase. Each phase contains several methods
and they are presented in the chapter.

̆̌ ReƦƼŢƴ͆ UƦeƞ ǫŭdiŭgƦ The following chapter introduces the result of the user research
throughout the project in the form of the inspired users of
Meŭƴimeƴeƞ, Inspiration user journey and inspiration personas.

̆̍ ReƦƼŢƴ͆ PƞŸdƼcƴ feaƴƼƞeƦ τ
fŸcƼƦ aƞeaƦ

Introduces the result of the product development throughout
the project within the different product areas of focus and
product roadmap. The result is related to the product and its
characteristics. The development of each product focus is
presented based on the result from applicable experiments. The
chapter is concluded with the final evaluation.

̆̎ FiŭaŢ DeƦigŭ Introduces the final design together with a summary of
supporting data and claims as well as the included features.

̆̏ GƼideŢiŭeƦ Introduces guidelines for designing for inspiration in
Mentimeter with supporting evidence and related developed
features.

̇̆ DiƦcƼƦƦiŸŭ Discusses the implications of the results, the validity of the
process, ethical considerations for the project and future
research.

̇̇ CŸŭcŢƼƦiŸŭ Concludes the thesis and presents a summary of the result and
significance in the area of inspiration and User experiences.
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Introduction
The following chapter introduces the topic of the thesis͇ the objective͇ the aim and demarcations͌

InVSiUaWion haV Whe SoZeU Wo engage SeoSle in neZ e[SeUienceV, enable e[SloUaWion of neZ heighWV and
enhance Zell-being (ThUaVh & EllioW, 2010). InVSiUaWion iV Whe foXndaWion of cUeaWiYiW\ and can
SUomoWe life VaWiVfacWion. InVSiUaWion oUiginaWeV fUom VWimXli, e[WUinVic oU inWUinVic and being inVSiUed
iV a SleaVXUable VWaWe, a VWaWe WhaW man\ enjo\ finding WhemVelYeV in. BXW Whe TXeVWion iV, iV iW SoVVible
Wo cUeaWe inVSiUaWion WhUoXgh Inspirational User experiences? In an aWWemSW Wo anVZeU Whe TXeVWion,
WhiV maVWeU WheViV aimV Wo VSaUk inVSiUaWion WhUoXgh deVign and Wo inYeVWigaWe hoZ Wo inVSiUe XVeUV Wo
aWWUacW and acWiYaWe, fUom a User experience SeUVSecWiYe, in Whe inWeUacWiYe SUeVenWaWion VofWZaUe
Mentimeter.

Mentimeter iV an inWeUacWiYe SUeVenWaWion VofWZaUe WhaW aimV aW cUeaWing an engaging e[SeUience foU
eYeU\ SaUWiciSanW. HoZeYeU, SUeYioXV XVeU UeVeaUch haV VhoZn WhaW man\ XVeUV onl\ YieZ Mentimeter
aV a comSlemenWaU\ Wool, UaWheU Whan a comSleWe SUeVenWaWion Wool. AV a UeVXlW, Mentimeter ZanWV Wo
e[SloUe inVSiUaWion aV a Za\ foU XVeUV Wo XncoYeU iWV fXll SoWenWial. The chaUacWeUiVWicV and imSoUWance
of inVSiUaWion fUom a SV\chological SeUVSecWiYe haYe been VWXdied b\ UeVeaUcheUV like ThUaVh & EllioW
(2010). ThUaVh & EllioW (2014) conceSWXali]e inVSiUaWion oYeU Wime aV a SUoceVV of being inspired by
and inspired to, boWh eVVenWial comSonenWV foU inVSiUaWion Wo lead Wo acWion. ThUaVh eW, al. (2010) alVo
eVWabliVhed WhaW inVSiUaWion SUomoWeV Zellbeing, iW faciliWaWeV SUogUeVV WoZaUdV VeW goalV and cUeaWeV
moUe efficienc\ and SUodXcWiYiW\. AddiWionall\, Mil\aYVka\a (2012) haV in heU VWXdieV Veen
connecWionV beWZeen inVSiUed SeoSle and e[SeUiencing moUe gUaWiWXde and a VenVe of SXUSoVe in life
(Mil\aYVka\a eW al., 2012).

The UeVeaUch ZiWhin Human-centred design iV e[WenViYe, WheUe aUe VeYeUal eVWabliVhed fUameZoUkV
VXch aV HaVVen]ahl¶V UX framework (2005) and Design for Engagement (O¶BUien and TomV, 2008).
User experience design iV b\ HaVVen]ahl¶V UX model defined aV cUeaWing meaningfXl e[SeUienceV
WhUoXgh a deYice. ThiV iV accomSliVhed WhUoXgh Ueali]ing Whe XVeU'V needV of comSeWence, UelaWedneVV,
SoSXlaUiW\, VWimXlaWion, meaning, VecXUiW\ and aXWonom\. SimilaU Wo HaVVen]ahl¶V UX model iV Whe
engagemenW WheoU\ ZheUe an engaging User experience iV chaUacWeUi]ed b\ Whe folloZing: aSSUoSUiaWe
challenge, SoViWiYe affecW, endXUabiliW\, aeVWheWic and VenVoU\ aSSeal, aWWenWion, feedback, noYelW\,
inWeUacWiYiW\ and SeUceiYed XVeU conWUol (O¶BUien and TomV, 2008).
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HoZeYeU, WheUe iV liWWle UeVeaUch combining inVSiUaWion and Human-centred design oU User experience
design. AV a UeVXlW, Whe WheViV e[SloUeV hoZ Wo combine InVSiUaWion and Human-centred design in
deVigning foU Inspirational User experiences. The foXndaWion foU Whe WheViV iV an inWeUSUeWed combined
WheoU\ fUameZoUk foU deVigning Inspirational User experiences, e[WUacWed fUom UeVeaUch ZiWhin Whe
field of Human-centred design and Whe SV\cholog\ of inVSiUaWion. The WheViV iV e[ecXWed WhUoXgh a
liWeUaWXUe UeYieZ of User experience design theory and InVSiUaWion WheoU\, deYeloSmenW and WeVWing of
deVign SUoSoValV, XVeU UeVeaUch and comSilaWion of final deliYeUableV. The SUoceVV aSSlied in Whe
deYeloSmenW and WeVWing of deVign SUoSoValV folloZV a Lean UX meWhodolog\. The final deliYeUableV
inclXde a final deVign SUoSoVal foU Mentimeter, gXidelineV foU hoZ Wo deVign foU inspirational User
experiences, inVSiUaWion SeUVonaV and inVSiUaWion XVeU joXUne\. The gXidelineV inclXde aVSecWV VXch aV
SUomoWing fXn, VhoZ aV mXch of Whe e[SeUience aV eaUl\ aV SoVVible and cUeaWe conWenW WhaW UeVonaWeV
ZiWh YalXeV and goalV. The UeVXlW indicaWeV WhaW WhUoXgh aSSl\ing Whe gXidelineV on User experience
deVign iW iV SoVVible Wo inVSiUe XVeUV Wo Vome e[WenW.

1.2 Aim
The WheViV aimV Wo e[SloUe hoZ Wo inVSiUe Whe XVeUV of Mentimeter Wo XndeUVWand Whe fXll SoWenWial of
Whe VofWZaUe Wo aWWUacW and acWiYaWe Whe XVeUV. AddiWionall\, Whe aim iV Wo deliYeU gXidelineV foU Whe
deVign of inVSiUaWional e[SeUienceV in Mentimeter and a final inVSiUaWional deVign SUoSoVal Wo aWWUacW
and acWiYaWe XVeUV.

1.3 Objective
The objecWiYe iV, b\ XVing a Lean UX SUoceVV, Wo foUm aVVXmSWionV on hoZ Wo inVSiUe XVeUV baVed on
liWeUaWXUe UeYieZV, XVeU UeVeaUch and WeVWing. The aVVXmSWionV WUanVlaWed inWo h\SoWheVeV Zill foUm
deVign SUoSoValV WhaW Zill be WeVWed in e[SeUimenWV ZiWh XVeUV. The daWa fUom Whe WeVWV Zill be
anal\]ed WhUoXgh coding Wo deWeUmine if Whe aVVXmSWion iV WUXe and if Whe h\SoWheVeV aUe YalidaWed oU
inYalidaWed. The Lean UX SUoceVV of foUmXlaWing and YalidaWing h\SoWheVeV WhUoXgh WeVWing deVign
SUoSoValV in aUUanged e[SeUimenWV iV UeSeWiWiYe and conWinXoXV. The iWeUaWed deVign SUoSoValV and
V\nWheVi]ed XVeU UeVeaUch findingV Zill fXel foUmXlaWion of Whe final deliYeUableV of Whe WheViV.

1.3 Demarcations
The demaUcaWionV of Whe WheViV aUe caWegoUi]ed inWo aVSecWV UelaWed Wo Whe XVeU VWXdieV, Whe SUodXcW
iWVelf and Whe SUodXcW XVeU joXUne\ and Whe aSSlied definiWion of inVSiUaWion.

User studies

The focXV of Whe SUojecW iV Wo inVSiUe Whe Vingle XVeU, meaning inVSiUing Whe indiYidXal Wo SXUVXe
Mentimeter aV a Wool foU SUeVenWaWionV. The majoUiW\ of Whe XVeUV inclXded in Whe VWXd\ haYe a fUee
accoXnW Wo XVe Mentimeter Zhich enWailV Vome limiWaWionV of fXncWionaliW\. The oWheU XVeUV aUe acWiYe
SUeVenWeUV bXW noW XVeUV of Mentimeter. DXe Wo Whe diVSeUVed locaWion of Whe XVeUV, XVeU VWXdieV aUe
Volel\ SeUfoUmed digiWall\. The findingV UelaWed Wo XVeUV SUeVenWed in Whe WheViV Zill be baVed on
TXaliWaWiYe daWa collecWed WhUoXgh inWeUYieZV and e[SeUimenWV. The inclXded XVeUV aUe XVeUV Zho haYe
limiWed e[SeUience in Whe Wool and WhaW aUe aVVXmed Wo haYe \eW Wo diVcoYeU Whe fXll SoWenWial of
Mentimeter.
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Product and user journey

The focXV ZiWhin Whe SUodXcW Mentimeter iV in-aSS, meaning Zhen a XVeU iV logged in. In WeUmV of Whe
XVeU inWeUacWion ZiWh Mentimeter, Whe ShaVe befoUe a SUeVenWaWion XS XnWil Whe WUanViWion inWo VWaUWing a
SUeVenWaWion iV inclXded in Whe WheViV. The ShaVe dXUing Whe SUeVenWaWion and Whe cUeaWion of Whe
SUeVenWaWion in ediW mode aUe e[clXded, Vee figXUe 1.3.1. The WUanViWion Wo ending a SUeVenWaWion aV
Zell aV Whe afWeUmaWh iV inclXded, Vee figXUe 1.3.1.

Figure 1͌3͌1͇ the different phases of presenting using Menƴimeƴeƞ͌ The light grey areas of the user journey are
excluded͌

Definition of Inspiration in relation to Mentimeter

BaVed on Whe definiWion of inVSiUaWion b\ EllioW and ThUaVh (2010) and cXVWomeU inVSiUaWion (B|WWgeU
eW, al. 2017), inVSiUaWion iV in WhiV WheViV defined aV an inWeUnal SUoceVV ZheUe Whe XVeUV feel inWUinVicall\
moWiYaWed Wo XVe Mentimeter Wo VWaUW SUeVenWing oU Wo e[SloUe Whe SoWenWial of Whe Wool and e[Wend
XVage.
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The Product Mentimeter
The following chapter briefly introduces the product Menƴimeƴeƞ and explains relevant functionality͇ the user
perception of the product and presents some existing sources of inspiration in Menƴimeƴeƞ͌

The SUodXcW of Mentimeter conViVWV of a Wool WhaW alloZV XVeUV Wo cUeaWe and SUeVenW inWeUacWiYe
SUeVenWaWionV. The SUodXcW conWainV WhUee main SaUWV: a conWenW Zeb, Zhich iV acceVVible WhUoXgh
www.mentimeter.com, an ediW and SUeVenWaWion YieZ Zhich iV aYailable b\ logging in called in-aSS and
a YoWing Zeb Zhich iV acceVVible WhUoXgh www.menti.com. The conWenW Zeb iV XVed Wo diVSla\
infoUmaWion aboXW Whe SUodXcW and inVSiUe XVeUV WhUoXgh blog SoVWV and YideoV, Vee figXUe 2.1. The ediW
and SUeVenWaWion YieZ iV ZheUe Whe XVeU cUeaWeV SUeVenWaWionV, acceVV feaWXUeV and SUeVenWV. The YoWing
Zeb iV foU SaUWiciSanWV Wo VXbmiW WheiU SaUWiciSaWion. The acceVV Wo feaWXUeV of Whe Wool deSendV on Whe
W\Se of Slan WhaW Whe XVeU VXbVcUibeV Wo. The aYailable SlanV aUe FUeemiXm, baVic, PUo, EnWeUSUiVe and
EdXcaWional. Once Whe XVeU iV logged in WheUe aUe Vome oSWionV aYailable in Whe inWeUface, Vee figXUe
2.2. The inWeUface alloZV Whe XVeU Wo bUoZVe Whe SUeVenWaWionV and oSen a neZ SUeVenWaWion Wo ediW.
Once Whe XVeU chooVeV Wo ediW oU cUeaWe a neZ SUeVenWaWion, Whe XVeU Zill enWeU Whe ediW YieZ, Vee figXUe
2.3.

2.1 User perception of Mentimeter
Since 2014, Zhen Mentimeter ZaV foXnded, Whe SUodXcW haV conWinXoXVl\ eYolYed. FUom being Volel\
an inWeUacWiYe Wool Wo offeUing an e[WenViYe and SoZeUfXl SUeVenWaWion VofWZaUe SUodXcW. The SUodXcW
Mentimeter alloZV Whe XVeU Wo cUeaWe comSleWe SUeVenWaWionV in Mentimeter WhUoXgh offeUing boWh
inWeUacWiYe elemenWV and UegXlaU SUeVenWing feaWXUeV VXch aV conWenW VlideV. SWill man\ XVeUV onl\ XVe
Mentimeter aV a VecondaU\ VofWZaUe foU Whe inWeUacWiYe SaUW of a SUeVenWaWion, VZiWching beWZeen WheiU
SUimaU\ SUeVenWing Wool and Mentimeter. NoUmall\, Whe\ incoUSoUaWe Mentimeter in Whe beginning,
middle oU end. ThiV mighW be Vince Whe\ aUe noW aZaUe of Whe SoVVibiliWieV in Mentimeter oU do noW feel
moWiYaWed Wo oU confidenW in e[SloUing Whe Wool. TheUe haYe alVo been VeYeUal indicaWionV WhaW XVeUV and
SaUWiciSanWV belieYe WhaW Mentimeter iV a Wool onl\ XVed foU inWeUacWiYiW\ VXch aV cUeaWing ZoUd cloXdV
oU SollV. The UeaVon coXld be WhaW man\ XVeUV geW aWWUacWed Wo Mentimeter Yia SaUWiciSaWing in a
SUeVenWaWion ZheUe Mentimeter iV meUel\ XVed aV an inWeUacWiYe elemenW VXch aV a Solling Wool.
RegaUdleVV, Whe indicaWionV WhaW XVeUV do noW XndeUVWand Whe fXll SoWenWial of Mentimeter need Wo be
e[amined.
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2.2 Sources of inspiration in Mentimeter
TheUe aUe VeYeUal VoXUceV of inVSiUaWion in Mentimeter. TheUe aUe inVSiUaWion VoXUceV e[WeUnal Wo
Mentimeter, bXW alVo naWiYe VoXUceV SUodXced b\ Mentimeter. NaWiYe VoXUceV of inVSiUaWion aUe SUeVenW
in Whe conWenW Zeb and in-aSS. Mentimeter alVo SUodXceV conWenW foU Vocial media. WiWhin Whe conWenW
Zeb, blog SoVWV, YideoV and diVSla\V of feaWXUeV aUe Whe SUimaU\ VoXUceV of inVSiUaWion. WiWhin Whe
in-aSS, a Wab foU inVSiUaWion iV aYailable ZheUe WheUe aUe WemSlaWeV. TemSlaWeV aUe e[amSle
SUeVenWaWionV deYeloSed b\ Mentimeter VhoZing diffeUenW TXeVWion W\SeV, la\oXWV and feaWXUeV. In
ediW-YieZ, WheUe aUe e[amSle VlideV aYailable. The e[amSle VlideV aUe e[amSleV of VlideV ZiWh diffeUenW
kindV of TXeVWionV and la\oXWV. Being inVSiUed Wo SUeVenW iV noW onl\ limiWed Wo XVing Whe SUodXcW and
conVXming iWV conWenW. Being inVSiUed Wo XVe Whe SUodXcW foU a SUeVenWaWion can occXU an\Wime. AV a
SaUWiciSanW of a SUeVenWaWion, Whe SaUWiciSaWion mighW VWimXlaWe inVSiUaWion. AV a SoWenWial SUeVenWeU,
inVSiUaWion mighW VWem fUom co-ZoUkeUV, an eYenW, WiSV fUom UheWoUicV and a SXb TXi].
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03
Theoretical framework
The following chapter introduces the applied theoretical framework within two areas: Inspiration and
Human͡centred design͌ The chapter is concluded with a synthesis of the interpretation of the
interrelationship of inspiration and Human͡centred design͇ which serves as a theoretical basis for the thesis͌

3.1 Research within the field of inspiration
InVSiUaWion iV an inWUinVicall\ moWiYaWing UeVSonVe Wo a VWimXlXV WhaW haSSenV in aXWhenWic e[SeUienceV
(ThUaVh & EllioW, 2004). InVSiUaWion can occXU XninWenWionall\ Zhen \oX leaVW e[SecW iW bXW can alVo be
Whe UeVXlW of VWUiYing WoZaUdV an achieYemenW. InVSiUaWion iV defined accoUding Wo Whe Tripartite
conceptualization Zhich diVWingXiVheV Whe VWaWe of inVSiUaWion fUom oWheU SV\chological VWaWeV. The
Tripartite conceptualization alVo defineV Whe coUe chaUacWeUiVWicV of inVSiUaWion, Zhich aUe
transcendence, evocation and motivation (ThUaVh & EllioW, 2004). Transcendence UefeUV Wo haYing
gained aZaUeneVV of neZ oU beWWeU SoVVibiliWieV. Evocation UefeUV Wo Uandom VSonWaneoXV inVSiUaWion
ZiWhoXW inWenWion. BoWh transcendence and evocation Uel\ on an oXWeU VWimXlXV Wo SUomoWe inVSiUaWion.
The final aVSecW motivation UefeUV Wo VWUiYing Wo WUanVmiW oU acWXali]e an idea oU YiVion (ThUaVh &
EllioW, 2004).

Component process conceptualization iV XVed Wo deVcUibe Whe SUoceVV of being inVSiUed oYeU Wime
(ThUaVh eW al., 2014). The conceSWXali]aWion conViVWV of WZo SUoceVVeV Zhich aUe: being inspired by
and being inspired to. Being inspired by meanV WhaW Whe SeUVon baVed on an inVighW leadV naWXUall\ Wo
Whe SUoceVV of being inspired to. Being inVSiUed UefeUV Wo a deViUe Wo SXUVXe oU WUanVmiW VomeWhing.
Being inspired by iV aWWUibXWed Wo inVSiUaWion of evocation oU transcendence Zhile being inspired to iV
aWWUibXWed inVSiUaWion of motivation. FoU a comSleWe eSiVode of inVSiUaWion, boWh being inspired by and
being inspired to iV UeTXiUed (ThUaVh & EllioW, 2004).

Why inspiration matters

InVSiUaWion iV imSoUWanW fUom a User experience SeUVSecWiYe becaXVe iW SUomoWeV Zellbeing, faciliWaWeV
SUogUeVV WoZaUdV VeW goalV, iV Whe foXndaWion of cUeaWiYiW\ and incUeaVeV efficienc\ and SUodXcWiYiW\
(ThUaVh & EllioW, 2010). FXUWheUmoUe, inVSiUaWion VeemV Wo SUomoWe SleaVXUe-oUienWed and
Velf-acWXali]ed Zellbeing. MoUe concUeWel\ inVSiUaWion VeemV Wo SUomoWe SoViWiYe affecW and life
VaWiVfacWion Zhich boWh aUe imSoUWanW aVSecWV of Zell-being (ThUaVh & EllioW, 2010). Mil\aYVka\a eW
al. (2012) haYe in WheiU VWXdieV on goal achieYemenW and inVSiUaWion Veen connecWionV beWZeen inVSiUed
SeoSle and e[SeUiencing moUe gUaWiWXde and a VenVe of SXUSoVe in life (Mil\aYVka\a eW al., 2012).
AddiWionall\, inVSiUaWion VeemV Wo be cloVel\ UelaWed Wo SeUVonal goal achieYemenW ZheUe moUe
inVSiUed SeUVonV aUe moUe likel\ Wo fXlfill WheiU goalV. IW VeemV Wo be WhaW inVSiUed indiYidXalV VeW
inVSiUing goalV WhaW aUe Ueachable Wo Whem. Mil\aYVka\a eW al. (2012) Veemed Wo Vee a SaWWeUn ZheUe
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moUe inVSiUed indiYidXalV VeW inVSiUed goalV WhaW cUeaWed an inVSiUed goal achieYemenW SUoceVV, ZheUe
WheVe WZo bXilW on each oWheU Wo cUeaWe a SoViWiYe looS (Mil\aYVka\a eW al., 2012). TUaiW inVSiUaWion iV
cloVel\ linked Wo Velf-UeSoUWed cUeaWiYiW\ in dail\ life and SeoSle Wend Wo be moUe cUeaWiYe on da\V
ZheUe Whe\ aUe moUe inVSiUed (ThUaVh & EllioW, 2003). InVSiUaWion faciliWaWeV SUodXcWiYiW\ becaXVe
inVSiUed SeoSle haYe a cleaU YiVion of ZhaW Wo do and hoZ Wo e[ecXWe iW aV Zell aV feeling moWiYaWed Wo
acW. FoU e[amSle, ZUiWeUV Zho aUe inVSiUed SUodXce moUe We[W in VhoUWeU SeUiodV, ZiWh feZeU SaXVeV Wo
Whink, Whan Whe XninVSiUed oneV (ThUaVh & EllioW, 2014). HoZeYeU, aV inVSiUaWion iV a UeVXlW of Whe
XVeU'V UelaWion Wo and Whe objecW iWVelf and boWh aUe of eTXal imSoUWance Wo inVSiUaWion, iW iV challenging
Wo SUomoWe iW inWenWionall\ (ThUaVh eW al., 2014).

AccoUding Wo I]ogo & MSinganjiUa (2020), hedonic conWenW VhoZV a gUeaWeU inVSiUaWional effecW Whan
XWiliWaUian conWenW. FXUWheUmoUe, YiVXalV inVSiUe moUe Whan 75% of conVXmeUV Wo SXUchaVe. B\ 2020, an
eVWimaWion of aUoXnd 50% of conVXmeU VeaUcheV ZeUe eVWimaWed Wo be e[ecXWed WhUoXgh Yoice oU
image VeaUch fXncWionV. TheVe VWaWiVWicV VhoZ Whe imSoUWance of YiVXal commXnicaWion ZiWh Whe
cXVWomeU. AddiWionall\, conVXmeUV¶ SXUchaVe behaYioUV aUe becoming incUeaVingl\ moUe VSonWaneoXV
and emoWionall\ inflXenced aV conVXmeUV looking foU ideaV and VolXWionV UaWheU Whan meUe SUodXcWV.
ConVeTXenWl\, WhiV leaYeV Uoom foU inVSiUaWional maWeUial Wo inflXence bX\ing behaYioU. AV Zell,
cXVWomeU inVSiUaWion VeemV Wo lead Wo moUe lo\al cXVWomeUV ZiWh an incUeaVed amoXnW of SXUchaVe
cUeaWed b\ SoViWiYe affecW and cXVWomeU delighW fUom cXVWomeU inVSiUaWion (B|WWgeU eW al., 2017).

Prerequisites for inspiration

InVSiUaWion iV a comSle[ maWWeU, SaUWl\ becaXVe WheUe iV no Za\ of deciding Zhen iW iV going Wo haSSen.
YoX can noW decide if Vomeone iV going Wo be inVSiUed, aW leaVW noW fXll\. AlWhoXgh, VWXdieV aUe VhoZing
WhaW WheUe aUe SUeUeTXiViWeV foU inVSiUaWion aV Zell aV SeUVonaliW\ WUaiWV oU behaYioUV WhaW aUe cloVel\
UelaWed Wo a higheU leYel of inVSiUaWion (ThUaVh & EllioW, 2004). PeUVonal TXaliWieV WhaW Veem Wo
coUUelaWe ZiWh inVSiUaWion aUe abVoUSWion in ZhaW Whe indiYidXal doeV, oSWimiVm and SXUVXiW (TUaVh &
EllioW, 2010). The foXndaWion foU being inVSiUed iV being oSen Wo inflXenceUV WhaW faciliWaWe being
inspired by and being able Wo be moWiYaWed Zhich faciliWaWeV being inspired to. OSenneVV Wo neZ
e[SeUienceV SoViWiYel\ coUUelaWeV ZiWh being moUe inVSiUed in geneUal in dail\ life. OSenneVV Wo
SoVVible inflXenceUV iV eVVenWial foU an indiYidXal Wo be inVSiUed. AV Zell aV being oSen Wo neZ
e[SeUienceV, oSenneVV WoZaUdV neZ SoVVibiliWieV VXSSoUWV Whe inVSiUaWion SUoceVV (ThUaVh & EllioW,
2004). To be able Wo be moWiYaWed Whe indiYidXal mXVW haYe Vome kind of inWUinVic moWiYaWion,
Velf-deWeUminaWion and SUefeUabl\ ZoUk-maVWeU\ moWiYaWion. To haYe an aSSUoach WemSeUamenW
inVWead of aYoidance faciliWaWeV Whe aVSecW of being inVSiUed Wo do and Wo find inneU moWiYaWion (ThUaVh
& EllioW, 2004). The aSSUoach WemSeUamenW can be diYided inWo WhUee SeUVonaliW\ dimenVionV:
extraversion, positive emotionality and Whe behavioral activation system. Extraversion iV linked Wo
e[SeUiencing SoViWiYe emoWionV, positive emotionality iV linked Wo e[SeUiencing SoViWiYe emoWionV and
a geneUall\ SoViWiYe oXWlook on life ZheUeaV Whe behavioral activation system iV a moWiYaWional V\VWem
WhaW geneUaWeV an aSSUoach behaYioU aV Zell aV SoViWiYe affecW (McCUae & CoVWa, 1987).
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Customer inspiration

Customer inspiration iV a model fiUVW inWUodXced in 2017 b\ B|WWgeU eW al. WhaW aimV aW bUidging Whe gaS
beWZeen inVSiUaWion and maUkeWing liWeUaWXUe. The model defineV Customer inspiration aV a WemSoUaU\
moWiYaWional VWaWe fUom being VXbjecW Wo a VoXUce of inVSiUaWion Wo be moWiYaWed Wo SXUVXe a
conVXmSWion-UelaWed goal. The model SUoSoVed focXVeV on cXVWomeUV being inVSiUed Wo achieYe
conVXmSWion-UelaWed goalV like engaging ZiWh a bUand, SXUchaVing, oU donaWing. The UeVeaUch iV baVed
on Whe Component process conceptualization aV Zell aV Whe Tripartite Conceptualization of inspiration
(ThUaVh eW al., 2014), inWUodXced eaUlieU in WhiV chaSWeU.

The model, Vee figXUe 3.1.1, conViVWV of anWecedenWV, Customer inspiration and conVeTXenceV.
AnWecedenWV conViVW of Source Characteristics and Individual Characteristics Zhich deSend on Whe
VoXUce of inVSiUaWion and Whe chaUacWeUiVWicV of Whe cXVWomeU (B|WWgeU eW al., 2017). AccoUding Wo
B|WWgeU eW al. (2017), inVSiUing conWenW VhaUeV Whe chaUacWeUiVWicV of aSSealing Wo Whe imaginaWion and
leYeUaging aSSUoach moWiYaWion. CXVWomeU inVSiUaWion conViVWV of Whe Component process
conceptualization of being inspired by and inspired to, and Whe\ aUe WogeWheU Whe neceVVaU\
comSonenWV Wo geneUaWe inVSiUaWion. The iniWiaWing VWeS of being inVSiUed UelaWeV Wo idenWif\ing neZ
ideaV (ThUaVh & EllioW, 2004) aV Zell aV incUeaVed aZaUeneVV of SoVVibiliWieV (ThUaVh & EllioW, 2004).
The VWaWe of being inspired to iV a moWiYaWional VWaWe ZheUe Whe cXVWomeU iV moWiYaWed Wo SXUVXe Whe
neZ idea. Customer inspiration Zill eliciW behavioral, emotional and attitudinal consequences. The
behavioral consequences inclXde effecWV on Whe behaYioU of Whe indiYidXal. The emotional
consequences inclXde SoViWiYe affecW, jo\ and oWheU emoWional e[SeUienceV. Finall\, Whe attitudinal
consequences inclXde effecWV on Whe cXVWomeUV¶ aWWiWXde WoZaUd Whe SUodXcW.

Figure 3͌1͌1͇ Customer Inspiration model adapted from Böttger et al͇͌ 2017͌

9



3.2 Research within the field of Human͡centred
design
The V\nWheVi]ed UeVeaUch ZiWhin HXman-cenWUed deVign inclXdeV METUX, HaVVen]ahl�V UX design,
Design for engagement, Design for emotion, UX over time and XVabiliW\.

METUX

An emeUging field ZiWhin User experience design iV XVing WechnologieV foU SoViWiYe change, Zhich iV
UefeUUed Wo aV positive technology (Gaggioli eW al., 2019). The field of UeVeaUch iV dominaWed b\ WZo
VWUeamV, Whe fiUVW focXVeV on VcienWific XndeUVWanding of hoZ Wo conWUibXWe Wo SeoSle'V Zellbeing and
haSSineVV Zhile Whe oWheU focXVeV on Whe imSoUWance of YalXeV and eWhical conceUnV aV a SaUW of
Human-Computer interaction (Gaggioli eW al., 2019). One positive technology fUameZoUk iV METUX,
baVed on SV\chological UeVeaUch, inWending Wo deVign e[SeUienceV foU Zellbeing. The fUameZoUk iV
XVed in iWeUaWiYe deVign and eYalXaWion oSWimi]ed foU engagemenW, moWiYaWion and Zellbeing (PeWeUV
eW al., 2018). The SV\chological baViV foU METUX inclXdeV aVSecWV of Self Determination Theory,
SDT, Zhich haV been SUoYen Wo mediaWe Zellbeing. SDT conVWiWXWeV Zell-being aV an indiYidXal¶V
autonomy, competence and relatedness. Autonomy UefeUV Wo a VenVe of ZillingneVV and acWing
accoUding Wo WheiU SeUVonaliW\ and YalXeV. FXUWheUmoUe, competence UefeUV Wo Whe XVeU feeling able,
comSeWenW and effecWiYe Wo SeUfoUm a WaVk. Finall\, relatedness UefeUV Wo a VenVe of belonging. (PeWeUV
eW al., 2018)

DeVignV WhaW do noW demand acWionV fUom XVeUV and WhaW alloZ foU SeUVonali]aWion enhanceV autonomy,
Vee Wable 3.2.1. Autonomy can alVo be VXSSoUWed b\ UemoYing obVWacleV WhaW hindeU XVeUV Wo SXUVXe a
goal oU aVSiUaWion flXenWl\. AV autonomy UefeUV Wo acWing ZiWh ZillingneVV accoUding Wo WheiU YalXeV,
edXcaWional oU behaYioU-changing WechnologieV mighW helS enhance Whe XVeUV¶ autonomy. FacWoUV WhaW
aUe knoZn Wo incUeaVe Whe VenVe of competence aUe foU e[amSle SoViWiYe feedback and oSSoUWXniWieV
foU leaUning, Zhich can be achieYed WhUoXgh noYelW\ and foU e[amSle inWUodXcing neZ feaWXUeV, Vee
Wable 3.2.1. ModeUaWing leYel of difficXlW\ haV alVo been VhoZn Wo incUeaVe Whe VenVe of competence.
To foVWeU relatedness WhUoXgh deVign iW haV Wo be genXine and meaningfXl. AXWhenWic UeSUeVenWaWion of
oneVelf iV alVo imSoUWanW Wo incUeaVe Whe VenVe of relatedness, Vee Wable 3.2.1. (PeWeUV eW al., 2018)

Table 3͌2͌1͇ psychological need and supporting characteristics to design for METUX ͛Peters et al͇͌ 2018͌͜

Psychological need Supporting characteristics

Autonomy ● Meaningful choices and alignment with personal values
● Clear rationale
● Ability to personalize and a sense of ownership
● Absence of pressure
● Goal choice and choice of strategy

Relatedness ● Opportunities for supporting others and being supported
● A sense of warmth and goodwill
● Chances to contribute
● Opportunities for gratitude and appreciation
● Support for empathy
● Saliency of social pressure

Competence ● Usable and accessible
● Positive feedback and informational rewards
● Appropriate challenge and rewards based on effort
● Forgiving of mistakes
● Dynamic difficulty and adapting to growth
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Hassenzahlоs UX Design

User experience design iV Woda\ a Zell-knoZn conceSW and VomeWhing aSSlied in moVW SUodXcW
deYeloSmenW SUoceVVeV. AccoUding Wo HaVVen]ahl (2010) User experience design, UX, iV aboXW
cUeaWing meaningfXl, alWhoXgh immenVel\ VXbjecWiYe, e[SeUienceV WhUoXgh deYiceV. UX iV a
VXb-caWegoU\ of e[SeUience deVign WhaW iV Wied Wo inWeUacWiYe deYiceV. HaVen]ahl (2010) diYideV User
experience inWo WhUee diffeUenW caWegoUieV Whe What, How and Why level. The What level deVcUibeV
ZhaW Whe XVeU iV doing WhUoXgh a deYice and iV W\Sicall\ Wied Wo a SUodXcW genUe oU Wechnolog\, foU
e[amSle making a Shone call. The How level deVcUibeV hoZ Whe XVeU inWeUacWV ZiWh a SUodXcW. ThiV iV
Wied Wo hoZ Whe acWXal objecW iV oSeUaWed, foU e[amSle SUeVVing bXWWonV Wo make a Shone call. The Why
level deVcUibeV Zh\ Whe SeUVon XVeV a SUodXcW, Whe moWiYe behind iW (InWeUacWion DeVign FoXndaWion,
2014). The Za\ WhaW HaVVen]ahl caWegoUi]eV needV fXlfilled WhUoXgh deYiceV VWemV fUom Whe Self
Determination Theory. The needV aUe caWegoUi]ed inWo Whe folloZing: competence, relatedness,
popularity, stimulation, meaning and security oU autonomy (HaVVen]ahl eW al., 2010). Each need iV
SUeVenWed in Wable 3.2.2.

Table 3͌2͌2͇ category of human needs in UƦeƞ eǚƛeƞience ͛Hassenzahl et al͇ 2010͌͜

Need Description

Competence Feeling that you are very capable and effective in your actions rather than feeling incompetent or
ineffective͌

Relatedness Feeling a sense of belonging and intimacy with people related to you͌

Stimulation Feeling that you get plenty of enjoyment

Popularity Feeling that you are liked͇ respected͇ and have influence over others rather than feeling like a
person whose advice or opinions nobody is interested in͌

Meaning Feeling that you are developing your best potential and making life meaningful rather than
feeling stagnant and that life does not have much meaning͌

Security or
autonomy

Feeling a security in having a structured life with routines and habits͌

Design for Engagement

UVeU engagemenW ZiWh Wechnolog\ iV hoZ inYeVWed, emoWionall\ aWWached and meVmeUi]ed a SeUVon iV
b\ an e[SeUience of SUodXcW inWeUacWion. An engaging e[SeUience iV chaUacWeUi]ed b\ aSSUoSUiaWe
challenge, SoViWiYe affecW, endXUabiliW\, aeVWheWic and VenVoU\ aSSeal, aWWenWion, feedback, noYelW\,
inWeUacWiYiW\ and SeUceiYed XVeU conWUol (O¶BUien and TomV, 2008). RecenW VWXdieV indicaWe WhaW
engagemenW iV a SUoceVV ZiWh foXU VWageV: point of engagement, period of sustained engagement,
disengagement and reengagement. The point of engagement iV ZhaW VWaUWV Whe engagemenW SUoceVV.
AeVWheWicV, inWeUface la\oXW and SleaVanW YiVXalV aUe likel\ Wo VWaUW engagemenW, bXW Vocial aVSecWV oU
VSecific goalV aUe alVo SoVVible engagemenW caWal\VWV. In Whe SeUiod of sustained engagement;
feedback, aSSUoSUiaWe oUiginaliW\ and cUeaWiYiW\ of infoUmaWion and feaWXUeV aUe imSoUWanW aVSecWV. AV
Zell, XVeU conWUol, Whe nXmbeU of VWimXli and aSSUoSUiaWe challenge Sla\ an imSoUWanW Uole in
VXVWaining engagemenW. To conclXde, Whe final aVSecWV of sustained engagement aUe inWeUacWiYiW\ ZiWh
Whe Wechnolog\ and an XndeUVWanding of Whe V\VWem aV Zell aV Vocial inWeUacWion. Disengagement
haSSenV dXe Wo boWh inWeUnal and e[WeUnal UeaVonV. InWeUnal UeaVonV can be lack of Wime, Vocial aVSecWV,
oU loVV of inWeUeVW. E[WeUnal UeaVonV aUe UelaWed Wo Whe XVabiliW\ of Whe inWeUacWion, lack of enoXgh
VWimXli in Whe WaVk aV Zell aV diVWUacWionV and inWeUUXSWionV. Reengagement haSSenV dXe Wo SaVW
SoViWiYe e[SeUienceV in Whe inWeUacWion. MoUe VSecificall\ SaVW leaUningV, feedback, aSSUoSUiaWe
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challenge, Whe e[SeUience of haYing fXn and being in conWUol, UeZaUdV of SaVW VXcceVV, conYenience, oU
incenWiYeV (O¶BUien and TomV, 2008).

Design for Emotion

Designing for emotion aVVXmeV Whe noWion WhaW deVign WUiggeUV emoWional UeVSonVeV. HoZeYeU
XndeUVWanding Whe UelaWionVhiS beWZeen deVign and emoWion haV WUiggeUed UeVeaUch in Whe aUea (Van
GoUS & AdamV, 2012). UVeU emoWional e[SeUienceV affecW deciVion making, leYel of moWiYaWion,
behaYioU and SeUceSWion of Whe SUodXcW oU VeUYice (Van GoUS & AdamV, 2012). EmoWion can be boWh
conVcioXV and XnconVcioXV and be WUiggeUed b\ deVign. In an aWWemSW Wo maS Whe SUoceVV of aSSUaiVal
of emoWion on deVign DeVmeW (2002) deUiYed a model of SUodXcW emoWionV. EmoWional UeVSonVeV aUiVe
fUom Whe combinaWion of SUodXcW encoXnWeUV and Whe XVeU¶V conceUnV, YalXeV oU moWifV, Vee figXUe
3.2.1, (DeVmeW, 2002).

Figure 3͌2͌1͇ the process of appraisal of emotion on design͇ adapted from Desmet ͛2002͌͜

Attention and Behavior on Emotion

The emoWional effecW imSacWV hoZ XVeUV behaYe and hoZ inWenVel\ Whe\ focXV WheiU aWWenWion (Van
GoUS & AdamV, 2012). EmoWionV Zill imSacW Whe SeUceSWion of Whe SUodXcW WhUoXghoXW Whe SUoceVV of
XVage. The cXUUenW emoWional VWaWe Zill imSacW Whe SeUceSWion of Whe SUodXcW oU e[SeUience and Whe
emoWionV dXUing XVage Zill imSacW fXWXUe XVage of Whe SUodXcW (Van GoUS & AdamV, 2012). WiWhin
aWWenWion, if Whe aWWenWion iV YolXnWaU\ Whe XVeU Zill e[SeUience SleaVXUe and if Whe aWWenWion iV
inYolXnWaU\ Whe XVeU Zill e[SeUience emoWionV of XnSleaVanWU\. AUoXVal imSacWV aWWenWion, aV Whe leYel
incUeaVeV Whe focXV VhifWV WoZaUdV Whe aUoXVing VWimXli, Zhich incUeaVeV aWWenWion. LoZ leYelV of
aUoXVal Zill loZeU aWWenWion (Van GoUS & AdamV, 2012). EmoWion iV alVo VWUongl\ linked Wo behaYioU
Zhich iV defined b\ Whe WZo dimenVionV inWenWion and moWiYaWion. InWenWion dicWaWeV hoZ XVeUV diUecW
WheiU YolXnWaU\ aWWenWion and Wo SXUVXe an inWenWional WaVk, moWiYaWion iV UeTXiUed.

Model for Design for Emotion

To deWeUmine Whe UelaWionVhiS beWZeen deVign and emoWion, VeYeUal modelV haYe been deUiYed fUom
YaUioXV aXWhoUV. TheVe modelV inclXde Levels of emotional processing (NoUman, 2004), Types of user
benefits (JoUdan, 2000) and Products as objects, agents and events (DeVmeW, 2002). Level of emotional
processing (NoUman, 2004) VSecifieV diffeUenW leYelV aW Zhich hXmanV SUoceVV emoWionV. TheVe
inclXde Whe visceral level, behavioral level and reflective level. Types of user benefits deUiYed b\
JoUdan (2000) VSecified Whe W\SeV of benefiWV a SUodXcW can giYe XVeUV. TheVe inclXde hedonic benefits,
practical benefits and emotional benefits. Products as objects, agents and events deYeloSed b\
DeVmeW (2002) eYalXaWe a SUodXcW ZiWh Whe XVeU'V conceUn.
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UX over time

When eYalXaWing XVeUV' e[SeUienceV ZiWh SUodXcWV iW iV imSoUWanW Wo conVideU Whe UelaWionVhiS WhaW
eYolYeV beWZeen Whe XVeU and Whe SUodXcW (KXjala eW al., 2011). KaUaSanoV (2010) aUgXeV WhaW
memoUieV of SUodXcW e[SeUienceV aUe imSoUWanW SaUWV of a SUodXcW e[SeUience oYeU Wime Vince
memoUieV, no maWWeU hoZ WUXe, imSacW Whe Za\ Ze Zill inWeUacW ZiWh SUodXcWV and Ue-engage ZiWh
Whem. FoU e[amSle, iW iV noW onl\ Whe e[SeUience of a SUodXcW¶V feaWXUeV and XVabiliW\ WhaW accoXnWV foU
Whe e[SeUience bXW Vocial aVSecWV VXch aV hoZ oWheUV e[SeUience \oXU SUodXcW. The e[SeUience of a
SUodXcW can be modeUaWel\ VXbjecWiYe and WheUefoUe iV iW SoVVible WhaW one indiYidXal¶V e[SeUienceV of a
SUodXcW can miUUoU anoWheU SeUVon¶V SeUceSWion of Whe SUodXcW. HaVVen]ahl¶V (2005) hedonic aVSecWV
foU e[amSle, aeVWheWicV and VWimXlaWion imSUoYe Whe aWWUacWiYeneVV of a SUodXcW oYeU Wime. AV Zell, Whe
XVabiliW\ of a SUodXcW and hoZ Whe XVeU idenWifieV ZiWh iW VeemV Wo be moUe imSoUWanW ZiWh Wime.
Technical difficXlWieV affecW Whe User experience moUe negaWiYel\ oYeU Wime aV Whe XVeUV Veem Wo be
incUeaVingl\ diVVaWiVfied dXe Wo longeU dXUaWionV of eUUoUV. FXUWheUmoUe, negaWiYe e[SeUienceV of a
SUodXcW aUe affecWed b\ comSaUiVon Wo oWheU bUandV of Whe Vame SUodXcW (KXjala eW al, 2011).

Usability and Design Principles

In 1994 NielVen deYeloSed 10 usability heuristics WhaW aUe XVed aV gXidelineV in deVigning SUodXcWV
ZiWh high XVabiliW\. The 10 heXUiVWicV aUe SUeVenWed in Wable 3.2.3.

Table 3͌2͌3͇ 10 usability heuristics ͛Nielsen͇ 1994͌͜

Usability heuristic Explanation

Visibility of system The user should always be aware of what is going on which is enabled through
feedback͌ If a user can predict interactions͇ trust towards the product and the brand will
emerge͌

Match between system
and the real world

The language used in the product should be familiar to the user and it should also
follow conventions of the real world͌ Using well͡known words and phrases will make it
easier for the user to learn to navigate the interface͌

User control and
freedom

Users should be able to easily escape unwanted actions as errors often occur frequently͌
Being able to exit or undo an action creates a sense of freedom and confidence͌

Consistency and
standards

Use the same words for the same actions͇ always͌ Users should not have to wonder if
different things mean the same thing͌ Having different words for the same action
increases the cognitive load͌

Error prevention Preventing errors could be asking the user to confirm an action͌ However͇ some errors
are slips caused by inattention and others are mistakes that are caused by mismatches͌

Recognition rather
than recall

Make information and elements visible͌ The required elements to interact with the
product should be visible to reduce the cognitive load͌

Flexibility and
efficiency of use

Allow for expert users to use shortcuts or configure the interface based on their use
case͌ The reason is to make the interaction much less consuming͌

Aesthetic and
minimalist design

Every unit in an interface competes for attention͌ Therefore͇ reducing the interface to
only the necessary is ideal͌ Offering functionality to support the primary goals of the
users will maximize the relative visibility͌

Help users recognize͇
diagnose͇ and recover
from errors

Errors should be displayed in common language and both include complicated codes͌

Help and
documentation

Ideally͇ the system needs no additional resources to navigate through it͌ However͇
offering sufficient help and documentation is important to help some users complete
their tasks͌
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AnoWheU SUinciSle foU deVigning foU high XVabiliW\ iV NoUman'V The Seven Stages of Action: Seven
fundamental design principles. The deVign SUinciSleV VWem fUom a VeW of inYeVWigaWing TXeVWionV
UelaWed Wo a VeSaUaWe XVeU oU SUodXcW inWeUacWion VWage. The SUodXcW deVign VhoXld giYe all Whe
infoUmaWion Wo anVZeU WheVe TXeVWionV. The infoUmaWion can be diYided inWo helSing Whe XVeU
XndeUVWand ZhaW Wo do, feedforward, and Whe infoUmaWion WhaW helSV Whe XVeU XndeUVWand ZhaW iV going
on feedback. Feedforward and feedback aUe UeSUeVenWed in Whe VeYen deVign SUinciSleV SUeVenWed in
Wable 3.2.4 (NoUman, 2013).

Table 3͌2͌4͇ Seǔen fƼndamenƴal deƦign ƛƞinciƛleƦ ͛Norman͇ 2013͜

Design principle Explanation

Discoverability The design allows the user to understand the status and what actions they can
take͌

Feedback The design gives the user clear and understandable responses͌

Conceptual model The design creates an understandable conceptual model͌

Affordances The design provides affordances to take appropriate actions͌

Signifiers The design uses signifiers to provide discoverability and feedback͌

Mappings The designͬs layout provides good mapping͌

Constraints The design has appropriate constraints to facilitate understanding of the
product͌

3.3 Combined synthesis of design and Inspiration
BaVed on Whe UeVeaUch ZiWhin Whe aUeaV of InVSiUaWion and Human-Centered Design, an inWeUSUeWiYe
fUameZoUk iV deUiYed. The fUameZoUk iV a UeSUeVenWaWion of Whe inWeUSUeWaWion of Whe UelaWion beWZeen
inVSiUaWion and deVign and an aWWemSW Wo bUidge Whe gaS beWZeen Whem. The fUameZoUk, Vee figXUe
3.3.1, iV baVed on Whe model foU Customer inspiration deYeloSed b\ B|WWgeU eW al. in 2017 and Whe
aSSlied SV\chological definiWion of inVSiUaWion b\ ThUaVh eW al. (2014). The inWeUSUeWaWion iV alVo
SUeVenWed ZiWh Mentimeter and XVeUV, Vee figXUe 3.3.1.

A fXll eSiVode of inVSiUaWion conViVWV of being inspired by and being inspired to, WheUefoUe, aVVeVVing
boWh VWaWeV iV deemed aV ke\. Inspired by can occXU WhUoXgh evocation oU transcendence. In Whe caVe of
Mentimeter, evocation meanV UeYealing neZ SoVVibiliWieV and transcendence iV inWUinVic moWiYaWion Wo
SXUVXe Whe SUodXcW. InVSiUaWion VWemV fUom being moWiYaWed Wo Wake acWion and XVe Whe SUodXcW.

To be inspired by, WheoUieV ZiWhin deVign VXch aV Design for Engagement and Design for emotion haYe
been e[SloUed. Design for Engagement iV UeleYanW dXe Wo iWV focXV on cUeaWing XVeU engagemenW, Zhich
XlWimaWel\ iV Whe goal of inVSiUing XVeUV. Hassenzahl´s User Experience VeUYeV aV a baVeline foU
deVigning User experiences. To be inspired to, conceSWV like METUX and Design for Engagement
haYe been e[SloUed. METUX aimV Wo cUeaWe SoViWiYe change foU XVeUV WhUoXgh Wechnolog\ UeSUeVenWing
moWiYaWion, engagemenW, WhUiYing UX Zhich coXld VXSSoUW Whe XVeUV in being inVSiUed. AV Whe UelaWion
Wo Whe objecW oU SUodXcW iV jXVW aV imSoUWanW aV Whe indiYidXal'V chaUacWeUiVWicV, Usability iV UeleYanW.
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3.4 Data processing
To aVVeVV Whe aim and Whe UeVXlWing aVVXmSWionV, daWa iV collecWed fUom XVeUV. The daWa iV SUimaUil\
TXaliWaWiYe, alWhoXgh SaUWl\ TXanWiWaWiYe, WhUoXgh aVking XVeUV Wo TXanWiWaWiYel\ eYalXaWe aVSecWV WeVWed.
The gaWheUed daWa iV anal\]ed and XVed Wo dUiYe SUodXcW deYeloSmenW (SaYaUiW, 2020). QXaliWaWiYe daWa
iV XVed Wo e[SloUe and XndeUVWand Whe XVeUV¶ needV and hoZ Whe deVign Zill SUogUeVV. IW iV alVo a XVefXl
Wool in XndeUVWanding TXanWiWaWiYe daWa. QXanWiWaWiYe daWa doeV Wo a laUgeU e[WenW VXSSoUW TXaliWaWiYe
findingV. The\ TXanWif\ WheVe and anVZeU leVV comSle[ TXeVWionV and h\SoWheVeV (RogeUV, 2019). In
Whe WheViV, TXanWiWaWiYe daWa iV onl\ XVed aV a comSlemenW Wo TXaliWaWiYe. TheUefoUe, Whe findingV
SUeVenWed Zill UeflecW WhaW.

The truth curve and user test participant quantity

To eYalXaWe Whe cUedibiliW\ of Whe daWa fUom an e[SeUimenW a WUXWh cXUYe can be XVed, Vee figXUe 3.4.1.
The WUXWh cXUYe iV a cXUYe e[Slaining Whe UelaWionVhiS beWZeen Whe W\Se of SUodXcW UeSUeVenWaWion and
Whe accXUac\ of Whe daWa gaWheUed fUom Whe WeVW in Zhich Whe UeSUeVenWaWion ZaV WeVWed (GoWhelf &
Seiden, 2016). ConYeUVaWion offeUV Whe fXUWheVW fUom UealiW\ oU WUXWh, Zhile Whe SUoWoW\Se and liYe
SUodXcW Zill geneUaWe moUe accXUaWe daWa, Vee figXUe 3.4.1.

Figure 3͌4͌1͇ truth curve adapted from Gothelf τ Seiden ͛2016͌͜

To eVWabliVh Whe oSWimal amoXnW of idenWical XVeU WeVWV SeUfoUmed on diffeUenW XVeUV NielVen (2000)
cUeaWed a UXle of WhXmb, Vee figXUe 3.4.2. AccoUding Wo NielVen (2000) afWeU fiYe XVeU WeVWV, 80% of Whe
XVabiliW\ eUUoUV aUe diVcoYeUed. FUom an imSacW YeUVXV effoUW SeUVSecWiYe NielVen (2000) UecommendV
haYing 15 XVeUV SeUfoUm WhUee diffeUenW WeVWV on iWeUaWed deVignV Wo geW Whe moVW oXW of Whem.

Figure 3͌4͌2͇ a graph of the percentage of discovered usability problems from a given number of user tests
adapted from Nielsen ͛2000͌͜
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04
Process
The following chapter introduces the process Lean UX͇ the applied process and its different phases with
applied methods͌ The phases are Initial research phase͇ ideating͇ prototyping͇ learning͇ iterating τ evaluating͇
testing τ experimenting and final delivery phase͌ The chapter is concluded with the product roadmap and
sources of assumptions building the product roadmap͌

4.1 Lean UX
Lean UX iV a SUoceVV inWUodXced b\ GoWhelf & Seiden in 2012 inflXenced b\ SUodXcW deYeloSmenW in
Whe VofWZaUe indXVWU\. The SUoceVV XVed foU SUodXcW deYeloSmenW in Whe VofWZaUe indXVWU\ iV XVXall\
Vome YaUieW\ of agile. Agile iV bXilW on foXU SUinciSleV Zhich aUe: InWeUacWionV beWZeen indiYidXalV
oYeU SUoceVV and WoolV, ZoUking VofWZaUe oYeU docXmenWaWion, cXVWomeU collaboUaWion oYeU conWUacW
negoWiaWion and UeVSonding Wo change oYeU folloZing a Slan (GoWhelf & Seiden, 2016). TUadiWionall\
indXVWUial deVigneUV folloZ a Vo-called ZaWeUfall SUoceVV, ZheUe each ShaVe iV deWeUmined b\ Whe UeVXlW
of Whe SUeYioXV one. ThiV leaYeV liWWle Uoom foU iWeUaWing once one ShaVe iV Ueali]ed and anoWheU
inWUodXced. In VofWZaUe deYeloSmenW, on Whe oWheU hand, WheUe iV no need Wo folloZ a ZaWeUfall SUoceVV
Vince e[ceVViYe coVW foU manXfacWXUing iV UemoYed. AV a UeVXlW, Lean UX emeUged (GoWhelf & Seiden,
2016).

Lean UX iV bXilW on design thinking and agile SUoceVVeV aV Zell aV Whe idea WhaW deVign iV eYolYing.
Lean UX focXVeV on fUeTXenW deliYeU\. SaaS deVigneUV do noW WhUiYe in ZoUking in a lineaU SUoceVV like
Whe ZaWeUfall VWUXcWXUe. When aSSl\ing Lean UX, Whe deVigneU WUeaWV eYeU\ deVign aV a SUoSoVed
h\SoWheViV WhaW needV Wo be YalidaWed aV efficienWl\ aV SoVVible, inVWead of a finiVhed SUodXcW oU an
indefenVible VolXWion. The aSSUoach of Lean UX iV SUoblem-focXVed and oXWcome-focXVed inVWead of
feaWXUe and oXWSXW-focXVed. The SUoceVV aimV Wo UemoYe ZaVWe in Whe VhaSe of non-neceVVaU\ ZoUk
and focXV on conWinXoXV XVeU-cenWUed UeVeaUch (GoWhelf & Seiden, 2016).
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Figure 4͌1͌1͇ the iteration cycle in Lean UX adapted from Gothelf τ Seiden͇ 2016͌

The SUoceVV beginV ZiWh a cleaU need oU aVVXmSWion, WhaW iV WUanVlaWed inWo a h\SoWheViV. When Whe
h\SoWheViV haV been foUmXlaWed Vome kind of minimal valuable product, MVP, oU user story iV bXilW Wo
WeVW Whe h\SoWheViV. The WeVWed h\SoWheViV Zill When be iWeUaWed baVed on Whe oXWcome and leaUningV of
Whe e[SeUimenW. The iWeUaWiYe SUoceVV iV a c\cle WhaW conViVWV of foXU VWeSV: declaUe aVVXmSWion, cUeaWe
an MVP, UXn e[SeUimenW, aV Zell aV, feedback and UeVeaUch, Vee figXUe 4.1.1. A c\cle iV WZo Wo foXU
ZeekV long and iV called a VSUinW. The fiUVW VWeS of iniWiaWing a Lean UX VSUinW iV Wo declaUe
aVVXmSWionV. TheUeafWeU, WheVe aUe eiWheU UeVeaUched oU YiVXali]ed in an MVP, Zhich When iV VXbjecWed
Wo an e[SeUimenW. TheVe c\cleV aUe UeSeaWed Wo ZoUk WoZaUdV Whe oXWcome.

4.2 Applied process
Lean UX conViVWV of Wimebo[ed VSUinWV ZheUe declaUing aVVXmSWionV, cUeaWing MVPV, UXnning
e[SeUimenWV, collecWing feedback and SeUfoUming UeVeaUch aUe UecXUUing comSonenWV. The aSSlied
SUoceVV iV VWUXcWXUed VimilaUl\, ZiWh an inWUodXcWion ShaVe of foXU ZeekV folloZed b\ Vi[ VSUinWV of WZo
ZeekV each and WheUeafWeU a deliYeU\ ShaVe of foXU ZeekV, Vee figXUe 4.2.1. In eYeU\ VSUinW Whe fiYe
acWiYiWieV ideaWing, SUoWoW\Sing, WeVWing & e[SeUimenWing, leaUning, aV Zell aV, iWeUaWing & eYalXaWing
aUe SeUfoUmed, hoZeYeU noW chUonologicall\ UaWheU VimXlWaneoXVl\.

Figure 4͌2͌1͇ distribution of time over the initial research phase͇ six different sprints and a final delivery phase͌
One square represents one working week in time͌
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Initial research phase

The SXUSoVe of Whe iniWial ShaVe iV Wo cUeaWe an XndeUVWanding of alUead\ e[iVWing daWa UelaWed Wo Whe
VcoSe, SeUfoUm a liWeUaWXUe UeYieZ, define Whe VcoSe of Whe SUojecW and deWeUmine Za\V of ZoUking. The
meWhodV SeUfoUmed in Whe inWUodXcWion ShaVe aUe liWeUaWXUe UeYieZ, benchmaUk and UecUXiWmenW of
XVeUV.

Sprint

Each VSUinW iV iniWiaWed b\ an aVVXmSWion When folloZV UelaWed ideaWing, SUoWoW\Sing, leaUning, iWeUaWing
& eYalXaWing and finall\ WeVWing & e[SeUimenWing, Vee figXUe 4.2.2.

Figure 4͌2͌2͇ an assumption initiates the sprint which leads to performing the tasks in the different phases͌

WhaW each ShaVe in Whe VSUinW inclXdeV iV SUeVenWed in Wable 4.2.1.

Table 4͌2͌1͇ the purpose of each phase and applied methods in a sprint͌

Phase Purpose and applied methods

Ideating The purpose of ideating is to identify possible solutions that could be used to test the
assumption͌ In the phase͇ the methods Brainstorming and Worst Possible idea are
applied͌

Prototyping The purpose of the phase is to embody the ideas through creating prototypes and
wireframes͌ In the phase͇ the methods Inspiration Proto Personas and Prototyping are
applied͌

Learning͇ iterating τ
evaluating

The purpose of the phase is to further understand the users and the product from a
userͬs perspective as well as analyzing results from the test͌ Within the phase͇ the
methods user journey͇ coding͇ interview͇ iteration͇ usability checklist͇ measuring levels
of inspiration͇ TENS interface scale and measuring experience of inspiration are used͌

Testing τ experimenting The purpose of the phase is to understand the implications of each idea͌ The idea is
derived from a hypothesis and a hypothesis statement͌ The methods applied are
Assumption and hypothesis statement and measurement͇ as well as͇ CARE
experiments͌

Final delivery phase

The final ShaVe iV final deliYeU\ Zhich SXUSoVe iV Wo deUiYe final deVign SUoSoValV, SeUVonaV and
gXidelineV. In Whe ShaVe, Whe folloZing meWhodV aUe aSSlied: final XVeU eYalXaWion, foUmXlaWion of
gXidelineV and deUiYing final SeUVonaV and XVeU joXUne\.
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4.3 Product roadmap and focus areas
The SUodXcW UoadmaS iV SUeVenWed in figXUe 4.3.1, foU each ShaVe oU VSUinW, WheUe haV been VSecific
SUodXcW oU feaWXUe focXVeV. The SUodXcW UoadmaS e[clXdeV Whe IniWial UeVeaUch ShaVe and Whe final
deliYeU\ ShaVe. The SUodXcW focXVeV WhaW haYe been e[SloUed dXUing Whe SUojecW aUe ReYieZ of oUiginal
SUodXcW, NeZ deVign Wo Whe inVSiUaWion Sage, AbiliW\ Wo SUeYieZ WemSlaWeV, E[Wended abiliW\ Wo acceVV
WemSlaWeV, AbiliW\ Wo SUogUeVV and incUeaVe comSeWence, AbiliW\ Wo Wake SaUW in a commXniW\, AbiliW\ Wo
VWoUe inVSiUaWional conWenW, AbiliW\ Wo find inVSiUaWional conWenW and abiliW\ Wo e[SloUe Whe SUodXcW
WhUoXgh WemSlaWeV, Vee figXUe 4.3.1. EYeU\ focXV iV fXeled b\ leaUningV deUiYed fUom aVVXmSWionV.
TheVe aVVXmSWionV aUe deUiYed fUom WheoUeWical UeVeaUch and inVighWV aboXW Whe SUodXcW oU XVeUV. The
focXV aUeaV and Whe aVVXmSWionV Whe\ aUe deUiYed fUom aUe SUeVenWed in WhiV VecWion.

Figure 4͌3͌1͇ product roadmap providing an overview of the focus areas͌͌

Review of original product

PUecondiWionV foU cXVWomeU inVSiUaWion conViVW of Source Characteristics and Individual
Characteristics Zhich deSend on Whe VoXUce of inVSiUaWion and Whe chaUacWeUiVWicV of Whe cXVWomeU
(B|WWgeU eW al., 2017). ThiV meanV WhaW Whe chaUacWeUiVWicV of Whe SUodXcW aUe imSoUWanW Wo enable
inVSiUaWion. UVabiliW\ (NielVen, 1994) haV Whe SoWenWial Wo incUeaVe WUXVW WoZaUdV Whe bUand and Whe
SUodXcW. WiWh WheVe findingV, Whe aVVXmSWion iV WhaW incUeaVed XVabiliW\ Zill enable XVeUV Wo be inVSiUed
Wo XVe Whe SUodXcW. To aVVeVV Whe aVVXmSWion a XVabiliW\ UeYieZ iV SeUfoUmed. The UeVXlW of Whe
XVabiliW\ UeYieZ iV SUeVenWed in chaSWeU 7.1.

New design of the Inspiration page

DiVcoYeUing neZ SoVVibiliWieV iV a comSonenW of being inVSiUed (ThUaVh and EllioW, 2004).
AeVWheWicall\ SleaVing and fXn conWenW imSUoYeV inVSiUaWion (O¶BUien and TomV, 2008). AV a UeVXlW of
WheVe findingV Whe folloZing aVVXmSWionV haYe been made: offeUing diffeUenW W\SeV of conWenW VXch aV
YideoV, blog SoVWV and WemSlaWeV Zill enable XVeUV Wo diVcoYeU neZ SoVVibiliWieV. AV Zell aV XVing
aeVWheWicall\ SleaVing YiVXalV Wo VhoZcaVe Whe inVSiUaWional conWenW Zill enable inVSiUaWion. To aVVeVV
Whe aVVXmSWionV Whe la\oXW of Whe inVSiUaWion Sage ZaV UedeVigned and WeVWed. The UeVXlW iV SUeVenWed
in chaSWeU 7.2.

Ability to preview templates

InVSiUed SeoSle haYe a cleaU YiVion of ZhaW Wo do and hoZ Wo e[ecXWe iW aV Zell aV feeling moWiYaWed Wo
acW (ThUaVh and EllioW, 2014). AV a UeVXlW, Whe folloZing aVVXmSWion iV made: faciliWaWing Whe cUeaWion
of YiVion WhUoXgh SUeYieZ Zill alloZ foU XVeUV Wo be inVSiUed Wo XVe Whe SUodXcW. To aVVeVV Whe
aVVXmSWion Whe feaWXUe ZaV deVigned and WeVWed. The UeVXlW iV SUeVenWed in chaSWeU 7.3.
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Extended ability to access templates

AccoUding Wo NoUman, (2013), discoverability alloZV foU a XVeU Wo XndeUVWand ZhaW acWionV aUe
SoVVible aW an\ SoinW in Whe inWeUacWion. Onl\ if an acWion iV diVcoYeUable, a XVeU can engage ZiWh iW.
TheUefoUe, Whe aVVXmSWion iV WhaW incUeaVing Whe diVcoYeUabiliW\, b\ incUeaVing iWV hieUaUch\, Zill alloZ
foU XVeUV Wo engage ZiWh WemSlaWeV and become inVSiUed Wo XVe Mentimeter. To aVVeVV Whe aVVXmSWion
Whe feaWXUe ZaV deYeloSed and WeVWed. The UeVXlW iV SUeVenWed in chaSWeU 7.4.

Ability to progress and increase competence

WoUk-maVWeU\ moWiYaWion iV one of Whe imSoUWanW SUeUeTXiViWeV foU being inVSiUed (ThUaVh and EllioW,
2004). AddiWionall\, Mil\aYVka\a eW al. (2012) Veemed Wo Vee a SaWWeUn ZheUe moUe inVSiUed
indiYidXalV VeW inVSiUed goalV WhaW cUeaWed an inVSiUed goal achieYemenW SUoceVV, ZheUe WheVe WZo bXilW
on each oWheU Wo cUeaWe a SoViWiYe looS. FXUWheUmoUe, HaVVen]ahl (2010) e[Slained Whe imSoUWanW need
of XVeU feeling comSeWence in deVigning an enjo\able e[SeUience. TheVe needV UelaWe Wo Whe imSoUWance
of feeling caSable and comSeWenW in SeUfoUming a WaVk aV Zell aV Whe imSoUWance of e[celling in VkillV.
WiWh WheVe findingV, Whe folloZing aVVXmSWion ZaV made: alloZing XVeUV Wo SUogUeVV and deYeloS
comSeWence Zill enable inVSiUaWion Wo XVe Whe SUodXcW. The aVVXmSWion iV aVVeVVed WhUoXgh feaWXUe
WeVWing and Whe UeVXlW iV SUeVenWed in chaSWeU 7.5.

Ability to take part in and enjoy a community

Being oSen Wo and e[SoVed Wo neZ e[SeUienceV VXSSoUWV Whe inVSiUaWion SUoceVV (ThUaVh & EllioW,
2004). FXUWheUmoUe HaVVen]ahl (2010) SUeVenWV relatedness aV one of Whe moVW imSoUWanW aVSecWV in
deVigning gUeaW User experiences and Gaggioli eW al. (2019) haYe VhoZn UelaWedneVV Wo be a
SUeUeTXiViWe foU Zellbeing. The aVVXmSWion iV WhaW leaUning and inWeUacWing ZiWh oWheU XVeUV Zill
incUeaVe a VenVe of belonging and Zellbeing and inWUodXce Whe XVeU Wo neZ SoVVibiliWieV. ThiV Zill,
accoUding Wo Whe aVVXmSWion, incUeaVe Whe inVSiUaWion Wo XVe Whe Wool. The aVVXmSWion iV aVVeVVed
WhUoXgh deYeloSing feaWXUeV and WeVWing Whem. The UeVXlW iV SUeVenWed in chaSWeU 7.6.

Ability to store inspirational content

The fUameZoUk METUX aimV aW deVigning foU Zellbeing baVed on Self Determination Theory (PeWeUV
eW al., 2018). WiWhin Self Determination Theory enabling a VenVe of autonomy iV imSoUWanW. Autonomy
can be enabled b\ offeUing a cleaU UaWionale, alloZing foU choiceV WhaW align ZiWh SeUVonal YalXeV and
Whe abiliW\ Wo SeUVonali]e. The need foU autonomy in gUeaW User experiences iV alVo VXSSoUWed b\
HaVVen]ahl (2010). WiWh WheVe findingV, Whe aVVXmSWion iV WhaW offeUing Whe abiliW\ Wo VWoUe and
SeUVonali]e a collecWion of conWenW Zill alloZ Whe XVeU Wo feel in conWUol of WheiU inVSiUaWional SUoceVV.
The aVVXmSWion iV aVVeVVed WhUoXgh deYeloSing and WeVWing feaWXUeV. The UeVXlW iV SUeVenWed in chaSWeU
7.7.

Ability to find inspirational content

Discoverability aVViVWV Whe XVeU in idenWif\ing SoVVibiliWieV and finding acWionV (NoUman, 2013).
Enabling high discoverability Zill aVViVW Whe XVeU in naYigaWing Whe inWeUface (NoUman 2013).
FXUWheUmoUe, XVeUV geW inVSiUed b\ aeVWheWicall\ SleaVing YiVXalV (O¶BUien and TomV, 2008). TheUefoUe
Whe aVVXmSWion iV WhaW if iW iV SoVVible Wo find aSSUoSUiaWe conWenW, b\ fXncWion and b\ YiVXalV, Whe XVeU
iV moUe likel\ Wo engage ZiWh iW. The aVVXmSWion iV aVVeVVed WhUoXgh deYeloSing and WeVWing feaWXUeV.
The UeVXlW iV SUeVenWed in chaSWeU 7.8.
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Ability to explore the product through templates

One of NoUman'V (2013) deVign SUinciSleV iV UegaUding conceptual models Zhich incoUSoUaWe a VimSle
model of hoZ VomeWhing ZoUkV Zhich alloZV Whe XVeU Wo feel in conWUol of Whe SUodXcW and idenWif\
SoWenWial XVe caVeV. BaVed on NoUman¶V conceptual model and Whe collecWed TXaliWaWiYe daWa, Whe
aVVXmSWion iV made WhaW if Whe WemSlaWe alloZV Whe XVeU Wo e[SloUe Whe SUodXcW, Whe\ Zill feel moUe
inVSiUed Wo aSSl\ iW Wo WheiU XVe caVeV. The aVVXmSWion iV aVVeVVed WhUoXgh deYeloSing and WeVWing
feaWXUeV. The UeVXlW iV SUeVenWed in chaSWeU 7.9.
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05
Methods
The following chapter introduces the applied methods structured by the phases in the applied process which
are: Initial research phase͇ Ideating͇ Prototyping͇ Learning τ evaluating͇ Testing τ experimenting and Final
delivery phase͌ Each phase contains several methods and they are presented in the chapter͌

5.1 Initial research phase
The meWhodV XVed in Whe inWUodXcWion ShaVe aUe XVed aW Whe beginning of Whe SUoceVV Wo la\ a
foXndaWion foU Whe WheViV. The aSSlied meWhodV aUe liWeUaWXUe UeYieZ, benchmaUk and UecUXiWmenW of
XVeUV.

Benchmarking

BenchmaUking iV Whe SUoceVV of comSaUing a ke\ SeUfoUmance Wo Whe VWandaUd oU Wo anoWheU comSan\
oU SUodXcW on Whe maUkeW (MeUcadal, 2020). BenchmaUking iV a naWXUal VWeS in all deVign SUoceVVeV and
Zill helS in finding inVSiUaWion and leaUning fUom oWheUV on Whe maUkeW. The benchmaUk iV SeUfoUmed
on Whe folloZing comSanieV: Sli.do, Kahoot!, Ahaslides, Wooclap, Powerpoint and Prezi aV WheVe aUe
eVWabliVhed comSanieV SUoYiding SUeVenWaWion VofWZaUe SUodXcWV ZiWhin Whe SaaS indXVWU\. The
benchmaUking conViVWV of e[SloUing Whe SUodXcWV, aWWemSWing Wo XndeUVWand WheiU fXncWionaliW\ and hoZ
Whe comSanieV inWUodXce WheiU fXll SUodXcW and inVSiUe WheiU XVeUV. BoWh Whe SUodXcW and UelaWed
inVSiUaWional conWenW iV e[SloUed baVed on METUX (PeWeUV eW al., 2018) Wo geW an XndeUVWanding of hoZ
Whe comSeWiWoUV make Whe XVeUV WhUiYe in Whe User experience. The benchmaUking VeUYeV aV inVSiUaWion
foU fXUWheU deYeloSmenW of Whe WheViV.

Literature review

A liWeUaWXUe UeYieZ iV a V\VWemaWic SUoceVV of VeaUching foU UeVeaUch ZiWhin a VSecific diVciSline
(Sn\deU, 2019). AUeaV WhaW aUe UeYieZed aUe user engagement, usability, Human-centered design, User
experience and inspiration. The daWabaVeV inclXded in Whe XVeU UeVeaUch aUe Google Scholar and Whe
library database of Chalmers University of Technology. SeaUch ZoUdV inclXde bXW aUe noW limiWed Wo
YaUiaWionV and combinaWionV of User engagement, Inspiration, Inspirational User Experience, User
Experience, Design for habits, Design for community and Design for collaboration. The inclXded
liWeUaWXUe iV V\nWheVi]ed Wo deUiYe Whe coUe of WheiU claimV. The V\nWheVi]ed UeVeaUch iV XVed Wo
foUmXlaWe iniWial aVVXmSWionV and fXel ideaV. The liWeUaWXUe iV VcUeened accoUding Wo Whe folloZing:

● PXbliVhed in Whe field of deVign, SV\cholog\ oU maUkeWing
● The SUeVenWed maWeUial VhoXld be WeVWed in an emSiUical oU caVe VWXd\.
● The SXblicaWion VhoXld be Whe cXUUenW oU VWill UeleYanW ZiWhin Whe aUea of UeVeaUch.
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Recruitment of users

The XVeUV aUe SUimaUil\ UecUXiWed fUom Whe e[iVWing XVeU baVe of Mentimeter. The fiUVW VWeS of
UecUXiWmenW iV Wo Vend an email Wo XVeUV Zho meeW ceUWain cUiWeUia, Whe cUiWeUia aUe:

● UVeUV ZiWh a fUee Mentimeter accoXnW WhaW haYe Vigned XS Wo Mentimeter ZiWhin one Wo WhUee
monWhV.

● AW leaVW one acWiYe SUeVenWaWion, meaning a SUeVenWaWion WhaW haV aW leaVW one Vlide and haV
goWWen WZo YoWeV fUom diffeUenW deYiceV.

● A ma[imXm coXnW of WZo held SUeVenWaWionV

TheVe XVeUV aUe idenWified WhUoXgh Mentimeters daWabaVe and VenW an email, Vee figXUe 5.1.1. The
email conWainV a link Wo a VXUYe\ ZheUe Whe XVeUV can VXbmiW WheiU inWeUeVW and aUe aVked Wo fill in
addiWional infoUmaWion aboXW WhemVelYeV. The VXUYe\ aVkV foU name, locaWion, email, SUoficienc\ in
EngliVh, hoZ man\ SUeVenWaWionV Whe\ haYe held, if Whe\ haYe an\ WhoXghWV aboXW inVSiUaWion and if
Whe\ aSSUoYe of UecoUding Whe inWeUYieZ oU e[SeUimenW. OXW of Whe XVeUV Zho VXbmiWWed WheiU inWeUeVW,
Vome ZeUe inYiWed Wo VchedXle an aSSoinWmenW foU an e[SeUimenW oU inWeUYieZ. The XVeUV ZeUe
VelecWed baVed on Whe folloZing cUiWeUia: ma[imXm held foXU SUeVenWaWionV, able Wo VhaUe WheiU
WhoXghWV in EngliVh and aSSUoYed UecoUding of e[SeUimenW oU inWeUYieZ.

Figure 5͌1͌1͇ the process of contacting users for participating in the study͌

In Whe inYiWaWion Wo VchedXle an aSSoinWmenW a link ZaV aYailable foU Whe XVeUV Wo chooVe a VXiWable
Wime VloW of 60 minXWeV. Once confiUmed Whe XVeUV UeceiYed a SUeSaUaWoU\ email conWaining moUe
infoUmaWion aboXW Whe inWeUYieZ oU e[SeUimenW.

The email aVking XVeUV Wo VXbmiW WheiU inWeUeVW iV VenW WZo WimeV. The fiUVW email ZaV VenW Wo
aSSUo[imaWel\ 28 000 XVeUV and \ielded 91 UeVSonVeV. The Vecond email ZaV VenW Wo aSSUo[imaWel\
43 000 XVeUV and \ielded 100 UeVSonVeV. The email aVking XVeUV Wo VchedXle an aSSoinWmenW iV VenW
conWinXoXVl\ Wo fill Whe need. FoU each VSUinW, Vome of Whe XVeUV fUom Whe VcUeening aUe conWacWed Yia
email Wo SaUWiciSaWe. In gUaWiWXde foU WheiU SaUWiciSaWion, Whe XVeUV aUe incenWiYi]ed ZiWh a Vi[ monWhV
Mentimeter SUo XSgUade.

Recruitment of non͡users for final evaluation

The UecUXiWmenW SUoceVV foU non-XVeUV inclXded SoVWing, an inYiWaWion Wo Whe XVeU VWXd\ WogeWheU ZiWh a
link Wo a VXUYe\ foU VXbmiWWing inWeUeVW, in Facebook gUoXSV. The Facebook gUoXSV ZeUe diffeUenW
kindV of inWeUnaWional gUoXSV foU SUeVenWeUV like VSeakeUV, WeacheUV and WUaineUV. The SaUWiciSanWV ZeUe
incenWiYi]ed ZiWh eiWheU a gifW caUd oU a Vi[ monWhV Mentimeter SUo XSgUade.
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5.2 Ideating
The meWhodV XVed in Whe ideaWion ShaVe aUe XVed Wo ideaWe on SoVVible deVign VolXWionV foU Whe
deliYeUableV. The meWhodV aUe BUainVWoUming and WoUVW SoVVible idea.

Brainstorming

In a bUainVWoUming VeVVion, Whe Weam joinWl\ ideaWeV Wo come XS ZiWh ideaV. The ambienW VhoXld be
acceSWing of all kindV of imSoVVible ideaV and aYoid cUiWiciVm (FUiiV Dam, 2019). To fXel cUeaWiYiW\,
dXUing each VeVVion, a mediaWing objecW iV XVed. The mediaWing objecWV inclXde foU e[amSle
HaVVen]ahl�V UX model (HaVVen]ahl, 2005), Model of User Engagement (O¶BUien and TomV, 2008),
METUX Model (PeWeUV eW al., 2018), and Whe Model of Persuasive Technology (Fogg eW al., 2007). The
chaUacWeUiVWicV of each model aUe aVVeVVed VeSaUaWel\ in Wimed VeVVionV of bUainVWoUming. AV an
e[amSle, Whe Model of User Engagement inclXdeV foU e[amSle aSSUoSUiaWe challenge and feedback
(O¶BUien and TomV, 2008). The VeVVion goal iV Wo SUodXce Wen ideaV foU each one of Whe chaUacWeUiVWicV
ZiWhin a WimefUame. The SaUWiciSanWV haYe VeYen Wo Wen minXWeV on each chaUacWeUiVWic befoUe moYing
on Wo Whe ne[W one. BUainVWoUming iV SeUfoUmed conWinXoXVl\ and aV an iniWiaWoU Wo eYeU\ VSUinW.

Worst possible idea

NegaWiYe bUainVWoUming iV an inYeUWed YeUVion of bUainVWoUming. InVWead of VolYing Whe SUoblem, Whe
SUoblem VhoXld be made ZoUVe. Once WheVe negaWiYe ideaV aUe collecWed, chooVe one and do Whe Vame
Whing Wo WhaW one, hence VolYing Whe oUiginal SUoblem (MXUSh\, 2019). WoUVW SoVVible idea iV a YeU\
VimilaU meWhod ZheUe Whe WeammaWeV bUainVWoUm aUoXnd hoZ Wo VolYe Whe SUoblem in Whe ZoUVW Za\
eYeU (FUiiV Dam, 2019). WoUVW SoVVible idea iV SeUfoUmed conWinXoXVl\ and aV an iniWiaWoU Wo eYeU\
VSUinW.

5.3 Prototyping
The meWhodV XVed in Whe SUoWoW\Sing ShaVe aUe XVed Wo faciliWaWe commXnicaWion ZiWh VWakeholdeUV
VXch aV Whe XVeUV oU Mentimeter. The meWhodV aUe PUoWoW\Sing and InVSiUaWion SUoWo SeUVonaV.

Prototyping

PUoWoW\Sing iV a Za\ of UeSlicaWing a SUodXcW oU conceSW. A SUoWoW\Se can be man\ diffeUenW WhingV
deSending on ZhaW Whe leaUning SXUSoVe of Whe SUoWoW\Se iV. The comSle[iW\ of a SUoWoW\Se YaUieV
fUom UoXgh VkeWcheV Wo fXll\ fXncWional SUoWoW\SeV (EUicVon eW al., 2016). To cUeaWe SUoWoW\SeV oU
MVPs Whe deVign Wool Figma iV XVed. Figma alloZV foU Whe cUeaWion of clickable SUoWoW\SeV and
YiVXali]aWionV of VolXWionV. FoU moUe TXick VimSle WeVWing of ideaV, SUoWoW\SeV aUe SUodXced WhUoXgh
VkeWcheV, in SaSeUV and VimilaU.

Inspiration proto personas

TUadiWionall\, Whe SXUSoVe of Whe SeUVonaV iV Wo faciliWaWe emSaWh\ foU Whe XVeU and aUe baVed on
e[WenViYe UeVeaUch. PUoWo PeUVonaV, on Whe oWheU hand, begin ZiWh aVVXmSWionV WhaW aUe When VXbjecW Wo
YalidaWion oU inYalidaWion baVed on UeVeaUch. PUoWo PeUVonaV aUe baVed on Whe beVW gXeVV and aUe
XVXall\ VWUXcWXUed aUoXnd Whe folloZing infoUmaWion: VkeWch and name, behaYioUal demogUaShic
infoUmaWion, Sain SoinWV, needV and SoWenWial VolXWionV (GoWhelf & Seiden, 2016).
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The meWhod iV adaSWed Wo VXiW Whe SXUSoVe of Whe WheViV and iV WheUefoUe called InVSiUaWion SUoWo
SeUVonaV. InVSiUaWion SUoWo SeUVona iV an adaSWed YeUVion of SUoWo SeUVonaV and UeSUeVenWV Whe XVeU¶V
inVSiUaWion chaUacWeUiVWicV. The inVSiUaWion SUoWo SeUVonaV aUe baVed on XVeU UeVeaUch and haYe been
XVed aV VWaUWing SoinWV, eYolYing aV Whe WheViV SUogUeVVeV.

5.5 Learning, iterating τ evaluating
The SXUSoVe of Whe ShaVe iV Wo Wake inWo accoXnW diffeUenW W\SeV of daWa, alloZ foU iWeUaWion and
XndeUVWanding of Whe daWa and Whe XVeUV. The meWhodV XVed aUe XVeU joXUne\, coding, inWeUYieZ,
iWeUaWion, XVabiliW\ checkliVW, meaVXUing leYelV of inVSiUaWion, TENS inWeUface and meaVXUing
e[SeUience of inVSiUaWion.

User journey

UVeU joXUne\V aUe cUeaWed Wo UeSUeVenW a VeUieV of VWeSV WhaW a XVeU mighW Wake in inWeUacWing ZiWh Whe
SUodXcW Wo SeUfoUm a ceUWain acWion. The\ aUe SUimaUil\ XVed Wo demonVWUaWe WZo WhingV: hoZ XVeUV
cXUUenWl\ inWeUacW ZiWh Whe SUodXcW aV Zell aV SoWenWial inWeUacWion SaWWeUnV. The\ can boWh be XVed Wo
deVcUibe Whe cXUUenW VWaWe and a YiVion and aVViVWV in XndeUVWanding Whe XVeU behaYioU (EUicVon eW al.,
2016). FoU Whe WheViV, Whe meWhod iV adaSWed Wo inVSiUaWion. Meaning WhaW Whe meWhod iV XVed Wo
XndeUVWand Whe XVeUV¶ inVSiUaWional joXUne\.

Coding

Coding iV an anal\ViV meWhod WhaW iV baVed on V\nWheVi]ing daWa, SUefeUabl\ inWo a feZ ZoUdV WhaW
caSWXUe Whe eVVence of iW. IW alVo alloZV foU VimXlWaneoXV coding, ZheUe moUe Whan one code iV XVed on
Whe Vame daWa. The codeV WhaW UelaWe Wo each oWheU can When be made inWo caWegoUieV, and hence coding
makeV iW SoVVible Wo caWegoUi]e Whe eVVence of big collecWionV of TXaliWaWiYe daWa (Saldana, 2015).

Interview

To XndeUVWand and conceSWXali]e VoXUceV of inVSiUaWion of Whe SaUWiciSanWV, Whe meWhod inWeUYieZ iV
XVed. The inWeUYieZV aUe TXaliWaWiYe and Vemi-VWUXcWXUed (HaningWon & MaUWin, 2012), meaning WhaW
Whe\ aUe baVed on and folloZ an inWeUYieZ gXide, Vee ASSendi[ XI, bXW Whe inWeUYieZeU aVkV folloZ XS
and SUobing TXeVWionV Wo Ueach moUe in-deSWh anVZeUV fUom Whe inWeUYieZee (JamVhed, 2014). The
inWeUYieZ gXide inclXdeV TXeVWionV like: WheUe do \oX find inVSiUaWion? WhaW inVSiUeV \oX Wo SXUVXe
VomeWhing? HoZ do \oX geW inVSiUed Zhen cUeaWing a SUeVenWaWion?

The meWhod inWeUYieZ iV XVed in WZo foUmaWV: an e[WenViYe inWeUYieZ and an inWeUYieZ aV a
comSlemenW Wo an e[SeUimenW Wo conWe[WXali]e. The e[WenViYe inWeUYieZ inclXdeV aUoXnd 20 TXeVWionV
and laVWV aboXW 60 minXWeV. The inWeUYieZ aV a comSlemenW iV XVed aW Whe beginning of an e[SeUimenW
Wo geW an XndeUVWanding of Whe XVeU. BoWh of Whe inWeUYieZV aUe SeUfoUmed XVing a Zeb-baVed VofWZaUe
called Zoom.
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Iteration

To iWeUaWe Whe deVign iV Wo Uedo VWeSV in a non-lineaU SUoceVV. IWeUaWion iV neceVVaU\ foU deVign SUoceVVeV
dXe Wo Whe XnceUWain naWXUe of Whe SUojecWV and WheiU SXUSoVe Wo gXaUanWee XVeU VaWiVfacWion. In Whe Lean
UX SUoceVV, Whe iWeUaWionV aUe fUeTXenW and W\Sicall\ aligned ZiWh VWaUWing a neZ VSUinW. The iWeUaWionV
aUe caUUied oXW ZhilVW e[SloUing Whe deVign VSace and Zill be UeWained Zhen Whe deliYeUableV aUe dXe
(EUicVon eW al., 2016).

Usability checklist

To enVXUe deVign SUoSoValV ZiWh high XVabiliW\, a XVabiliW\ checkliVW haV been XVed. The checkliVW XVed
iV Whe NN gUoXSV 10 Usability Heuristics for User Interface Design, Wable 3.2.3 (NielVen, 2020). The
liVW iV aSSlied b\ UeYieZing Whe inWeUface baVed on each iWem on Whe liVW. The liVW helSV idenWif\ flaZV in
Whe XVabiliW\ of Whe inWeUface.

Measuring levels of inspiration

To deWeUmine Whe XVeUV¶ leYel of inVSiUaWion Whe Inspiration Scale (ThUaVh & EllioW, 2003) iV aSSlied Wo
cUeaWe an inspirational profile. The Inspiration Scale ZaV deYeloSed b\ ThUaVh & EllioW (2003) Wo
meaVXUe inVSiUaWion, Vee Wable 5.5.1. The VWaWemenWV in Whe Vcale aUe conVWUXcWed Wo e[amine Whe
d\namic of inVSiUaWion. The Vcale aVVeVVeV Whe inWenViW\ and Whe fUeTXenc\ of inVSiUaWion foU a giYen
indiYidXal. InWenViW\ UefeUV Wo hoZ VWUongl\ Vomeone iV inVSiUed and fUeTXenc\ UefeUV Wo hoZ ofWen
Vomeone iV inVSiUed. The UeaVon foU deWeUmining an inspirational profile iV Wo deWeUmine hoZ UeceSWiYe
Whe XVeU iV Wo e[WeUnal inflXenceV (ThUaVh & EllioW, 2003). High VcoUeV UeSUeVenW oSenneVV, Whe abiliW\
Wo be inVSiUed and being UeceSWiYe Wo e[WeUnal inflXenceV, Zhile loZ VcoUeV imSl\ Whe oSSoViWe.

Table 5͌5͌1͇ scales for measuring the level of inspiration͇ adapted from Inspiration Scale  ͛Thrash τ Elliot͇ 2003͌͜

Statement How often does this happen How deeply or strongly

I experience inspiration Assessing frequency͇ scale of 1͡7͌
1Ζnever and 7Ζvery often͌

Assessing strength͇ scale of 1͡7͌
1Ζnot at all and 7Ζvery deeply or
strongly͌Something I encounter or

experience inspires me

I am inspired to do something

I feel inspired

The Inspirational Scale VWaWemenWV aUe UaWed WhUoXgh a Mentimeter. The UeVSonVeV aUe When diVcXVVed
Wo conYe\ Whe conWe[W of each UaWing. FoU VimSliciW\, Whe VcaleV aUe VeSaUaWed b\ fUeTXenc\ and
inWenViW\.

TENS Interface

TENS Interface Scale aVVeVVeV XVeUV¶ e[SeUience fUom an SDT SeUVSecWiYe (PeWeUV eW al., 2018). The
TXeVWionnaiUe iV geneUaWed fUom oWheU domainV ZiWhin SDT WheoU\ and iV VWUXcWXUed aUoXnd
comSeWence, aXWonom\ and UelaWedneVV, Whe laWWeU iV oSWional. TENS Interface iV XVed Wo aVVeVV
Zellbeing in XVing Wechnolog\ and iV cUeaWed aV a meWhod of eYalXaWion foU METUX (PeWeUV eW al.,
2018). The TXeVWionV aUe UeVSonded Wo b\ XVing a Likert scale ZheUe 1 eTXal Do NoW AgUee and 5
eTXalV SWUongl\ AgUee. The TXeVWionnaiUe conWainV 15 TXeVWionV, fiYe foU each caWegoU\.
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The meWhod iV noW XVed aV a VXUYe\, UaWheU aV a mediaWing objecW foU VWimXlaWing UeflecWion, Whe moVW
aSSUoSUiaWe TXeVWionV conceUning Whe aim and objecWiYe aUe choVen. RelaWedneVV iV e[clXded. The
inclXded TXeVWionV foU each caWegoU\ aUe SUeVenWed in Wable 5.5.2.

Table 5͌5͌2͇ psychological need and corresponding evaluative statements and scale͌

Competence Scale Autonomy Scale

I feel confident in my ability to
use the interface͌

Likert scale
where 1 equals
Do Not Agree
and 5 equals
Strongly Agree

The interface provides me with
useful options and choices͌

Likert scale
where 1 equals
Do Not Agree
and 5 equals
Strongly Agree

Learning how to use the
interface was difficult͌

I can get the interface to do what I
want it to͌

I found the interface and controls
confusing͌

The interface feels controlling͌

Measuring experience of inspiration ͡ Customer Inspiration Scale

To meaVXUe Whe e[SeUience of inVSiUaWion fUom a feaWXUe WeVW an eYalXaWion adaSWed fUom Whe conceSW of
Customer Inspiration iV XVed (B|WWgeU eW al., 2017). The Vcale deYeloSed b\ B|WWgeU eW al. (2017) iV
SXUSoVed Wo beWWeU XndeUVWand conVXmeU-UelaWed behaYioU and aVVeVV hoZ moWiYaWed a conVXmeU iV Wo
SXUVXe a goal, Vee Wable 5.5.3.

Table 5͌5͌3͇ Customer Inspiration Scale adapted from Böttger et al͌ ͛2017͜͜

Inspired bǛ Scale Inspired to Scale

My imagination was stimulated Scale of 1 to 5͇
were 1Ζ
Strongly
disagree and
5Ζ Strongly
agree͇

I was inspired to buy something Scale of 1 to 5͇
were 1Ζ
Strongly
disagree and
5Ζ Strongly
agree͇

I was intrigued by a new idea I felt a desire to buy something

I unexpectedly and spontaneously
got new ideas

My interest to buy something was
increased

My horizon was broadened I was motivated to buy something

I discovered something new I felt an urge to buy something

FoU Whe VWXd\, Whe Vcale deYeloSed b\ B|WWgeU eW al., (2017) iV adjXVWed Wo meaVXUe Whe leYel of
inVSiUaWion fUom a VSecific e[SeUience. AV Whe SXUSoVe of Whe e[SeUience iV noW Wo indXce a behaYioU
leading Wo SXUchaVe bXW UaWheU Wo geW moUe inYeVWed in Whe SUodXcW Whe VWaWemenWV aUe ediWed, Vee Wable
5.5.4. FoU VimSliciW\, Whe nXmbeU of VWaWemenWV aUe alVo UedXced. The VcaleV aUe SUeVenWed in
Mentimeter alloZing Whe XVeU Wo eYalXaWe WheiU e[SeUience and VXbmiW Whe UeVSonVe. The VcaleV aUe
SUimaUil\ XVed foU comSaUaWiYe anal\ViV and aV mediaWing objecWV Wo VWimXlaWe UeflecWion.

Table 5͌5͌4͇ adapted scales used in the experiments to evaluate the experience of inspiration separated by being
inspired bǛ and ƴo͌

Inspired bǛ Scale Inspired to Scale

My imagination was stimulated Scale of 1 to 5͇
were 1Ζ Strongly
disagree and 5Ζ
Strongly agree͇

I was inspired to do something Scale of 1 to 5͇
were 1Ζ
Strongly
disagree and
5Ζ Strongly
agree͇

I unexpectedly and
spontaneously got new ideas

My interest to do something was
increased

I discovered something new I was motivated to do something
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5.6 Testing τ experimenting
The meWhodV XVed in Whe WeVW ShaVe aVViVW Whe conVWUXcWion of and eYalXaWion of h\SoWheVeV. The
meWhodV aUe AVVXmSWion and h\SoWheViV VWaWemenW and meaVXUemenW and CARE e[SeUimenWV.

Assumption and hypothesis statement and measurement

Each VSUinW focXVeV on one oU a feZ aVVXmSWionV. TheVe aVVXmSWionV aUe foUmed baVed on findingV
fUom e[iVWing UeVeaUch oU Whe WheViV XVeU UeVeaUch. The aVVXmSWionV foU each VSUinW aUe deYeloSed inWo
h\SoWheVeV. The foUmaW of VWUXcWXUing Whe h\SoWheViV Wo be WeVWed iV aV VWaWemenWV, Vee figXUe 5.6.1,
(GoWhelf & Seiden, 2016).

Figure 5͌6͌1͇ hypothesis statement formulation adapted from Gothelf τ Seiden ͛2016͌͜

The hypothesis statement V\nWheVi]eV and claUifieV Whe aVVXmSWionV and makeV iW SoVVible Wo WeVW Whe
aVVXmSWionV (GoWhelf & Seiden, 2016). The Hypothesis statement UedXceV biaV aV Whe meWUicV aUe
alUead\ defined. ThiV alloZV foU an aVVXmSWion Wo be WeVWed objecWiYel\. Hypothesis statements aUe
ZhaW Zill gXide Whe ZoUk (GoWhelf & Seiden, 2016). TheUefoUe Whe\ aUe eVVenWial Zhen ZoUking
accoUding Wo a Lean UX SUoceVV.

AfWeU eVWabliVhing a h\SoWheViV in each VSUinW Whe h\SoWheViV Zill be WeVWed WhUoXgh YaUioXV
e[SeUimenWV and XVeU UeVeaUch. To meaVXUe if Whe h\SoWheViV iV WUXe oU falVe YaUioXV meaVXUemenWV
Zill be needed. The meaVXUemenWV can be boWh TXanWiWaWiYe and TXaliWaWiYe daWa (GoWhelf & Seiden,
2016). The meaVXUemenWV ZoUk aV a gXide and VXSSoUW foU Whe Weam in making deVign deciVionV and in
Whe SUojecW SUogUeVV Wo e[hilaUaWe Whe XVeU¶V e[SeUience of a SUodXcW (GoWhelf & Seiden, 2016). BefoUe
Whe e[SeUimenW iV condXcWed in a VSUinW UeleYanW meaVXUemenWV Zill be decided.

The experiment structure

The VWUXcWXUe of Whe e[SeUimenWV iV an adaSWaWion of CARE e[SeUimenW VWUXcWXUe deYeloSed b\
PeWWeUVVon (2018) Wo eliciW User experience in eaUl\ deVign ShaVeV. CARE VWandV foU ConceSWXali]e,
AcW, ReflecW and E[SUeVV Zhich aUe Whe diffeUenW VWageV in Whe e[SeUimenW VWUXcWXUe (PeWWeUVVon, 2018).

The structure

The geneUal e[SeUimenW VWUXcWXUe haV Whe folloZing chUonological oUdeU: inWUodXcWion, iniWial inWeUYieZ,
VeYeUal feaWXUe WeVWV and final diVcXVVion, Vee figXUe 5.6.2. The e[SeUimenWV aUe led b\ Whe aXWhoUV,
dXUing Whe WeVWV UefeUUed Wo aV WeVW leadeUV. The adaSWaWion of Whe e[SeUimenW UegaUdV Whe Za\ Whe
e[SeUimenW iV conceSWXali]ed and hoZ Whe User experience iV e[SUeVVed. FoU Whe e[SeUimenW, Whe
SaUWiciSanW and Whe aXWhoUV XVed WheiU comSXWeUV and commXnicaWed ZiWh Whe WeVW Yia Zoom. The WeVW
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leadeUV aUe VhoZing an inWeUacWiYe SUeVenWaWion XVing Mentimeter in Zhich Whe XVeU iV gXided WhUoXgh
Whe e[SeUimenW and iV eYalXaWing Whe e[SeUienceV. The SaUWiciSanW VhaUeV Whe VcUeen dXUing SaUW of Whe
WeVW and dXUing Whe UemaindeU, Whe WeVW leadeUV VhaUe Whe VcUeen.

Conceptualization and interview

BefoUe Whe WeVW beginV Whe XVeU iV giYen a backgUoXnd Wo Whe e[SeUimenW and inWUodXced Wo Whe agenda
of Whe VeVVion. TheUeafWeU Whe\ aUe inWeUYieZed aboXW inVSiUaWion and Mentimeter. AfWeU Whe diVcXVVion,
Whe XVeU connecWV Wo a Mentimeter SUeVenWaWion on WheiU VmaUWShone Wo UaWe Whe VWaWemenWV in Whe
inspiration scale. The VcoUeV aUe XVed aV a mediaWing objecW Wo diVcXVV inVSiUaWion ZiWh Whe SaUWiciSanW.
The VcoUe doeV alVo cUeaWe an inspirational profile Wo helS XndeUVWand hoZ Whe XVeU YieZV inVSiUaWion.
BefoUe e[SloUing Whe SUoWoW\Se Whe e[SeUience iV Conceptualized Wo fiW Whe Ueal XVeU conWe[W
(PeWWeUVVon, 2018). The XVeU'V e[SeUimenW conWe[W iV cloVe Wo Whe Ueal User experience of making a
SUeVenWaWion Vince Whe XVeU iV ViWWing aW home b\ WheiU comSXWeU dXUing Whe e[SeUimenW. To fXUWheU
incUeaVe Whe effecWiYeneVV of Whe e[SeUimenW Whe XVeUV aUe giYen a VcenaUio.

Action test

AfWeU conceSWXali]ing Whe XVeUV aUe Uead\ Wo Act (PeWWeUVVon, 2018). The XVeUV aUe aVked Wo SeUfoUm a
ceUWain WaVk oU giYen a VcenaUio ZhilVW VhaUing WheiU VcUeen and Walking oXW loXd aboXW WheiU e[SeUience.
To WeVW Whe SUoWoW\Se oU oUiginal SUodXcW Whe XVeU geWV a link Wo a SUoWoW\Se in Whe Zoom chaW oU iV aVked
Wo go Wo mentimeter.com. When aSSUoSUiaWe Whe XVeU iV diUecWed oU aVked TXeVWionV.

Reflection and evaluation scales

The Reflection VhoXld inYolYe Vome geneUaWiYe meWhod Wo faciliWaWe Expression (PeWWeUVVon, 2018).
The UeflecWion iV faciliWaWed b\ Whe XVe of Whe Customer inspiration scale, and/oU b\ Whe TENS interface
scale. The SaUWiciSanW UaWeV Whe VWaWemenWV WhUoXgh Mentimeter¶s Vcale feaWXUe in Whe SUeVenWaWion and
WheUefoUe Whe UeVXlWV aUe VhaUed inVWanWl\ ZiWh Whe aXWhoUV Zho can diVcXVV Whe VcoUeV ZiWh Whe
SaUWiciSanW. FoU Vome e[SeUimenWV, addiWional TXeVWionV Wo faciliWaWe UeflecWion aUe SUeSaUed
befoUehand.

Expression and discussion

AfWeU Reflecting Whe XVeU Expresses Whe e[SeUience. AccoUding Wo Whe CARE VWUXcWXUe, Whe XVeU VhoXld
e[SUeVV Whe e[SeUience in diffeUenW Za\V (PeWWeUVVon, 2018). HoZeYeU, Whe CARE VWUXcWXUe iV modified
and Whe e[SUeVVion iV meUel\ YeUbal ZiWh Whe UeflecWion VcaleV acWing aV a mediaWing objecW. AfWeU Whe
WeVW, a final diVcXVVion iV held ZheUe Whe XVeU haV Whe oSSoUWXniW\ Wo VhaUe feedback aV Zell aV aVk
TXeVWionV aboXW Whe WeVW oU Mentimeter in geneUal.

Experiment roadmap

The UoadmaS conWainV Whe diffeUenW aUeaV of focXV and Whe diffeUenW feaWXUeV aVVeVVed in Whe eighW
e[SeUimenWV. In Whe e[SeUimenWV, nine feaWXUeV aUe WeVWed, figXUe 5.6.3. In UeYieZ of Whe oUiginal
SUodXcW, WZo XVeU joXUne\V and one inVSiUaWion XVeU joXUne\ aUe obVeUYed, Vee figXUe 5.6.3. Each
e[SeUimenW haV had beWZeen foXU Wo VeYen SaUWiciSanWV, Vee figXUe 5.6.3. FXUWheU deWailV aboXW Whe
indiYidXal e[SeUimenW meWhodV aUe SUeVenWed in ASSendi[ II Wo ASSendi[ IX.
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5.7 Final delivery phase
The meWhodV XVed in Whe deliYeU\ ShaVe aUe XVed Wo faciliWaWe Whe final deliYeU\ of Whe WheViV. The
acWiYiWieV SeUfoUmed aUe final eYalXaWion, foUmXlaWion of gXidelineV and deUiYing final SeUVonaV and
inVSiUaWion XVeU joXUne\V.

Final evaluation

The final eYalXaWion folloZV Whe geneUal e[SeUimenW VWUXcWXUe, bXW e[clXdeV Whe inVSiUaWion VcaleV, Vee
figXUe 5.7.1 and haV an e[Wended inWeUYieZ, Vee ASSendi[ X. The final eYalXaWion focXVeV on Whe final
deliYeU\ and eYalXaWion of Whe final deVign SUoSoVal.

Figure 5͌7͌1͇ final evaluation experiment structure͌

Formulation of guidelines

The TXaliWaWiYe daWa fUom Whe XVeU WeVWV aUe V\nWheVi]ed and claimV of ZhaW infXVeV inVSiUaWion aUe
idenWified. TheVe claimV aUe When WUanVlaWed inWo gXidelineV aiming aW VXSSoUWing Whe SUoceVV of
deVigning e[SeUienceV WhaW faciliWaWeV inVSiUaWion oU inspirational User experiences.

Inspiration personas and inspiration user journey

DeUiYing final SeUVonaV aUe baVed on Whe meWhod of PUoWo SeUVonaV, Whe diffeUence iV WhaW Whe final
SeUVonaV conWain onl\ confiUmed aVVXmSWionV. The SUoceVV of confiUming Whe aVVXmSWionV conViVWV of
anal\]ing XVeU UeVeaUch daWa and deUiYing Whe coUe of Whe XVeUV¶ UelaWion Wo and e[SeUience of
inVSiUaWion. The final SeUVonaV conWain VeYeUal chaUacWeUiVWicV WhaW aUe deemed helSfXl in XndeUVWanding
Whe XVeUV, WheiU UelaWion Wo inVSiUaWion and gXide SUodXcW deYeloSmenW. In cUeaWing Whe inVSiUaWion
joXUne\, Whe meWhod XVeU joXUne\ iV XVed. The Vame VeW of daWa aV in Whe cUeaWion of final SeUVonaV iV
XVed. The VWeSV of Whe joXUne\ aUe V\nWheVi]ed and deUiYed inWo common WhemeV Wo YiVXali]e Whe
SUoceVV foU hoZ Whe XVeUV of Mentimeter geW inVSiUed.
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06
Result: User findings
The following chapter introduces the result of the user research throughout the project in the form of the
inspired users of Menƴimeƴeƞ͇ Inspiration user journey and inspiration personas͌

6.1 The inspired users of Mentimeter
DXUing Whe e[SeUimenWV, Whe XVeUV haYe been aVked Wo eYalXaWe WheiU inspirational profile. A WoWal of 40
XVeUV haYe eYalXaWed WheiU inspirational profile, Zhich e[clXdeV Whe XVeUV Zho SaUWiciSaWed in Whe
inWeUYieZ and final eYalXaWion. The XVeUV ZeUe aVked Wo eYalXaWe VeYeUal VWaWemenWV aboXW inVSiUaWion
baVed on fUeTXenc\ and inWenViW\, Vee Wable 6.1.1 and 6.1.2. The Vcale foU aVVeVVing Whe XVeUV¶
e[SeUienceV UangeV fUom 1 Wo 7. FoU fUeTXenc\ 1 eTXalV neYeU and 7 eTXalV YeU\ ofWen, foU inWenViW\ 1
eTXalV noW aW all and 7 eTXalV YeU\ deeSl\ and YeU\ VWUongl\. When aVVeVVing hoZ ofWen Whe XVeUV
e[SeUience inVSiUaWion Whe mean iV 6 oXW of 7 and Whe aYeUage iV 5.74, Vee Wable 6.1.1, WhiV coXld
indicaWe WhaW Whe XVeUV of Mentimeter inclXded in Whe VWXd\ ofWen e[SeUience inVSiUaWion. In
comSaUiVon, Whe deSWh of Whe e[SeUience of inVSiUaWion VeemV Wo be loZeU, Vee Wable 6.1.2, WhiV coXld
indicaWe WhaW Whe XVeUV aUe fUeTXenWl\ e[SoVed Wo oSSoUWXniWieV Wo be inVSiUed bXW WhaW Whe\ do noW
alZa\V affecW Whem aV mXch.

Table 6͌1͌1͇ Assessing frequency͇ how often the users experience the different statements͌ Includes 40 users and
presents mean and average͇ adapted from Inspiration Scale  ͛Thrash τ Elliot͇ 2003͜

I experience
inspiration

Something I encounter or
experience inspires me

I am inspired to do
something I feel inspired

Mean 6 5͌5 6 5

Average 5͌74 5͌585 5͌64 5͌465

Table 6͌1͌2͇ Assessing strength͇ how strongly the users experience the different statements͌ Includes 40 users and
presents mean and average͇ adapted from Inspiration Scale  ͛Thrash τ Elliot͇ 2003͜

I experience
inspiration

Something I encounter or
experience inspires me

I am inspired to do
something I feel inspired

Mean 5͌5 5 5 556

Average 5͌185 4͌96 5͌11 5͌635

AcUoVV all of Whe VWaWemenWV, Vee Wable 6.1.1 and 6.1.2, boWh aYeUage and mean VhoZ agUeemenW ZiWh
Whe VWaWemenWV. The XVeUV do oYeUall haYe fUeTXenW eSiVodeV of inVSiUaWion WhaW affecW Whem UaWheU
deeSl\.
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6.2 The usersͬ Inspiration journey
The inVSiUaWion joXUne\ foU Whe XVeUV in Mentimeter haV been VWXdied WhUoXghoXW Wo cUeaWe an
XndeUVWanding of WheiU inVSiUaWional SUoceVV. The inVSiUaWion joXUne\ haV e[SliciWl\ been VWXdied in
e[SeUimenW 5 and Whe collecWiYe findingV aUe SUeVenWed in Whe folloZing VecWion.

To faciliWaWe inVSiUaWion Whe XVeU needV inWUinVic moWiYaWion, foU e[amSle ZanWing \oXUVelf and oWheUV
Wo be SUoXd of \oX, ZanWing Wo be a good SeUVon, oU ZanWing Wo e[cel in a VSecific aUea The
inVSiUaWional joXUne\, Vee figXUe 6.2.1, XVXall\ VWaUWV ZiWh an inWUinVic oU e[WUinVic inVSiUaWional VoXUce.
The inVSiUaWion iV WheUeafWeU VWoUed Sh\Vicall\, digiWall\, oU menWall\ XnWil e[WeUnal and inWeUnal facWoUV
alloZ Whe inVSiUaWion Wo go fUom inVSiUaWion Wo acWion. The Wime fUom being inspired by, Time 0, Wo
being inspired to, Time X, iV XVXall\ noW a lineaU SUoceVV bXW UaWheU an ongoing, cXmXlaWiYe SUoceVV
ZiWh liWWle VoXUceV of inVSiUaWion adding XS Wo acWion.

Figure 6͌2͌1͇ the usersͬ inspiration journey͌

Being inspired by ͡ sources of inspiration

The UeVXlWV fUom Whe XVeU findingV indicaWed cleaU SaWWeUnV of inWUinVic and e[WUinVic inVSiUaWional
VoXUceV. E[WUinVic inVSiUaWion WendV Wo be moUe aUWicXlaWe Whan inWUinVic inVSiUaWion. HoZeYeU, boWh
VoXUceV Veem imSoUWanW foU SeoSle Wo conVideU WhemVelYeV inVSiUed.

Extrinsic inspiration

The VoXUceV of e[WUinVic inVSiUaWion YaU\, WZo of Whe moVW fUeTXenWl\ aUWicXlaWed aUe being inVSiUed b\
oWheU SeoSle and e[SeUiencing oU Veeing VomeWhing neZ oU e[WUaoUdinaU\. Common foU WheVe WZo
VoXUceV iV WhaW SeoSle Wend Wo be inVSiUed b\ diffeUenW kindV of SeoSle. The Vame goeV foU being
inVSiUed b\ VomeWhing neZ oU XnXVXal, man\ XVeUV e[SUeVV WhaW Whe\ geW inVSiUed b\ neZ e[SeUienceV
and WhingV in a Zide YaUieW\ of conWe[WV. UVeUV aUe moVW commonl\ inVSiUed b\ SeoSle WhaW UeVonaWe
ZiWh WheiU YalXeV, WhoXghW leadeUV, oU UelaWiYeV. The\ aUe boWh inVSiUed b\ Whe acWionV of oWheUV and
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WheiU ideaV. FoU e[amSle, SeoSle can be inVSiUed b\ VXcceVV VWoUieV and oWheU SeoSle oYeUcoming
VWUXggleV. ThiV iV cloVel\ UelaWed Wo leaUning and deYeloSing Zhich iV anoWheU VoXUce of inVSiUaWion.
UVeUV can boWh be inVSiUed Wo SUogUeVV and be inVSiUed b\ WheiU oZn oU oWheUV¶ SUogUeVV. When being
inVSiUed in SUofeVVional life Whe moVW fUeTXenW VoXUce of inVSiUaWion iV SUogUeVV.

LeVV common bXW VWill fUeTXenW inVSiUaWional VoXUceV aUe cXlWXUe like aUW, filmV, mXVic, SodcaVWV and
moYieV, embodied WhUoXgh Waking acWion in foU e[amSle SUodXcing mXVic and being e[SoVed Wo
cXlWXUe. CXlWXUe inVSiUeV dXe Wo Whe feeling iW aZakenV, neYeU befoUe Veen cXlWXUal e[SUeVVionV,
admiUing Whe cUeaWoU of Whe cXlWXUal e[SUeVVion and dXe Wo amXVemenW. NaWXUe and WUaYeling aUe oWheU
VoXUceV of inVSiUaWion. NaWXUe VeemV Wo inVSiUe dXe Wo iWV beaXW\ and calmneVV Zhich aZakenV feelingV
and leaYeV VSace foU being inVSiUed. TUaYeling e[SoVeV Whe XVeU Wo neZ e[SeUienceV and giYeV Whe XVeU
a bUeak fUom Whe oUdinaU\ Zhich VeemV Wo faciliWaWe inVSiUaWion. A feZ XVeUV haYe menWioned
VSiUiWXaliW\ and Ueligion aV VoXUceV of inVSiUaWion. BoWh being inVSiUed b\ oWheU SeoSle in WheiU UeligioXV
SUo[imiW\ bXW alVo being inVSiUed b\ VSiUiWXaliW\ iWVelf and b\ acWing accoUding Wo WheiU YalXeV. Finall\,
Vocial media haV been menWioned aV a VoXUce of inVSiUaWion. Social media commonl\ VeemV Wo acW aV a
Za\ of finding inVSiUaWion UaWheU Whan being inVSiUaWional in iWVelf.

Intrinsic inspiration

Man\ inWUinVic inVSiUaWional VoXUceV Veem Wo UeVonaWe ZiWh Whe XVeUV¶ YalXeV oU goalV. FoU e[amSle,
ZanWing SeoSle aUoXnd Whem Wo be SUoXd of Whem and ZanWing Wo be SUoXd of WhemVelYeV. CloVel\
UelaWed iV Whe ZiVh Wo e[cel ZiWhin a ceUWain aUea oU aV a SeUVon. UVeUV fUeTXenWl\ menWion being
inVSiUed Zhen Waking a bUeak like going offline inWo naWXUe, dUiYing alone, Waking a VhoZeU, oU naSSing.
B\ SaXVing Whe XVeU leWV Whe inVSiUaWion come Wo Whem, foU e[amSle WhUoXgh UemembeUing an
e[SeUience. GeneUall\, haYing fUee Wime faciliWaWeV inVSiUaWion. HoZeYeU, needing change oU being
aSSUoSUiaWel\ SUeVVXUed can be a VoXUce of inVSiUaWion.

The journey from being inspired bǛ something to being inspired to act

To e[SeUience a Zhole SeUiod of inVSiUaWion Whe XVeU haV Wo go fUom being inspired by Wo being inspired
to. The joXUne\ XVXall\ WakeV Wime, Whe acWion iV UaUel\ immediaWe afWeU being inspired by. TheUefoUe,
inVSiUaWion iV VWoUed in diffeUenW Za\V XnWil an aSSUoSUiaWe momenW aUiVeV. Some XVeUV VWoUe WheiU
inVSiUaWional conWenW digiWall\ in foU e[amSle fileV, oU mobile aSSlicaWionV, oU Sh\Vicall\ b\ foU
e[amSle ZUiWing iW doZn. Some XVeUV VaYe inVSiUaWional conWenW on Social media, foU e[amSle on
Pinterest oU Instagram. To go fUom being inspired by Wo being inspired to Whe XVeU mXVW Vee Whe
SoVVibiliWieV. The inVSiUaWion can be a cXmXlaWiYe e[SeUience oU man\ VoXUceV of inVSiUaWion WhaW
WogeWheU enable acWion. The XVeU mXVW e[SeUience WhaW Whe effoUW YeUVXV Whe imSacW iV adYanWageoXV,
meaning WhaW Whe moWiYaWion oU inWeUeVW of acWion iV higheU Whan Whe Wime conVXmSWion oU effoUW foU
acWing.

Being inspired to take action

A majoUiW\ of XVeUV haYe e[SUeVVed WhaW being inVSiUed ofWen YaUieV in-deSWh, bXW commonl\ Whe
moWiYaWion oU inWeUeVW Wo acW on Whe inVSiUaWion iV loZeU Whan Whe e[SeUience of inVSiUaWion. The moVW
common UeaVon foU WhiV iV Wime conVWUainWV. ConVWUainWV UelaWed Wo Wime aUe being VWUeVVed, feeling
oYeUZhelmed, oU noW haYing Whe menWal caSaciW\ foU being inVSiUed. UVeUV haYe foXnd WhemVelYeV in
SoViWionV Zhen WheUe iV no oSWion bXW Wo find inVSiUaWion, Zhich faciliWaWeV acWion. To acW on inVSiUaWion
WheUe iV alVo a need foU Vocial VXSSoUW. TheUe haYe been caVeV WhaW VhoZ no maWWeU Whe Wime conVWUainW
and fXll VchedXleV SeoSle can be inVSiUed Wo acW if Whe\ haYe enoXgh moWiYaWion and inWeUeVW Wo do Vo.
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6.3 Inspiration personas
The SeUVonaV WhaW aUe deUiYed fUom Whe 44 inWeUYieZV oU e[SeUimenWV aUe Helen, BUian, Ina and CaUl.
The SeUVonaV aUe VXSSoVed Wo be a VXSSlemenW Wo Whe geneUal inVSiUaWion gXidelineV in XndeUVWanding
hoZ Wo deVign inVSiUaWional User experiences foU Mentimeter.

Helen ͡ on the quest for the best

Helen iV an ambiWioXV SeUVon conVWanWl\ WU\ing Wo eYolYe
SUofeVVionall\ and imSUoYe heU SeUfoUmance, Vee figXUe 6.3.1. She iV
alZa\V aWWenWiYe Wo heU enYiUonmenW, VeaUching foU neZ Wechnolog\
WhaW coXld VXSSoUW heU on Whe TXeVW. Helen knoZV WhaW Whe beVW iV oXW
WheUe and WhaW keeSing XS ZiWh beVW SUacWiceV and neZ UeleaVeV iV Whe
beVW Za\ Wo VWa\ XS Wo daWe. She YieZV SeUVonal deYeloSmenW and
change aV conVWanWV in heU life. She manageV a demanding job and
caUeV a loW foU heU famil\ and fUiendV. If WheUe ZaV a Za\ Wo geW moUe
Whan 24 hoXUV SeU da\, Vhe ZoXld go foU iW. AV a VolXWion Wo WhiV,
Helen Ueali]ed eaUl\ in heU caUeeU Wo focXV eneUg\ on Whe moVW
imSacWfXl aVSecWV of heU ZoUk. She iV alVo conVcioXV Wo alZa\V
e[SUeVV Whe SXUSoVe of all heU acWionV Wo doXble-check WhaW Vhe iV
efficienW. She YieZV Vkilled SUeVenWing aV imSoUWanW and iV inWUigXed b\ Whe idea of becoming a highl\
Vkilled and effecWiYe SUeVenWeU. Helen VeaUcheV foU inVSiUaWion UegXlaUl\ and XVeV heU SUofeVVional
neWZoUk Wo geW inVSiUed. She WUXVWV SUoYen innoYaWiYe VolXWionV, UeSoUWV and beVW SUacWiceV. MoUe
deWailV aboXW Helen aUe SUeVenWed in Wable 6.3.1 and 6.3.2

Table 6͌3͌1͇ user quotes for users with similar characteristics as the persona Helen͌

ͩI really have to narrow down my
process͌ What new tools I want to
include͌ I always ask͇ is this worth
my time͍ͪ ͡ User 2͌1

ͩI feel inspired because I know
there is always room for
improvementͪ ͡ User 5͌5

ͩOn a regular basis I do read up on
articles from McKinsey or Harvard
Businessͪ ͡ User 1͌5

Table 6͌3͌2͇ description of Helen͐s characteristics͌

Goals Source of inspiration Frustration τ barriers

● Excelling professionally
● Promote change
● Increasing efficiency of

decision making

● Professional Network
● Best practices
● Thought leaders

● Pressed for time
● Getting everyone

comfortable with change
● Prioritize influences in life

Priorities and values Needs Opportunities for Mentimeter

● Impact versus effort
● Performance
● Delivering beyond

expectations

● Awareness of efficiency
● Certified quality
● Little time consumption

● Providing content that
speaks to skilled users

● Facilitating really fast and
effortless processes

Seeing the possibilities Level of inspiration Openness

Low ͛͛͛͛͛͛͜͜͜͜͜O͛͛͛͛͜͜͜͜͜ High Low ͛͛͛͛͛͛͛͜͜͜͜͜͜O͛͛͛͜͜͜͜ High Low ͛͛͛͛͛͛͜͜͜͜͜O͛͛͛͛͜͜͜͜͜ High
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Brian ͡ always reliant

BUian iV noW aW Whe foUefUonW ZaiWing foU Whe ne[W big Whing Wo aUUiYe, he
WUXl\ WUXVWV hiV colleagXeV and Whe enYiUonmenW Wo gXide him in
SUofeVVional deYeloSmenW, Vee figXUe 6.3.2. He Ueali]ed a feZ \eaUV
ago WhaW meUel\ XVing clXWWeUed PowerPoint VlideV doeVn¶W cXW iW
an\moUe and he VWaUWed hiV joXUne\ WoZaUdV imSUoYing hiV
SUeVenWaWion VkillV. He goW inVSiUaWion fUom colleagXeV Wo VWaUW Whe
joXUne\, bXW iW haV noW been VWUaighWfoUZaUd aV BUian ZanWV Wo leaUn
VWeS b\ VWeS. He WakeV SUide in knoZing WhaW he caUeV aboXW Whe
SaUWiciSanWV and YalXeV hiV leaUning aboXW SUeVenWing. He iV faVcinaWed
b\ YeU\ Vkilled SeoSle and WhinkV iW iV good Wo caWch XS ZiWh ZhaW iV
oXW WheUe noZ and When. BUian VXUUoXndV himVelf ZiWh like-minded
SeoSle and engageV in VhaUing VeVVionV ZheUe he geWV SeUVonal
UecommendaWionV foU WoolV WhaW he coXld XVe. ThaW iV hoZ he encoXnWeUed Mentimeter. OccaVionall\
BUian bUoZVeV foU inVSiUaWion online and Zhen he doeV he XVXall\ ZaWcheV YideoV. BUian findV
inVSiUaWion fUom oWheUV' UecommendaWionV, foU e[amSle, he liVWenV Wo adYice fUom hiV colleagXeV. MoUe
deWailV aboXW BUian aUe SUeVenWed in Wable 6.3.3 and 6.3.4.

Table 6͌3͌3 user quotes for users with similar characteristics as the persona Brian͌

ͩI am a person who is really
making small steps͇ I would like to

grow knowledge step by stepͪ ͡
User 7͌4

ͩI want to do something͇ putting
things into action feels important͌
I used Menƴimeƴeƞ because I have

done similar things but
analogically before and because
my colleague likes it and I trust

her͌ I was able to see that is would
be useful for meͪ ͡  User 3͌2

ͩI do take action at a later point of
time͌ The gap can be longer͇ you

can be inspired͇ to take action
right away or a year afterͪ ͡ User 7͌1

Table 6͌3͌4͇ description of Brian͐s characteristics͌

Goals Source of inspiration Frustrations τ barriers

● Avoid boring
presentations

● Focus on content
● Not being the last to

change
● Collect input

● Colleagues and family
● Books
● Conferences
● Youtube

● Overwhelmed by the
available information

Priorities and values Needs Opportunities for Mentimeter

● Create enjoyable
experiences

● Learn a skill

● Guidance in how to learn
● Trust in being socially

accepted

● Allowing to learn step by
step

● Facilitate for participants
to sign up to Menƴimeƴeƞ

● Facilitate sharing
presentations

Seeing the possibilities Level of inspiration Openness

Low ͛͛͛͛͛͜͜͜͜O͛͛͛͛͛͜͜͜͜͜͜ High Low ͛͛͛͛͜͜͜O͛͛͛͛͛͛͜͜͜͜͜͜͜ High Low ͛͛͛͛͛͜͜͜͜O͛͛͛͛͛͜͜͜͜͜͜ High
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Ina ͡ with the world as her inspirational arena

Ina UelieV on Whe enYiUonmenW Wo gXide heU, Vhe iV oSen Wo an\ VoXUce
of inVSiUaWion and findV gUeaW comfoUW in noW knoZing ZhaW Zill
inVSiUe heU ne[W, Vee figXUe 6.3.3. She iV noW afUaid Wo embaUk on a
joXUne\ of inVSiUaWion, acWXall\, Vhe Ueall\ enjo\V iW. She haV a gUeaW
aSSUeciaWion foU man\ WhingV in life and Ueali]eV WhaW cUeaWiYiW\ iV an
imSoUWanW SaUW of heU life. She haV oUgani]ed heU life Vo WhaW
inVSiUaWion comeV Wo heU, fUom fUiendV, famil\, aW ZoUk and dXUing
heU VSaUe Wime. Ina ZoUkV in a non-SUofiW oUgani]aWion oU VimilaU WhaW
WUXl\ UeVonaWeV ZiWh heU SXUSoVe and YalXeV. When Vhe iV noW
ZoUking Vhe VSendV heU Wime ZiWh oWheU WaVkV WhaW bUing heU jo\,
Zhich coXld be an\Whing fUom coaching Whe local fooWball Weam,
ZUiWing a book, oU WU\ing Wo do Velf-VXfficienW gaUdening. She findV
inVSiUaWion in almoVW an\Whing, Vhe belieYeV being oSen Wo neZ e[SeUienceV iV ke\. UVXall\, Vhe findV
heUVelf geWWing inVSiUaWion fUom VhXWWing off and Waking a bUeak foU e[amSle WhUoXgh \oga oU being in
naWXUe. MoUe deWailV aboXW Ina aUe SUeVenWed in Wable 6.3.5 and 6.3.6.

Table 6͌3͌5 user quotes for users with similar characteristics as the persona Ina͌

ͩI love people͇ I love places͇ I love
design͇ technology͇ architecture͇
change͇ a departure from the
known in a moral and ethical
senseͪ ͡ User 4͌4

ͩI feel like I can change the world͇ I
work for a public school͇ I feel like I
can contribute to something
bigger than myselfͪ ͡ User 1͌1͌2

ͩI think I do not look for
inspiration͌ I tend to get inspired
by people in everyday life͌͌͌little
things jump on me and inspire
meͪ ͡ User 5͌2

Table 6͌3͌6͇ description of Ina͐s characteristics͌

Goals Source of inspiration Frustrations τ barriers

● Create memorable
experiences

● Exploring
● Allowing for creativity
● Having fun

● People demonstrating
resilience and
overcoming adversities

● Taking a break or
meditating

● Experiences
● Social media

● Not being able to realize
every single inspiration

● Not being able to engage
people that are not as
inspired

Priorities and values Needs Opportunities for Mentimeter

● Creativity
● Connect with people
● Adventure͇ big or small
● Fun

● Help with organizing and
prioritizing inspiration

● Support creativity and
inspiration

● Providing visually
stimulating content

● Showing new and
out͡of͡the͡box use cases
for Menƴimeƴeƞ

● Creating fun content

Seeing the possibilities Level of inspiration Openness

Low ͛͛͛͛͛͛͛͛͛͜͜͜͜͜͜͜͜O͛͜͜ High Low ͛͛͛͛͛͛͛͛͛͛͜͜͜͜͜͜͜͜͜O͜ High Low ͛͛͛͛͛͛͛͛͛͛͜͜͜͜͜͜͜͜͜O͜ High
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Carl ͡ the caring facilitator

CaUl ZoUkV in leaUning and deYeloSmenW, Vee figXUe 6.3.4. He caUeV
aboXW Whe e[SeUience of Whe SaUWiciSanWV and VWUiYeV Wo cUeaWe
memoUable momenWV. He haV Ueali]ed WhaW Wo leaUn \oX need Wo haYe
fXn and acWiYel\ SaUWiciSaWe. He WhinkV WhaW Mentimeter iV a Ueall\
imSoUWanW Wool Wo enable jXVW WhaW. CaUl belieYeV WhaW eYeU\one iV
caSable of leaUning. He VSeakV of SeoSle¶V VkillV aV VXSeUSoZeUV and
he loYeV Wo liVWen Wo Vomeone Walking aboXW ZhaW Whe\ aUe SaVVionaWe
aboXW. HiV coUe YalXe iV inclXVion and WhaW iV Zh\ he goW e[ciWed
aboXW Mentimeter. CaUl alVo Uecogni]eV WhaW he needV Wo be e[SoVed
Wo inVSiUaWion Wo inVSiUe and WhaW iV Zh\ he enjo\V conVXming aUWV of
diffeUenW foUmV. CaUl geWV inVSiUed b\ SeoSle in hiV SUo[imiW\ and
findV Za\V Wo aSSl\ iW Wo hiV SUofeVVion. He alVo UegXlaUl\ liVWenV Wo
Whe SaUWiciSanWV Wo Vee if Whe\ haYe neZ ideaV. He XVXall\ findV himVelf inVSiUed afWeU VSending Wime in
naWXUe, ZaWching a moYie, oU liVWening Wo mXVic. MoUe deWailV aboXW CaUl aUe SUeVenWed in Wable 6.3.7
and 6.3.8.

Table 6͌3͌7 user quotes for users with similar characteristics as the persona Carl͌

ͩWe all have our skill sets and I call
them superpowers͌ I try to inspire
others͇ therefore it is important to
be on the other side as well of
being inspiredͪ ͡ User 4͌2

ͩI want them to feel happy about
class and remember it wellͪ ͡ User
C

ͩI am driven by improving
experiences for people I am
working withͪ ͡ User 6͌1

Table 6͌3͌8͇ description of Carl͐s characteristics͌

Goals Source of inspiration Frustrations τ barriers

● Inspiring people to learn
● Have participators  stick

to the presentation
● Understand the audience
● Introduce a sense of fun

● Reading
● Art
● Colleagues
● Nature

● Worried about the
experience of the
participants

● Not being digitally savvy
● Pressed schedule

Priorities and values Finding inspiration Opportunities for Mentimeter

● Comply with participant
needs

● Get everyone onboard
● Inclusion

● Promote inclusion ● Extend ways to include
● Providing content for skill

development
● Creating content

exclusively for teachers
● Creating content tailored

to different learning
processes

Seeing the possibilities Level of inspiration Openness

Low ͛͛͛͛͛͛͜͜͜͜͜O͛͛͛͛͜͜͜͜͜ High Low ͛͛͛͛͛͜͜͜͜O͛͛͛͛͛͜͜͜͜͜͜ High Low ͛͛͛͛͛͛͜͜͜͜͜O͛͛͛͛͜͜͜͜͜ High
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07
Result: Product features τ focus areas
The following chapter introduces the result of the product development throughout the project within the
different product areas of focus and product roadmap͌ The result is related to the product and its
characteristics͌ The development of each product focus is presented based on the result from applicable
experiments͌ The chapter is concluded with the final evaluation͌

AVVXmSWionV baVed on combined WheoUeWical claimV oU inVighWV fUom XVeU UeVeaUch aUe Whe VoXUce of Whe
diffeUenW focXV aUeaV bXilding Whe SUodXcW UoadmaS. The VoXUce aVVXmSWionV haYe fXeled fXUWheU
deYeloSmenW and iWeUaWionV of each feaWXUe. The feaWXUeV haYe been WeVWed VeYeUal WimeV in diffeUenW
e[SeUimenWV and Whe VoXUce aVVXmSWionV aUe SUeVenWed aV an oYeUYieZ in Wable 7.1.

Table 7͌1͇ an overview of source assumption for each focus area building the product roadmap presented per
feature and corresponding inclusion in experiments͌

Assumption Feature Tested in

Increased usability will enable users to be inspired to
use the product͌

Review of original
product

Experiment 1͇ Observation 3͇
Experiment 4

Offering different types of content will enable users
to discover new possibilities and using aesthetically
pleasing visuals to showcase the inspirational
content will enable inspiration͌

New design of the
inspiration page

Experiment 1͇ 1͌1͇ 2 and 3

Facilitating the creation of visualizing the
experience of presenting through a preview will
allow for users to be inspired to use the product

Ability to preview
templates

Experiment 1͇ 1͌1͇ 2 and 3

Increasing the discoverability͇ by increasing its
hierarchy͇ will allow for users to engage with
templates and become inspired to use Mentimeter

Extended ability to
access templates

Experiment 1͇ 1͌1 and 2

Allowing users to progress and develop competence
will enable inspiration to use the product͌

Ability to progress and
increase competence

Experiment 7 and 8

Increasing the sense of community within the
product will enhance well͡being which in turn will
generate more motivated and inspired users͌

Ability to take part in
and enjoy a community

Experiment 5 and 7

Offering the ability to store and personalize a
collection of content will allow the user to feel in
control of their inspirational process͌

Ability to store
inspirational content

Experiment 3

If it is possible to find appropriate content͇ by
function and by visuals͇ the user is more likely to
engage with it͌

Ability to find
inspirational content

Experiment 3͇ 6 and 8

If the template allows the user to explore the
product͇ they will feel more inspired to apply it to
their use cases͌

Ability to explore the
product through
templates

Experiment 4͇ 6 and 8
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7.1 Review of original product
The focXV aUea review of the original product haV been a SaUW of e[SeUimenWV 1, 3 and 4. The
aVVXmSWionV and h\SoWheVeV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.1.1. A
moUe deWailed deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing
VecWion foU e[SeUimenWV 1, 3 and 4.

Table 7͌1͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief result
for the focus area Review of original product͌

Assumption Source Tested in Hypothesis Result Action

The assumption is
that users are not
able to find
inspiration in͡app͌

Usability
heuristics
͛Nielsen͇
1994͇͜
Importance
of source
characteristi
cs ͛Böttger
et al͇͌ 2017͜

Experiment
1

We believe the
assumption is true
when a majority of users
struggle to find it͌

Users struggled to
find inspiration͌

Renaming
confusing
buttons͌

The assumption is
that changing the
names of buttons
could increase the
understanding of
the interface

Experiment
1

Experiment
3

We believe the
assumption is true
when users express
correct interpretations of
alternative names but
wrong on current words͌

Users struggled
with understanding
the word
inspiration͇ but also
the alternative
words͌

Iteration of
experimen
t to
understan
d the full
user
journey

That users are
comfortable
navigating in
creating a
presentation but
have not explored
other available
pages

Experiment
3

Experiment
4

We believe the
assumption is true
when users express that
they have not engaged
with the inspiration
previously and struggle
with finding it͌

Users were not
comfortable
navigating the
inspiration page͌

Complete
analysis of
the
experimen
ts͌

Experiment 1 and 3

The aVVXmSWion iV WhaW XVeUV aUe noW able Wo find inVSiUaWion. The oUiginal in-aSS VWaUW Sage and
inVSiUaWional Sage of Mentimeter ZaV SUoWoW\Sed XVing Figma, Vee figXUe 7.1.1 and 7.1.2. On Whe lefW
Vide of Whe inWeUface, Whe XVeU can acceVV Whe SageV M\ SUeVenWaWionV, InVSiUaWion and BUanding &
coloUV. In Whe inWeUface Whe XVeU iV alVo able Wo acceVV WheiU SUeVenWaWionV b\ VeaUching oU clicking on
Whem, acceVV adYanced feaWXUeV foU each SUeVenWaWion, cUeaWe neZ SUeVenWaWionV and oUgani]e WheiU
SUeVenWaWionV XVing foldeUV. HoZeYeU, Whe adYanced fXncWionaliW\ iV noW aYailable in Whe SUoWoW\Se.
FiYe XVeUV ZeUe aVked Wo e[SloUe Whe in-aSS mode and look foU inVSiUaWion in e[SeUimenW 1. A majoUiW\
of Whe XVeUV needed aVViVWance Wo find Whe Sage. The XVeUV geneUall\ liked big WhXmbnailV, being able Wo
Uead aboXW Whe conWenW and Veeing diffeUenW Za\V of XVing Mentimeter and iWV feaWXUeV. AV a UeVXlW of
e[SeUimenW 1 Whe aVVXmSWion WhaW changing nameV of bXWWonV coXld incUeaVe Whe XndeUVWanding of Whe
inWeUface, ZaV WeVWed in e[SeUimenW 3. To e[SloUe Whe XndeUVWanding of Whe inWeUface, Whe XVeUV
e[Slained ZhaW Whe\ e[SecWed fUom Vome bXWWonV in Whe in-aSS inWeUface of Mentimeter. The
e[SeUimenW ZaV SeUfoUmed b\ Vi[ XVeUV and VhoZed WhaW XVeUV had a TXiWe good XndeUVWanding of Whe
inWeUface. The bXWWonV InVSiUaWion and E[amSle VlideV ZeUe SaUWl\ miVinWeUSUeWed. RegaUding
inVSiUaWion, XVeUV e[SUeVVed WhaW Whe\ ZeUe noW VXUe of Whe conWenW and one XVeU WhoXghW iW ZoXld be
oWheU SUeVenWaWionV.
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Experiment 4

BXilding on Whe SUeYioXV UeVXlW Whe aVVXmSWion iV WhaW XVeUV aUe comfoUWable naYigaWing in cUeaWing a
SUeVenWaWion bXW haYe noW e[SloUed oWheU aYailable SageV. To e[SloUe Whe cXUUenW XVe of Whe SUodXcW, Whe
XVeUV ZeUe aVked Wo comSleWe WaVkV in Mentimeter. The WZo WaVkV ZeUe Wo recreate a presentation that
they had held previously and Wo find templates. FoXU XVeUV SeUfoUmed Whe obVeUYaWional WeVW. In Whe fiUVW
obVeUYaWion, XVeUV felW confidenW in SeUfoUming Whe WaVkV. The\ felW aV if Whe\ had conWUol oYeU Whe
inWeUface UaWheU Whan Whe oSSoViWe, Vee Wable 7.1.2.

In Whe Vecond obVeUYaWion, none of Whe XVeUV Zho SeUfoUmed Whe WeVW had SUeYioXVl\ engaged ZiWh
WemSlaWeV. OXW of foXU XVeUV, one XVeU ZaV able Wo find iW ZiWhoXW gXidance, Whe oWheUV needed
infoUmaWion on hoZ Wo find iW. AV XVeUV oSened XS a WemSlaWe, WhUee XVeUV e[SUeVVed WhaW iW ZaV noW
ZhaW Whe\ e[SecWed. TheVe XVeUV e[SecWed moUe YiVXall\ aSSealing WemSlaWeV, inclXding gUaShic
elemenWV and moUe deVign. TZo XVeUV e[SUeVVed WhaW being inVSiUed feelV like a Wime-conVXming and
menWall\ dUaining SUoceVV. Meaning WhaW Whe\ do noW YieZ iW aV a VhoUWcXW Wo geW ideaV, bXW a moUe
VoShiVWicaWed SUoceVV WhaW Zill enWail menWal ZoUk. TZo XVeUV e[SUeVVed WhaW Whe inWeUface felW
VomeZhaW conWUolling, Vee Wable 7.1.2.

Table 7͌1͌2͇ mean and average results from the evaluation of the second task to ǫnd ƴemƛlaƴeƦ using the
TENS͡scale presented͌

I feel confident in
my ability to use

the interface͌

Learning how
to use the

interface was
difficult͌

I found the
interface and

controls
confusing͌

The technology
provides me with

useful options
and choices͌

I can get the
interface to do

the things I
want it to͌

The interface
feels

controlling͌

Mean 2͌5 2͌5 2͌5 4 3 2

Average 3 2 2 4 3 2
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7.2 New design of the Inspiration page
The focXV aUea neZ deVign of Whe inVSiUaWion Sage haV been a SaUW of e[SeUimenWV 1, 1.1, 2 and 3. The
aVVXmSWionV and h\SoWheVeV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.2.1. A
moUe deWailed deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing
VecWion foU e[SeUimenWV 1, 1.1, 2 and 3.

Table 7͌2͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief result
for the focus area New design of the inspiration page͌

Assumption Source Tested in Hypothesis Result Action

Offering different
types of content will
enable users to
discover new
possibilities and
using aesthetically
pleasing visuals to
showcase the
inspirational content
will enable
inspiration͌

Discover
possibilities ͛
Elliot and
Thrash͇ 2004͇͜
aesthetically
pleasing
visuals
͛OͬBrien and
Toms͇ 2008͜

Experiment 1͇
Experiment
1͌1

We believe the
assumption is
true when the
users voluntarily
express
appreciation for
the types of
content͌

The gathering of
different kinds of
content was
relatively appreciated
especially instructive
how͡to videos

Iteration of
design to
suit the user
comments
and to
include
moving
aspects͌

Users get inspired
when the silo is
reduced by
introducing
movement in the
content͌

Aesthetically
pleasing
visuals
͛OͬBrien and
Toms͇ 2008͜

Experiment 2 We believe the
assumption is
true when the
users express
appreciation for
the animations͌

Users appreciate
seeing how the
templates would
work in use͌ Some
users prefer visuals
while others prefer
written content͌

Iteration of
design to
allow users
to access
different
types of
questions͌

An inspiration start
page would offer
flexibility for
different preferences
and enable
inspiration

Law of
proximity
͛Soegaard͇
2020͜

Experiment 3 We believe the
assumption is
true when users
express
appreciation for
the page͌

The users
understood the
prototype but the
start page seemed to
be hindering the
engagement with
the content͌

Complete
analysis of
the
experiments͌

Experiment 1 and 1.1

The SUoWoW\Se of Whe inVSiUaWion Sage inclXdeV diffeUenW W\SeV of conWenW VXch aV WemSlaWeV, e[amSle
VlideV and YideoV, Vee figXUe 7.2.1. The aVVXmSWion iV WhaW offeUing diffeUenW W\SeV of conWenW Zill
enable XVeUV Wo diVcoYeU neZ SoVVibiliWieV and XVing aeVWheWicall\ SleaVing YiVXalV Wo VhoZcaVe Whe
inVSiUaWional conWenW Zill enable inVSiUaWion. The conWenW iV acceVVible b\ VcUolling hoUi]onWall\. When
hoYeUing on Whe fiUVW WemSlaWe Whe abiliW\ Wo go WhUoXgh Whe Vlide and add iW Wo Whe XVeUV SUeVenWaWion
aSSeaUed.

FiYe XVeUV ZeUe aVked Wo e[SloUe Whe in-aSS mode and look foU inVSiUaWion foU e[SeUimenW 1. FoU
e[SeUimenW 1.1 WZo XVeUV e[SloUed Whe SUoWoW\Se, Whe iWeUaWed SUoWoW\Se in e[SeUimenW 1.1 inclXded Whe
abiliW\ Wo SUeYieZ. AV Whe changeV in e[SeUimenW 1.1 do noW diUecWl\ UelaWe Wo Whe focXV aUea Whe UeVXlW
of e[SeUimenW 1 and 1.1 iV SUeVenWed collecWiYel\. The XVeUV foXnd Whe hoUi]onWal VcUoll a biW difficXlW Wo
naYigaWe. The gaWheUing of diffeUenW kindV of conWenW ZaV UelaWiYel\ aSSUeciaWed, eVSeciall\ inVWUXcWiYe
hoZ-Wo YideoV. Some XVeUV liked SicWXUeV of SeoSle, coloUV and leVV Vilo.
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The XVeUV e[SUeVVed WheiU e[SeUience of inVSiUaWion XVing VcaleV and VWaWemenWV, Vee Wable 7.2.2. The
XVeUV felW WhaW WheiU imaginaWion ZaV VWimXlaWed b\ Whe e[SeUience and all XVeUV felW VomeZhaW
moWiYaWed Wo do VomeWhing afWeU going WhUoXgh Whe WaVk, Vee Wable 7.2.2.

Table 7͌2͌2͇ mean and average results from evaluating the experience using the customer inspiration scale by
rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͌

My imagination
was stimulated

I unexpectedly and
spontaneously got
new ideas

I discovered
something
new

I was inspired
to do
something

My interest to
do something
was increased

I was
motivated to
do something

Mean 5 4 4 4 5 5

Average 4͌28 3͌863 3͌86 4͌28 4͌57 4͌57

Experiment 2

The la\oXW Sage ZaV iWeUaWed in e[SeUimenW 2 accoUding Wo findingV WhaW VXggeVWed WhaW Whe XVeUV
aSSUeciaWed Veeing diffeUenW kindV of conWenW on Whe inVSiUaWion Sage. The aVVXmSWion iV WhaW XVeUV geW
inVSiUed Zhen Whe Vilo iV UedXced b\ inWUodXcing gifV of WemSlaWeV ZiWh WeVW YoWeV and XVeUV geW
inVSiUed b\ ZUiWWen conWenW. TZo YeUVionV of Whe la\oXW ZeUe WeVWed, Whe fiUVW one ZheUe Whe\ ZeUe
VWUXcWXUed inWo VeSaUaWe SageV ZiWhoXW blog SoVWV, Vee figXUe 7.2.2 and one inclXded WemSlaWeV,
e[amSleV, YideoV and blog SoVWV in a mi[ed VWUXcWXUe, Vee figXUe 7.2.3.

The la\oXWV ZeUe WeVWed b\ fiYe XVeUV in e[SeUimenW 2. The majoUiW\ of Whe XVeUV aSSUeciaWed Whe
moYing WhXmbnailV and being able Wo Vee ZhaW a SUeVenWaWion ZoXld look like in XVe. The XVeUV
e[SUeVVed WheiU e[SeUience of Whe VWUXcWXUed Sage XVing inVSiUaWion VcaleV, Vee Wable 7.2.3.

Table 7͌2͌3͇ mean and average results from evaluating the experience of the structured page using the customer
inspiration scale by rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly
agree͌

My
imagination

was stimulated

I unexpectedly and
spontaneously got

new ideas
I discovered

something new

I was inspired
to do

something

My interest to
do something
was increased

I was motivated
to do

something

Mean 4 3 4 3 4 3

Average 3͌4 3͌4 3͌6 3͌2 3͌6 3

The XVeUV aSSUeciaWed Whe laUgeU WhXmbnailV, Veeing Whe inVSiUaWional maWeUial cleaU and efficienWl\ and
ZeUe moVWl\ inVSiUed b\ Veeing diffeUenW Za\V of XVing Mentimeter, Wable 7.2.4. UVeUV menWion Wime aV
a conVWUainW foU acWing on a VSaUk of inVSiUaWion and a XVeU menWionV iW iV haUd Wo diVWingXiVh ZhaW in Whe
la\oXW ZaV gUoXSed ZiWh ZhaW. The XVeUV ZeUe VomeZhaW diYided beWZeen SUefeUUing a mi[ed and
VWUXcWXUed inVSiUaWional Sage la\oXW. Some XVeUV deVcUibed ZanWing Whe abiliW\ Wo filWeU Whe inVSiUaWion
conWenW afWeU ZhaW W\Se of TXeVWionV Whe\ had.

Table 7͌2͌4͇ mean and average results from evaluating the experience of the mixed layout using the customer
inspiration scale by rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly
agree͌

My
imagination

was stimulated

I unexpectedly and
spontaneously got

new ideas

I discovered
something

new

I was inspired
to do

something

My interest to
do something
was increased

I was
motivated to

do something

Mean 4 3 4 4 3 3

Average 3͌8 3 3͌6 3͌2 3͌4 3͌2
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Experiment 3

AfWeU feedback fUom Whe XVeUV in e[SeUimenW 2, Whe la\oXW ZaV iWeUaWed, cUeaWing inWeUacWion bo[eV, Wo
VXSSoUW claUiW\ and efficienc\ accoUding Wo Whe laZ of SUo[imiW\ (SoegaaUd, 2020). Since Whe XVeUV
ZeUe diYided in SUefeUUing a VWUXcWXUed oU mi[ed inVSiUaWional Sage Whe la\oXW ZaV iWeUaWed and an
inVSiUaWion VWaUW Sage ZaV conVWUXcWed. The aVVXmSWion iV WhaW Whe inVSiUaWion VWaUW Sage ZoXld offeU
fle[ibiliW\ foU diffeUenW SUefeUenceV and enable inVSiUaWion. On WhiV Sage, Whe XVeU coXld Vee WhUee
WhXmbnailV each of WemSlaWeV, e[amSleV and YideoV, Vee figXUe 7.2.5. To Vee moUe maWeUial Whe XVeU
had Wo go inWo one of Whe conWenW SageV. The inWeUacWion bo[ conWainV a WhXmbnail, a coloU-coded and
named conWenW Wag, a like bXWWon in Whe VhaSe of a heaUW, haVhWagV conWaining ZhaW TXeVWion W\SeV Whe
WemSlaWe conWainV and a SUeYieZ and ediW oSWion.

Figure 7͌2͌5͇ prototype of the inspiration start page͌ All assets from Menƴimeƴeƞ ͛2021͇͜ used with permission͌

E[SeUimenW 3 had Vi[ SaUWiciSanWV. The SUimaU\ SXUSoVe of Whe e[SeUimenW ZaV noW Wo aVVeVV Whe la\oXW
and WheUefoUe Whe UeVXlW iV limiWed. The XVeUV had no iVVXe XndeUVWanding Whe la\oXW bXW Whe SUoWoW\Se
ZaV TXiWe SUimiWiYe dXe Wo Whe lack of WhXmbnailV ZiWh imageV and WheUefoUe fXUWheU definiWion and
feedback on Whe la\oXW ZaV needed.
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7.3 Ability to preview templates
The feaWXUe abiliW\ SUeYieZ WemSlaWeV haYe been a SaUW of e[SeUimenW 1, 1.1, 2 and 3. The aVVXmSWionV
and h\SoWheVeV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.3.1. A moUe deWailed
deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing VecWion foU
e[SeUimenWV 1, 1.1, 2 and 3.

Table 7͌3͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief result
for the feature ability to preview templates͌

Assumption Source Tested in Hypothesis Result Action

Facilitating the
creation of vision
through preview
will allow for users
to be inspired to
use the product

Inspired
people
have a clear
vision
͛Thrash and
Elliot͇ 2014͜

Experiment
1͇
experiment
1͌1

We believe the
assumption is
true when the
users evaluate the
experience as
inspiring and
express new
ideas͌

Previews are highly
appreciated by the
users͌

Preview
design is
iterated to
facilitate
participant
view͌

The users will
experience
inspiration
differently
depending on the
type of preview

Experiment
1 and
experiment
1͌1

Experiment
2

We believe the
assumption is
true when the
users express
comparative
statements͌

Users appreciated the
test votes but preferred
the participant view
where they could try to
vote themselves͌

The design is
iterated to
combine the
different
preview
options͌

The users would
experience
inspiration from a
combined preview
with the ability to
see test votes and
vote themselves
through participant
view

Experiment
2

Experiment
3

We believe the
assumption is
true when the
users can
understand the
interface and
express that they
are inspired and
why͌

Mixed results͌ Some
users did not
understand the
participantͬs view͌
More people preferred
the test votes over the
participant view͌

Complete
analysis of the
experiments͌

Experiment 1 and 1.1

The aVVXmSWion faciliWaWing Whe cUeaWion of YiVion WhUoXgh SUeYieZ Zill alloZ foU XVeUV Wo be inVSiUed
Wo XVe Whe SUodXcW iV aVVeVVed WhUoXgh e[SeUimenWV 1 and 1.1. The SUoWoW\Se XVed in e[SeUimenW 1, Vee
figXUe 7.3.1 and 7.3.2, offeUV fXncWionaliW\ WhaW alloZV Whe XVeU Wo Woggle beWZeen VlideV, boWh in Whe
WhXmbnail YieZ and in an enlaUged YieZ. The VlideV WhaW Whe XVeU ZaV alloZed Wo Woggle beWZeen ZeUe
VWaWic imageV of each Vlide VhoZn ZiWh WeVW YoWeV. HoZeYeU, in Whe SUoWoW\Se, onl\ one of Whe diVSla\ed
WemSlaWeV had Whe oSWion of SUeYieZ. In e[SeUimenW 1.1, addiWional abiliW\ Wo SUeYieZ ZaV added ZiWh
Whe aVVXmSWion WhaW e[Wended abiliW\ Wo SUeYieZ Zill fXUWheU faciliWaWe Whe cUeaWion of YiVXali]aWionV. AV
man\ XVeUV e[SUeVVed WhaW Whe SUeYieZ alloZed foU YiVXali]aWion of hoZ Whe\ coXld XVe iW in WheiU
conWe[W, Whe hieUaUch\ of SUeYieZ ZaV alVo incUeaVed. In e[SeUimenW 1 fiYe XVeUV ZeUe aVked Wo e[SloUe
Whe SUoWoW\Se mode and look foU inVSiUaWion. The XVeUV ZeUe aVked Wo e[SUeVV WheiU WhoXghWV aV Whe\
e[SloUed Whe SUoWoW\Se. The XVeUV ZeUe SoViWiYe aboXW big WhXmbnailV aV in Whe oUiginal YeUVion of Whe
inVSiUaWion Sage. The XVeUV ZeUe coheUenWl\ Ueall\ SoViWiYe aboXW SUeYieZV becaXVe iW gaYe Whem a
beWWeU SicWXUe of Whe Mentimeter SUodXcW and Whe WemSlaWeV. UVeUV e[SUeVVed SUeYieZV aV a YiWal
comSonenW of Whe SUodXcW Wo geW an XndeUVWanding of ZhaW Mentimeter can do. A majoUiW\ of Whe XVeUV
alVo e[SUeVVed WhaW being able Wo Sla\ ZiWh Whe WemSlaWe iniWiaWed WhoXghWV like ³HoZ can I aSSl\ WhiV
Wo m\ conWe[W?´. In e[SeUimenW 1.1 WZo XVeUV WeVWed Whe SUoWoW\Se and Whe UeVXlW did noW deYiaWe fUom
Whe UeVXlW in e[SeUimenW 1.
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The XVeUV e[SUeVVed WheiU e[SeUience of inVSiUaWion XVing VcaleV, Vee Wable 7.3.2. The UeVXlW of Whe
e[SUeVVion ZaV coheUenW ZiWh Whe TXaliWaWiYe daWa WhaW ZaV collecWed aV a majoUiW\ of Whe XVeUV felW boWh
moWiYaWed Wo do VomeWhing and diVcoYeUed VomeWhing neZ, Vee Wable 7.3.2.

Table 7͌3͌2͇ mean and average results from evaluating the experience using the customer inspiration scale by
rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͇ experiment 1 and
1͌1 combined͌

My imagination
was stimulated

I unexpectedly and
spontaneously got
new ideas

I discovered
something
new

I was inspired
to do
something

My interest to
do something
was increased

I was
motivated to
do something

Mean 4 4 4 4 5 4

Average 3͌67 4 4͌33 4 4͌67 4

Experiment 2

AV XVeUV aSSUeciaWed Whe feaWXUe of being able Wo SUeYieZ, iW ZaV fXUWheU deYeloSed. In e[SeUimenW 2,
WZo YeUVionV of SUeYieZV ZeUe WeVWed: SUeYieZ ZiWh WeVW YoWeV and SUeYieZ ZiWh abiliW\ Wo YoWe
\oXUVelf. The aVVXmSWion iV WhaW Whe XVeUV Zill e[SeUience inVSiUaWion diffeUenWl\ deSending on Whe
W\Se of SUeYieZ. TeVW YoWeV iV a feaWXUe alUead\ deYeloSed b\ Mentimeter Zhich iV aYailable Zhen a
XVeU VWaUWV SUeVenWing. The feaWXUe YiVXali]eV Whe moYemenW WhaW occXUV Zhen SaUWiciSanWV VXbmiW
YoWeV. The SUeYieZ ZiWh WeVW YoWeV, Vee figXUe 7.3.3, alloZV Whe XVeU Wo Woggle beWZeen VlideV, XVing
boWh Whe aUUoZV in Whe laUgeU image aV Zell aV Whe baU XndeUneaWh Zhich alloZV foU naYigaWion WhUoXgh
Whe aUUoZV aV Zell aV clicking on a deViUed Vlide. Each Vlide haV moYemenW incoUSoUaWed Wo YiVXali]e
Whe gUaShic feaWXUeV of Mentimeter of incoming YoWeV. PUeYieZ ZiWh Whe abiliW\ Wo YoWe \oXUVelf, Vee
figXUe 7.3.4, Whe XVeU can VXbmiW YoWeV WhUoXgh Whe VmalleU VcUeen Wo Whe lefW, Zhich iV VXSSoVed Wo
embod\ a SaUWiciSanW YieZ. The XVeUV Zill Vee Whe UeVXlW on Whe laUgeU VcUeen Wo Whe lefW aV YoWeV aUe
VXbmiWWed. BoWh SUoWoW\SeV offeU bXWWonV VXch aV cancel, VWaUW ediWing, VhaUe, like and cloVe, hoZeYeU,
WhiV fXncWionaliW\ iV noW inclXded in Whe SUoWoW\Se.

FiYe XVeUV WeVWed boWh SUoWoW\SeV and ZeUe aVked Wo e[SUeVV WheiU WhoXghWV. RegaUding PUeYieZ ZiWh
WeVW YoWeV, Vee figXUe 7.3.3, XVeUV aSSUeciaWed Veeing Whe moYemenW of Whe YoWeV coming in. The\
e[SUeVVed WhaW Veeing Whe moYemenW cUeaWed a YiVion of hoZ Whe SaUWiciSanW ZoXld UeacW Wo SUeVenWing
XVing Mentimeter. RegaUding SUeYieZ ZiWh Whe abiliW\ Wo YoWe \oXUVelf, Vee figXUe 7.3.4, man\ XVeUV
e[SUeVVed WhaW Whe Vi]e of Whe SaUWiciSanW YieZ ZaV Woo Vmall. The XVeUV alVo e[SUeVVed confXVion aV Wo
ZheWheU iW ZaV a Vmall YieZ of Whe SUeVenWaWion oU Whe acWXal SaUWiciSanW YieZ Zhich caXVed heViWaWion
in Whe inWeUacWion ZiWh Whe inWeUface. HoZeYeU, aV Whe XVeUV Ueali]ed Whe fXncWionaliW\ Whe\ aSSUeciaWed
Whe feaWXUe. The UeaVon foU aSSUeciaWion ZaV WhaW Whe XVeUV Vaid WhaW Whe\ had Wo WeVW Whe SUeVenWaWion
manXall\ befoUe oWheUZiVe.

The XVeUV ZeUe aVked Wo comSaUe Whe WZo SUoWoW\SeV afWeU Whe comSleWion of Whe WZo WeVWV. The UeVXlW
of Whe comSaUiVon iV VhoZn in Wable 7.3.3 and Whe XVeUV ZeUe alloZed Wo chooVe one oU Whe oWheU, boWh
oU neiWheU. In Whe TXeVWion: Zhich one did \oX SUefeU? All Whe XVeUV anVZeUed PUeYieZ YoWe \oXUVelf.
The UeaVonV foU WhiV aUe WhaW Whe\ did geW a beWWeU idea of ZhaW Whe\ haYe Wo aVk WheiU SaUWiciSanWV Wo do
aV Zell aV Whe\ did noW need Wo WeVW WhemVelYeV befoUe SUeVenWing. The anVZeUV Wo Whe TXeVWionV: Which
one VWimXlaWed \oXU imaginaWion? And, Zhich one moWiYaWed \oX Wo do VomeWhing? The UeVXlW iV
conflicWing. The UeaVon iV WhaW Veeing Whe moYemenW of man\ incoming YoWeV alloZV Whe XVeU Wo
YiVXali]e ZhaW iW iV like Wo SUeVenW and collecW feedback fUom SaUWiciSanWV. HoZeYeU in Whe laVW
TXeVWion: Zhich one gaYe \oX a beWWeU SicWXUe of ZhaW Mentimeter iV? A majoUiW\ of XVeUV UeVSonded
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Wo Whe SUeYieZ YoWe \oXUVelf and WhiV iV Vince iW makeV Whe SUeVenWeU comfoUWable in ZhaW Whe
e[SeUience of SaUWiciSaWing Zill be like.

Table 7͌3͌3͇ comparison between the two types of preview: vote yourself and test votes͌ Presented with the
amount of users preferring a certain version͇ out of the total 5 users͌

Which one did you
prefer͍

Which one stimulated
your imagination͍

Which one motivated
you to do something͍

Which one gave you a better
picture of what Menƴimeƴeƞ is͍

Both 1 3 3 0

Vote
yourself 4 2 2 4

Test votes 0 0 0 1

Experiment 3

AV a UeVXlW of e[SeUimenW 3, Whe SUoWoW\Se ZaV fXUWheU deYeloSed. The aVVXmSWion iV WhaW Whe XVeUV
ZoXld e[SeUience inVSiUaWion fUom a combined SUeYieZ ZiWh Whe abiliW\ Wo Vee WeVW YoWeV and YoWe
WhemVelYeV WhUoXgh SaUWiciSanW YieZ. The feaWXUe Wo SUeYieZ ZiWh WeVW YoWeV and SUeYieZ ZiWh Whe
abiliW\ Wo YoWe \oXUVelf ZaV combined inWo one, Vee figXUe 7.3.5. AV Whe XVeUV VWUXggled Wo idenWif\ Whe
UighW image aV a SaUWiciSanW YieZ, a deVcUiSWiYe We[W ZaV added, Vee figXUe 7.3.5. To offeU addiWional
helS, a deVcUiSWion of Whe WZo diffeUenW W\SeV of SUeYieZ ZaV added, Vee figXUe 7.3.5. When a XVeU
hoYeUV Whe TXeVWion maUk Whe meVVage VhoZV XS, Vee figXUe 7.3.6 and 7.3.7.

Si[ XVeUV WeVWed Whe SUoWoW\Se, Whe\ ZeUe aVked Wo SeUfoUm VSecific WaVkV and e[SUeVV WheiU WhoXghWV.
PaUWiciSanW YieZ ZaV conViVWenWl\ aSSUeciaWed, hoZeYeU, Whe XVeUV did noW conVideU iW a neceVViW\.
DeVSiWe Whe added deVcUiSWiYe We[W, Vome XVeUV VWUXggled Wo XndeUVWand WhaW Whe\ ZeUe able Wo YoWe b\
clicking on Whe VcUeen. Some XVeUV ZeUe noW able Wo XndeUVWand Whe conceSW of SaUWiciSanW YieZ. UVeUV
ZeUe able Wo XndeUVWand WhaW Whe big image in Whe SUoWoW\Se ZaV Whe SUeVenWaWion aV Zell aV naYigaWe
beWZeen diffeUenW VlideV. A majoUiW\ of Whem ZeUe able Wo WXUn on WeVW YoWeV and XndeUVWand Whe
diffeUence beWZeen Whe WZo YeUVionV of SUeYieZV. The V\nWheViVed UeVXlWV aUe SUeVenWed in Wable 7.3.4.

Table 7͌3͌4͇ mean and average results from the evaluation of the tasks using the TENS͡scale presented͌

I feel confident in
my ability to use
the interface͌

Learning
how to use
the interface
was difficult͌

I found the
interface and
controls
confusing͌

The technology
provides me with
useful options and
choices͌

I can get the
interface to do
the things I want
it to͌

The interface
feels controlling͌

Mean 3͌5 2͌5 2͌5 4͌5 3 2

Average 3͌67 2͌33 2͌67 1͌17 3͌33 1͌83
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7.4 Extended ability to access templates
The feaWXUe e[Wended abiliW\ Wo acceVV WemSlaWeV haV been a SaUW of e[SeUimenWV 1, 1.1 and 2. The
aVVXmSWionV and h\SoWheVeV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.4.1. A
moUe deWailed deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing
VecWion foU e[SeUimenWV 1, 1.1 and 2.

Table 7͌4͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief
result for the feature extended ability to access templates͌

Assumption Source Tested in Hypothesis Result Action

Increasing the
discoverability͇ by
increasing its
hierarchy͇ will
allow for users to
engage with
templates and
become inspired
to use Menƴimeƴeƞ

Discovera
bility
͛Norman͇
2013͜

Experime
nt 1͇
Experime
nt 1͌1

We believe the
assumption is
true when
users engage
with it without
hesitation͌

Users did not notice the
shortcut to templates͇
Experiment 1͌ Users did
immediately notice and a
few used the shortcut͌
One user mentioned it
being forced on her͇
Experiment 1͌1͌

Iteration adding
more attention to
the feature͌

The shortcut to
templates need to
be highlighted to
be noticed͇ yet
not forced on the
user

Result
experime
nt 1͌1

Experime
nt 2

We believe the
assumption is
true when
users engage
with it without
hesitation͌

The shortcut was merely
noticed͌

Complete analysis
of the experiments͌

Experiment 1 and 1͌1
To incUeaVe Whe diVcoYeUabiliW\ of WemSlaWeV Whe\ ZeUe added Wo Whe in-aSS VWaUW Sage. The inWeUface
offeUV acceVV Wo WemSlaWeV on Whe VWaUW Sage in-aSS. The aVVXmSWion iV WhaW incUeaVing Whe
diVcoYeUabiliW\, b\ incUeaVing iWV hieUaUch\, Zill alloZ foU XVeUV Wo engage ZiWh WemSlaWeV and become
inVSiUed Wo XVe Mentimeter. When a XVeU hoYeUV oYeU Whe WemSlaWe moUe infoUmaWion iV offeUed and a
bUief SUeYieZ of Whe WemSlaWe iV aYailable, alloZing Whe XVeU Wo go WhUoXgh Whe VlideV. The XVeU iV alVo
able Wo add Whe SUeVenWaWion in Whe inWeUface. TheUe aUe WZo Za\V Wo Ueach Whe inVSiUaWion Sage, b\
clicking on Whe bXWWon inVSiUaWion Wo Whe lefW and Whe bXWWon beloZ Whe diVSla\ed WemSlaWeV called moUe
inVSiUaWion, Vee figXUe 7.4.1.

In e[SeUimenW 1 Whe feaWXUe ZaV XnnoWiced dXUing Whe WeVW b\ all fiYe XVeUV. AV a UeVXlW of limiWed
aWWenWion, in e[SeUimenW 1.1, Wo Whe add WemSlaWe on Whe VWaUW Sage in-aSS, Whe feaWXUe ZaV enhanced b\
adding coloU, Vee figXUe 7.4.1. The SUoWoW\Se haV VimilaU fXncWionaliW\ aV Whe fiUVW iWeUaWion. In
e[SeUimenW 1.1 XVeUV foXnd Whe inVSiUaWion Sage eaVil\ Zhen Whe WemSlaWeV ZeUe highlighWed on Whe My
presentation Sage. One XVeU menWioned WhaW iW ZaV anno\ing Wo haYe Whe WemSlaWeV on Whe Sage and
menWioned iW feeling in Whe Za\ and being foUced on heU.

Experiment 2

AV a UeVXlW of e[SeUimenW 1, Whe elemenW Wo Ueach inVSiUaWion ZaV UedeVigned, Vee figXUe 7.4.2. The
aVVeVVed aVVXmSWion ZaV WhaW Whe VhoUWcXW Wo WemSlaWeV needV Wo be highlighWed Wo be noWiced, \eW noW
foUced on Whe XVeU. The elemenW of VeYeUal WemSlaWeV ZaV UeSlaced b\ a gUaShic image and a bXWWon,
Vee figXUe 7.4.2. FiYe XVeUV WeVWed Whe inWeUface, hoZeYeU, liWWle aWWenWion ZaV diUecWed WoZaUdV Whe
elemenW. Which coXld indicaWe WhaW Whe incUeaVed hieUaUch\ of acceVVing Whe inVSiUaWion Sage haV noW
been VXcceVVfXl.
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7.5 Ability to progress and increase competence
The feaWXUe abiliW\ Wo SUogUeVV and incUeaVe comSeWence haV been a SaUW of e[SeUimenWV 7 and 8. The
aVVXmSWionV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.5.1. A moUe deWailed
deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing VecWion foU
e[SeUimenWV 7 and 8.

Table 7͌5͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief
result for the ability to progress and increase competence͌

Assumption Source Tested in Hypothesis Result Action

Allowing users to
progress and
develop
competence will
enable inspiration
to use the product͌

Goal
achievement
process
͛Milyavskaya et
al͇͌ 2012͇͜ Userͬs
need for
competence
͛Hassenzahl͇
2010͜
Work͡mastery
motivation
͛Thrash τ Elliot͇
2004͜

Experiment
7

We believe the
assumption is
true when the
users express that
they have gotten
new ideas or are
intrigued to learn
more͌

Users were inspired
to pursue learnings
and felt exposed to
new possibilities͌
They also
appreciated using
Menƴimeƴeƞ to
learn͌ They felt that
the interface was a
bit crowded and the
level of difficulty
was too low to give
new ideas͌

Iterations on
the progress
page to
increase
usability͌
Increased the
level of
difficulty in
learning
Menƴimeƴeƞ
through
Menƴimeƴeƞ͌

Increasing the level
of difficulty and
increasing the
visual clarity of the
progress page
would put ease on
initiating
inspiration for the
users

Experiment 7 Experiment
8

We believe the
assumption is
true when the
users express that
they have gotten
new ideas or are
intrigued to learn
more͌

Users appreciated
learning by doing
but would have
wanted a timer
displaying time
consumption͌

Iterations
according to
results͌
Complete
analysis of
the
experiments͌

Experiment 7

The aVVXmSWion iV WhaW alloZing XVeUV Wo SUogUeVV and deYeloS comSeWence Zill enable inVSiUaWion Wo
XVe Whe SUodXcW. To embod\ WhiV aVVXmSWion WZo ideaV ZeUe deYeloSed. The fiUVW idea ZaV Wo YiVXali]e
Whe SUogUeVV and alloZ foU Whe diVcoYeU\ of diffeUenW leaUningV. The Vecond idea ZaV Wo XVe Whe SUodXcW
Mentimeter Wo leaUn aboXW Whe SUodXcW.

Visualizing progress

To YiVXali]e Whe SUogUeVV of diffeUenW leaUningV foU Whe XVeU a SUoWoW\Se ZaV cUeaWed. The SUoWoW\Se haV
WhUee WoSicV Wo leaUn aboXW Zhich each haV foXU VWeSV. Once a VWeS iV comSleWed Whe VWeS WXUnV gUeen,
Vee figXUe 7.5.1. FoU each WaVk ZiWhin a WoSic, WheUe ZeUe VeYeUal VWeSV Wo comSleWe ZiWh UeVoXUceV Wo
SUoYide inVighWV ZiWhin Whe WaVk, Vee figXUe 7.5.2.

FoXU XVeUV SaUWiciSaWed in e[SeUimenW 7 and Whe\ ZeUe aVked Wo e[SloUe ZhaW Whe\ coXld leaUn in
Mentimeter. ThUee oXW of foXU XVeUV e[SUeVVed WhaW Whe\ ZeUe VWimXlaWed b\ Whe Sage and WhaW Whe\
enjo\ed finding oXW ZhaW Whe\ coXld leaUn in Mentimeter. One XVeU e[SUeVVed WhaW WheVe leaUningV
coXld alVo be beneficial in oWheU ViWXaWionV oWheU Whan XVing Mentimeter Zhich moWiYaWed Whem Wo
engage ZiWh iW. ThUee oXW of foXU XVeUV e[SUeVVed WhaW Whe\ goW a ZideU YieZ of Whe SoVVibiliWieV in
Mentimeter and aSSUeciaWed Whe diffeUenW WhingV Whe\ coXld leaUn. One XVeU e[SUeVVed WhaW Whe\ coXld
deYeloS WheiU VkillV faVWeU XVing Whe SUogUeVV Sage.
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When aVked Wo UaWe Whe leYel of inVSiUaWion fUom Whe e[SeUience Whe XVeUV e[SUeVVed a TXiWe high leYel
of inVSiUaWion, Vee Wable 7.5.2.

Table 7͌5͌2͇ mean and average results from evaluating the experience of the progress page using the customer
inspiration scale by rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly
agree͌

My imagination
was stimulated

I unexpectedly and
spontaneously got

new ideas

I discovered
something
new

I was inspired
to do

something

My interest to
do something
was increased

I was
motivated to
do something

Mean 3 4 4 4 4 5

Average 3 3͌67 4͌33 4 4 3͌67

Using Mentimeter to learn Mentimeter

FoU eYalXaWing if XVing Mentimeter Wo leaUn aboXW hoZ Wo XVe Whe SUodXcW a SUeVenWaWion ZiWh
inWeUacWiYe feaWXUeV XVing Mentimeter ZaV deYeloSed. The SUeVenWaWion e[Slained Whe moVW common
TXeVWion W\SeV of Mentimeter and leYeUaged a VenVe of hXmoU Wo engage fXUWheU.

The XVeUV ZeUe aVked Wo VilenWl\ go WhUoXgh Whe SUeVenWaWion and eYalXaWe WheiU e[SeUience. FoXU XVeUV
SeUfoUmed Whe WaVk. ThUee oXW of foXU XVeUV liked Whe feaWXUe and aSSUeciaWed Whe abiliW\ Wo inWeUacW ZiWh
Whe SUodXcW Wo leaUn iW in a VimSle and faVW Za\. ThUee oXW of foXU XVeUV alVo liked Whe diffeUenW feaWXUeV
XVed in Whe SUeVenWaWion aV Zell aV Whe YiVXal conWenW, VXch aV imageV and gifV. TZo XVeUV e[SUeVVed
Whe leYel of leaUning aV being Woo elemenWaU\, hoZeYeU, Whe\ ZeUe VWill enWeUWained b\ iW. One XVeU alVo
e[SUeVVed WhaW Whe e[SeUience bUoXghW an XndeUVWanding of Whe e[SeUience of a SaUWiciSaWoU in a
SUeVenWaWion. When eYalXaWing hoZ inVSiUed Whe XVeUV ZeUe b\ Whe e[SeUience all XVeUV e[SUeVVed WhaW
WheiU inWeUeVW Wo do VomeWhing ZaV incUeaVed, WhaW Whe\ ZeUe moWiYaWed Wo do VomeWhing and inVSiUed Wo
do VomeWhing, Vee Wable 7.5.3.

Table 7͌5͌3͇ mean and average results from evaluating the experience using the customer inspiration scale by
rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͌

My imagination
was stimulated

I unexpectedly and
spontaneously got

new ideas

I discovered
something

new

I was inspired
to do

something

My interest to
do something
was increased

I was
motivated to
do something

Mean 3͌5 4 3͌5 3͌5 4 4

Average 3͌25 3͌25 3͌25 3͌75 4͌25 3͌75

Experiment 8

AV a UeVXlW of e[SeUimenW 7, Whe idea ZaV iWeUaWed. The iWeUaWion conViVWed of incUeaVing Whe leYel of
difficXlW\ of Whe Mentimeter SUeVenWaWion Wo leaUn Whe SUodXcW and UedXcing Whe amoXnW of We[W in Whe
diffeUenW WaVkV. The aVVXmSWion ZaV WhaW incUeaVing Whe leYel of difficXlW\ and incUeaVing Whe YiVXal
claUiW\ of Whe SUogUeVV Sage ZoXld SXW an eaVe in iniWiaWing inVSiUaWion foU Whe XVeUV. In Whe SUoWoW\Se
foU YiVXali]ing SUogUeVV, Whe deVcUiSWiYe We[W haV been UeSlaced ZiWh V\mbolV, Vee figXUe 7.5.3. The
inWeUacWion SaWWeUn folloZV Whe Vame aV Whe SUoWoW\Se in e[SeUimenW 7.

FoXU XVeUV ZeUe aVked Wo find oXW ZheUe Whe\ coXld leaUn aboXW la\oXWV and cXVWomi]aWion and engage
ZiWh Whe leaUning. All XVeUV XndeUVWood Whe SXUSoVe of Whe Sage and e[SUeVVed WhaW Whe\ ZeUe inVSiUed
b\ Veeing neZ WhingV. ThUee oXW of foXU XVeUV aSSUeciaWed leaUning b\ doing and Whe\ alVo goW neZ
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ideaV fUom engaging ZiWh Whe SUeVenWaWion in WeUmV of Whe VSecific WoSic. UVeU 8.1 ZoXld haYe
aSSUeciaWed geWWing an eVWimaWion of hoZ long iW ZoXld Wake Wo comSleWe Whe leaUning, WhiV XVeU alVo
WhoXghW WhaW Whe WhUee leYelV VhoXld haYe been beWWeU e[Slained. The majoUiW\ of Whe XVeUV XndeUVWood
Whe SUogUeVVion of Whe WhUee leYelV, Whe fiUVW being baVic, Whe Vecond being inWeUmediaWe and Whe laVW
being adYanced. When Whe XVeUV ZeUe aVked Wo UaWe Whe e[SeUience all XVeUV agUeed WhaW Whe\ goW neZ
ideaV fUom iW, Vee Wable 7.5.4. WhUee XVeUV VWaWed WhaW Whe\ diVcoYeUed VomeWhing neZ.

Table 7͌5͌4͇ mean and average results from evaluating the experience using the customer inspiration scale by
rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͌

My imagination
was stimulated

I unexpectedly and
spontaneously got

new ideas

I discovered
something

new
I was inspired to
do something

My interest to do
something was

increased
I was motivated
to do something

Mean 3͌5 4 3͌5 3 4 3

Average 3͌25 3͌5 4 3 4 3͌25

7.6 Ability to take part in and enjoy a community
The feaWXUe abiliW\ Wo Wake SaUW in and enjo\ a commXniW\ haV been a SaUW of e[SeUimenWV 5 and 7. The
aVVXmSWionV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.6.1. A moUe deWailed
deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing VecWion foU
e[SeUimenWV 5 and 7.

Table 7͌6͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief result
for the focus area Ability to take part in and enjoy a community͌

Assumption Source Tested in Hypothesis Result Action

Learning and
interacting with other
users will increase a
sense of belonging and
wellbeing and introduce
the user to new
possibilities which will
increase the  inspiration
to use the tool͌

METUX ͛Gaggioli et
al͇͌ 2019͇͜
Relatedness
͛Hassenzahl͇ 2010͇͜
Identifying new
ideas ͛Thrash τ
Elliot͇ 2004͜
Interviews͇
Experiment 1͡5

Experiment
5͇
Experiment
7

We believe
the
assumption
is true when
users express
value in
being able to
take part in a
community

Users do
understand the
feature and
claim to use
similar features
and would use
the community
features͌

Iteration to
only include
parts of the
features and
complete
analysis of
the
experiments͌

Experiment 5

The idea of XVing a commXniW\ aV a VoXUce foU inVSiUaWion iV baVed on inWeUYieZV and e[SeUimenWV 1-5
ZheUe Whe UeVXlWV VhoZ WhaW SUacWicall\ all SaUWiciSanWV geW inVSiUed b\ oWheU SeoSle. The aVVXmSWion iV
WhaW leaUning and inWeUacWing ZiWh oWheU XVeUV Zill incUeaVe a VenVe of belonging and Zellbeing and
inWUodXce Whe XVeU Wo neZ SoVVibiliWieV. AccoUding Wo Whe aVVXmSWion, WhiV Zill geneUaWe moUe
moWiYaWed and inVSiUed XVeUV. The idea WeVWed ZaV foU all Mentimeter XVeUV Wo be able Wo XSload
WemSlaWeV made in Mentimeter. The WemSlaWeV ZeUe VhoZn XndeU a commXniW\ caWegoU\ on Whe
E[SloUe SUeVenWaWion¶V Sage, Vee figXUe 7.6.1. The XVeU can VhaUe a commXniW\ SUofile, of WhemVelYeV
ZheUe Whe\ can ZUiWe a VhoUW inWUodXcWion and XSload a SUofile SicWXUe. On Whe commXniW\ SUofile, Whe
XVeU¶V XSloaded WemSlaWeV aUe gaWheUed.
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All fiYe SaUWiciSaWing XVeUV XndeUVWood Whe SXUSoVe of and hoZ Wo inWeUacW ZiWh Whe commXniW\ Sage.
The feedback on Whe commXniW\ Sage ZaV TXiWe neXWUal ZiWh Whe XVeU¶V claiming Whe\ XVe VimilaU
feaWXUeV and WhaW Whe\ ZoXld XVe Whe feaWXUe on Whe Mentimeter Sage Wo look aW ZhaW oWheU XVeUV haYe
done. When Whe XVeUV ZeUe aVked Wo eYalXaWe Whe e[SeUience almoVW all agUeed WhaW Whe\ ZeUe
moWiYaWed Wo do VomeWhing, Vee Wable 7.6.2.

Table 7͌6͌2͇ mean and average results from evaluating the experience using the customer inspiration scale by
rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͌

My imagination
was stimulated

I unexpectedly and
spontaneously got
new ideas

I discovered
something
new

I was inspired
to do
something

My interest to
do something
was increased

I was
motivated to
do something

Mean 3 3 5 4 4 5

Average 2͌8 2͌6 3͌8 3͌8 4͌2 4͌4

Experiment 7

The aVVXmSWion iV WhaW being able Wo leaUn and inWeUacW ZiWh oWheU XVeUV Zill incUeaVe a VenVe of
belonging and inWUodXce neZ ideaV and WheUefoUe inVSiUe Wo XVe Whe Wool. The SUoWoW\Se WeVWed in
e[SeUimenW 7 ZaV a deYeloSmenW of Whe HelS CenWeU. The HelS CenWeU ZaV e[Wended b\ adding
fXncWionaliW\ WhaW alloZed XVeUV Wo inWeUacW ZiWh each oWheU and aVk TXeVWionV. IW iV VWUXcWXUed b\ WoSicV
and if a XVeU chooVeV a WoSic, a VcUeen alloZing Whem Wo inWeUacW aSSeaUV, Vee figXUe 7.6.2.

In e[SeUimenW 7 foXU XVeUV SaUWiciSaWed and Whe\ ZeUe aVked Wo find helS fUom oWheU XVeUV of
Mentimeter on a VSecific TXeVWion. While inWeUacWing, a majoUiW\ of Whe XVeUV had WUoXble finding Whe
Sage. ThUee oXW of foXU XVeUV e[SUeVVed WhaW Whe\ ZanW Wo imSUoYe WheiU VkillV and VaZ SoWenWial in a
diVcXVVion foUXm. One XVeU e[SUeVVed WhaW Whe\ coXld XVe Whe foUXm Wo leaUn moUe aboXW SUeVenWing
and Mentimeter. HoZeYeU, a majoUiW\ e[SUeVVed WhaW Whe\ do noW acWiYel\ conWUibXWe Wo a foUXm bXW
WhaW Whe\ VomeWimeV inWeUacW ZiWh Whem Wo find anVZeUV Wo WheiU TXeVWionV. When UaWing Whe leYel of
inVSiUaWion fUom Whe e[SeUience, Whe XVeUV Veemed Wo e[SeUience a TXiWe high leYel of inVSiUaWion, Vee
Wable 7.6.3. The main UeaVon foU WhiV iV WhaW Whe XVeUV diVcoYeUed neZ WoSicV WhaW Whe\ SUeYioXVl\ had
noW Veen befoUe bXW alVo becaXVe Whe\ VaZ an oSSoUWXniW\ Wo e[cel in a Vkill.

Table 7͌6͌3͇ mean and average results from evaluating the experience using the customer inspiration scale by
rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͌

My imagination
was stimulated

I unexpectedly
and

spontaneously
got new ideas

I discovered
something

new
I was inspired to do

something

My interest to
do something
was increased

I was
motivated to
do something

Mean 4 4 4 4 4 4

Average 4 3͌67 3͌33 4 3͌67 3͌33
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7.7 Ability to store inspirational content
The feaWXUe abiliW\ Wo VWoUe inVSiUaWional conWenW haV been a SaUW of e[SeUimenWV 2 and 3. The
aVVXmSWionV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.7.1. A moUe deWailed
deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing VecWion foU
e[SeUimenWV 2 and 3.

Table 7͌7͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief result
for the focus area ability to store inspirational content͌

Assumption Source Tested in Hypothesis Result Action

Offering the ability to
store and personalize a
collection of content
will allow the user to
feel in control of their
inspirational process͌

METUX ͛Peters et
al͇͌ 2018͇͜ the
prerequisite of
inspiration ͛Elliot
and Thrash͇ 2010͜
Autonomy
͛Hassenzahl͇ 2010͜

Experiment
2͇
Experiment
3

We believe
the
assumption is
true when
users express
appreciation
for the feature͌

Users claim
they would use
the feature and
that they use
similar features
in other
software͌

Iterations to
increase
usability͌
Complete
analysis of
the
experiments͌

Experiment 2 and 3

The aVVXmSWion WeVWed in e[SeUimenWV 2 and 3 iV OffeUing Whe abiliW\ Wo VWoUe and SeUVonali]e a
collecWion of conWenW Zill alloZ foU Whe XVeU Wo feel in conWUol of WheiU inVSiUaWional SUoceVV. The VWoUe
oU like V\mbol iV a heaUW, in alignmenW ZiWh Whe XVabiliW\ laZ conWinXiW\ ZiWh Whe ZoUld. The Sage
ZheUe Whe liked conWenW iV gaWheUed iV locaWed on Whe UighW Vide of Whe filWeUV on Whe hoUi]onWal filWeU
menX. The WemSlaWeV aUe VWoUed b\ clicking Whe Vame heaUW V\mbol bXW on Whe doZnUighW coUneU of Whe
WhXmbnailV, a feaWXUe WhaW ZaV noW SUoWoW\Sed, Vee figXUe 7.7.1 and 7.7.2.

Figure 7͌7͌1͇ prototype of the heart symbol to save inspirational content for experiment 2͌ All assets from
Mentimeter ͛2021͇͜ used with permission͌

Figure 7͌7͌2͇ prototype of the iterated save button for experiment 3͌ All assets from Mentimeter ͛2021͇͜ used with
permission͌

E[SeUimenW 2 ZaV condXcWed b\ fiYe XVeUV. UVeUV menWioned XVing Whe VaYe feaWXUe in oWheU VofWZaUe
and claimed WhaW Whe\ ZoXld XVe Whe VaYe fXncWion if aYailable. HoZeYeU, dXe Wo lack of YolXnWaU\
aWWenWion, Whe feaWXUe needV Wo be fXUWheU e[SloUed. E[SeUimenW 3 ZaV condXcWed b\ Vi[ XVeUV. The
e[SeUimenW indicaWed WhaW all XVeUV XndeUVWood Whe VaYe feaWXUe and hoZ Wo XVe iW, and a feZ XVeUV
menWioned WhaW Whe\ XVe VimilaU feaWXUeV in oWheU SUogUamV and ZoXld XVe iW in Mentimeter if iW ZaV
aYailable.
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7.8 Ability to find inspirational content
The feaWXUe AbiliW\ Wo find inVSiUaWional conWenW haV been a SaUW of e[SeUimenWV 1, 1.1, 3, 6 and 8. The
aVVXmSWionV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.8.1. A moUe deWailed
deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing VecWion foU
e[SeUimenWV 1, 1.1, 3, 6 and 8.

Table 7͌8͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief
result for the feature ability to find inspirational content͌

Assumption Source Tested in Hypothesis Result Action

If it is possible to
find appropriate
content͇ by
function and by
visuals͇ the user
is more likely to
engage with it͌

Discoverabili
ty ͛Norman͇
2013͇͜ design
for
engagemen
t ͛OͬBrien
and Toms͇
2008͜

Experiment 1
and 1͌1͇
Experiment
3

We believe the
assumption is
true when the
users use the
filters and feel in
control͌

When performing the
tasks͇ the users did
under their tasks
understand how to
interact with the filters͌
They expressed that
they felt confident in
the task͌

Ideation of
new ways to
allow users to
find
inspirational
content and
iteration of
design͌

Allowing users to
find templates
based on visuals
would increase
the inspiration to
engage with
them and the
product͌

Interviews
and
experiment
1͇ 1͌1͇ 2͇ 3͇ 4͇ 5

Experiment
6

We believe the
assumption is
true when the
users experience
increased
inspiration as a
result͌

When interacting with
the prototype all of the
participants expressed
that they were drawn to
the mood boards͇
however͇ it seemed
time͡consuming and
intrusive͌

Iteration of the
visual filter͌

With a less
intrusive filter͇
users will still be
able to
experience visual
inspiration but
without feeling
overwhelmed
and as a result͇
engage with the
product

Experiment
6

Experiment
8

We believe the
assumption is
true when the
users experience
increased
inspiration as a
result͌

A majority of the users
appreciate being able
to filter based on mood
or colors͌

Complete
analysis of the
experiments͌

Experiment 1, 1.1 and 3

E[SeUimenWV 1, 1.1 and 3 WeVWed Whe aVVXmSWion WhaW if iW iV SoVVible Wo find aSSUoSUiaWe conWenW, b\
fXncWion, Whe XVeU iV moUe likel\ Wo engage ZiWh iW. To faciliWaWe finding aSSUoSUiaWe conWenW filWeUV aUe
cUeaWed in Whe SUoWoW\Se. E[SeUimenW 1 WeVWed filWeUV, Vee figXUe 7.8.1 and 7.8.2. E[SeUimenW 3 WeVWed
WZo YeUVionV of Whe filWeUing fXncWionaliW\, Vee figXUe 7.8.3 and 7.8.4. The YeUVionV diffeU in hoZ Whe
XVeUV VelecW WemSlaWeV, foU e[amSle VlideV, oU YideoV. In one YeUVion Whe oSWion iV hidden in a filWeU
called ³ConWenW´, Vee figXUe 7.8.4, and in Whe oWheU YeUVion, Whe choiceV aUe YiVible aboYe, Vee figXUe
7.8.3. To fXUWheU limiW Whe VelecWion of WemSlaWeV, b\ clicking on a filWeU, addiWional choiceV aUe
aYailable, Vee figXUe 7.8.5, fXncWionaliW\ Zhich iV idenWical foU Whe WZo SUoWoW\SeV.
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SeYen XVeUV SaUWiciSaWed in e[SeUimenWV 1 and 1.1, hoZeYeU aV Whe XVeUV ZeUe onl\ aVked Wo e[SloUe
Whe inVSiUaWional conWenW of Whe SUoWoW\Se and noW diUecWl\ Whe filWeUing oSWionV, no XVeU engaged ZiWh iW.
Si[ XVeUV SaUWiciSaWed in e[SeUimenW 3 and Whe\ ZeUe aVked Wo e[Slain eYeU\ ZoUd of Whe filWeUV boWh
UelaWed Wo WemSlaWeV and YideoV. AfWeU WhaW Whe\ ZeUe aVked Wo SeUfoUm a WaVk WhaW UeTXiUed filWeUing,
WhUee XVeUV WeVWed YeUVion A and WZo XVeUV WeVWed YeUVion B. The XVeUV e[SUeVVed ZhaW Whe\ ZoXld
e[SecW fUom each filWeU and no XVeU ZaV able Wo XndeUVWand Whe filWeU ³ConWenW´. HoZeYeU, a majoUiW\
of XVeUV did noW inWeUacW ZiWh Whe filWeU conWenW aV Whe\ had alUead\ Ueached Whe deViUed W\Se of conWenW
WhUoXgh oWheU Za\V.

Experiment 6

DeUiYed fUom Whe SUeYioXV e[SeUimenWV and XVeUV chooVing WemSlaWeV baVed on YiVXal chaUacWeUiVWicV,
Whe aVVXmSWion WhaW alloZing XVeUV Wo find WemSlaWeV baVed on YiVXalV ZoXld incUeaVe Whe inVSiUaWion Wo
engage ZiWh Whem and Whe SUodXcW. The idea ZaV WhaW baVed on mood boaUdV, Whe XVeU ZoXld geW
aSSUoSUiaWe WemSlaWe VXggeVWionV. The SUoWoW\Se WeVWed in e[SeUimenW 6 conViVWed of Vi[ diffeUenW
mood boaUdV ZiWhin WhUee WhemeV Zhich aUe minimaliVW, naWXUe and jo\, Vee figXUe 7.8.6. FoU each
Wheme, Whe XVeU coXld chooVe beWZeen WZo diffeUenW coloU SaleWWeV. FoU eYeU\ SaleWWe and mood boaUd,
Whe XVeU goW WhUee VXggeVWionV of WemSlaWeV.

The XVeUV ZeUe aVked Wo find inVSiUaWion foU a WemSlaWe XVing Whe SUoWoW\Se and fiYe XVeUV SaUWiciSaWed.
When inWeUacWing ZiWh Whe SUoWoW\Se all of Whe SaUWiciSanWV e[SUeVVed WhaW Whe\ ZeUe dUaZn Wo Whe
mood boaUdV. TZo XVeUV e[SUeVVed WhaW Whe\ ZoXld XVe Whe mood boaUdV if Whe\ ZeUe noW SUeVVed foU
Wime. A majoUiW\ of Whe XVeUV alVo e[SUeVVed WhaW Whe\ Whink iW iV a gUeaW Za\ Wo VWaUW Whe SUoceVV of
cUeaWing a SUeVenWaWion becaXVe iW VWimXlaWeV ideaWion. TZo XVeUV Vaid WhaW Whe\ felW VlighWl\
oYeUZhelmed b\ Whe imageV and felW like iW mighW be a Wime-conVXming acWiYiW\. When Whe XVeUV ZeUe
aVked Wo UaWe Whe leYel of inVSiUaWion, a majoUiW\ of Whe XVeUV ZeUe TXiWe inVSiUed, Vee Wable 7.8.2.

Table 7͌8͌2͇ mean and average results per user from evaluating the experience using the customer inspiration
scale by rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͌

My imagination
was stimulated

I unexpectedly
and
spontaneously got
new ideas

I discovered
something
new

I was inspired
to do
something

My interest to
do something
was increased

I was
motivated to
do something

Mean 4͌5 3 2 3͌5 3͌5 3͌5

Average 4 3͌25 2͌5 3͌75 3͌25 3͌75

Experiment 8

AV Vome XVeUV in e[SeUimenW 6 e[SUeVVed WhaW Whe moodboaUdV felW oYeUZhelming and
Wime-conVXming, Whe idea ZaV iWeUaWed Vo WhaW iW iV an addiWional filWeU foU finding WemSlaWeV. The
aVVXmSWion iV WhaW Whe XVeUV Zill VWill be able Wo e[SeUience YiVXal inVSiUaWion bXW ZiWhoXW feeling
oYeUZhelmed and aV a UeVXlW engage ZiWh Whe SUodXcW. The SUoWoW\Se WeVWed in e[SeUimenW 8 haV a filWeU
called DeVign & coloU Zhich alloZV Whe XVeU Wo chooVe a Wheme and coloU SaleWWe foU Whe WemSlaWeV Whe\
ZoXld like Wo engage ZiWh. The YiVXal filWeU WhaW aSSeaUV Zhen Whe XVeU clickV on DeVign & coloU haV
Whe Vame mood boaUdV and coloU SaleWWeV aV in e[SeUimenW 6, Vee figXUe 7.8.7.
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The XVeUV ZeUe aVked Wo filWeU WemSlaWeV baVed on a coloU Vcheme and Yibe Whe\ liked and e[Slain Zh\.
FoXU XVeUV SaUWiciSaWed and a majoUiW\ of Whe XVeUV aSSUeciaWe being able Wo filWeU baVed on mood oU
coloUV. All XVeUV belieYe WhaW coloUV and deVign Sla\ a big Uole in cUeaWing a SUeVenWaWion and being
able Wo haYe diffeUenW coloU VchemeV foU diffeUenW SUeVenWaWionV iV imSoUWanW. All XVeUV Sa\ aWWenWion Wo
ZhaW iV in Whe Vlide and iWV deVign and one XVeU e[SUeVVed WhaW YiVXal claUiW\ iV imSoUWanW. When aVked
Wo UaWe Whe e[SeUience, all XVeUV agUeed WhaW WheiU imaginaWion ZaV VWimXlaWed and WhaW Whe\ goW neZ
ideaV, Vee Wable 7.8.3. HoZeYeU, Whe\ ZeUe noW aV moWiYaWed Wo do VomeWhing.

Table 7͌8͌3͇ mean and average results from evaluating the experience using the customer inspiration scale by
rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͌

My imagination
was stimulated

I unexpectedly and
spontaneously got

new ideas

I discovered
something

new

I was inspired
to do

something

My interest to
do something
was increased

I was
motivated to

do something

Mean 4 4 5 4͌5 4 3

Average 4 4 4͌25 4͌25 4 3͌5

7.9 Ability to explore the product through templates
The feaWXUe abiliW\ Wo e[SloUe Whe SUodXcW WhUoXgh WemSlaWeV haV been a SaUW of e[SeUimenWV 6 and 8.
The aVVXmSWionV dUiYing Whe deYeloSmenW of Whe feaWXUe aUe SUeVenWed in Wable 7.9.1. A moUe deWailed
deVcUiSWion of Whe UeVXlW of each aVVXmSWion and h\SoWheViV iV SUeVenWed in Whe folloZing VecWion foU
SUeYioXV findingV, e[SeUimenWV 6 and 8.

Table 7͌9͌1͇ Presentation of the assumptions͇ their sources͇ when it is tested͇ the tested hypothesis and brief result
for the ability to explore the product through templates͌

Assumption Source Tested in Hypothesis Result Action

If the template
allows the user to
explore the
product͇ they will
feel more inspired
to apply it to their
use cases͌

Experime
nt 1͇ 2͇ 4
and 5

Experim
ent 6

We believe
the
assumption
is true when
the users
express
specific
wants͌

The users seem to like
templates with colors
and pictures that give
the audience some kind
of stimuli without being
overwhelming͌

The results are analysed
and templates are
designed according to
feedback͌

Based on usersͬ
feedback͇ there is
a perfect template
that generates
inspiration͌

Experime
nt 6

Experim
ent 8

We believe
the
assumption
is true when
the users
express
specific
wants͌

The result indicates that
color͡ and design͡
preferences vary which
indicates a need for
using different designs
and color schemes
when designing
inspiring templates͌

Complete analysis of the
experiments͌

Experiment 6

E[SeUimenW 1,2,4,5 VhoZcaVed WemSlaWeV aV being Whe main VoXUce of inVSiUaWion in Mentimeter.
TheUefoUe, e[SeUimenW 6 inYeVWigaWed ZhaW W\Se of WemSlaWeV Whe XVeUV find inVSiUing oU non-inVSiUing
Wo la\ a foXndaWion foU Whe deYeloSmenW of inVSiUing WemSlaWeV. The WeVWed aVVXmSWion iV if Whe
WemSlaWe alloZV Whe XVeU Wo e[SloUe Whe SUodXcW, Whe\ Zill feel moUe inVSiUed Wo aSSl\ iW Wo WheiU XVe
caVeV. The XVeUV ZeUe aVked Wo bUoZVe Whe WemSlaWeV of Whe Mentimeter in-aSS Sage and choVe WZo Wo
comSaUe. AlVo, Whe XVeU ZaV aVked Wo SUeSaUe a SUeVenWaWion oU Vlide WhaW Whe\ liked. FiYe XVeUV
condXcWed Whe e[SeUimenW and Whe UeVXlWV ZeUe VomeZhaW VcaWWeUed bXW VhoZed cleaU indicaWionV on
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cleaU and VWUXcWXUed WemSlaWeV ZiWh a cleaU meVVage and SUioUiWi]ing daWa and a meVVage befoUe We[W iV
aSSUeciaWed. The XVeUV Veem Wo like WemSlaWeV ZiWh coloUV and SicWXUeV WhaW giYe Whe aXdience Vome
kind of VWimXli ZiWhoXW being oYeUZhelming.

Experiment 8

E[SeUimenW 6 indicaWed WhaW cleaU and VWUXcWXUed WemSlaWeV ZiWh a focXV on YiVXal VWimXli and cleaU
meVVageV UaWheU Whan a loW of infoUmaWion aUe deViUed. FXUWheUmoUe, Whe XVeUV Veem Wo like YiVXall\
VWimXlaWing WemSlaWeV ZiWh Whe aSSUoSUiaWe XVe of coloUV and SicWXUeV. The aVVXmSWion iV WhaW baVed on
XVeUV' feedback, WheUe aUe WemSlaWeV WhaW geneUaWe inVSiUaWion. TheUefoUe Vi[ diffeUenW WemSlaWeV ZeUe
deVigned Wo folloZ WheVe SUinciSleV. The WemSlaWeV ZeUe incoUSoUaWed inWo a SUoWoW\Se of an InVSiUaWion
Sage ZheUe Whe XVeUV coXld Vee Whe Vi[ WemSlaWeV and SUeYieZ Whem, Vee figXUe 7.9.1.

Figure 7͌9͌1͇ prototype of template page with preview͇ only showing two out of the six templates͌ All assets from
Mentimeter ͛2021͇͜ used with permission͌

FoXU SaUWiciSanWV did Whe WeVW and Whe UeVXlWV indicaWed WhaW Whe XVeUV aSSUeciaWed WemSlaWeV ZiWh liWWle
We[W, cleaU fonW and geneUal YiVXal claUiW\. FXUWheUmoUe, neZ Za\V of XVing Whe TXeVWion W\SeV, neZ
e[amSleV of WoSicV and conWenW, aV Zell aV, innoYaWiYe la\oXWV VSaUk inWeUeVW and inVSiUaWion. AV Veen
in oWheU e[SeUimenWV, Vome XVeUV aUe noW inWeUeVWed in YieZing WemSlaWeV XnUelaWed Wo WheiU field, Zhich
indicaWeV a need foU diffeUenW W\SeV of conWenW and la\oXWV WhaW aWWUacWV diffeUenW kindV of XVeUV.
RegaUding Whe diffeUenW la\oXWV, Whe UeVXlW indicaWeV WhaW coloU- and deVign- SUefeUenceV YaU\ Zhich
indicaWeV a need foU XVing diffeUenW deVignV and coloU VchemeV Zhen deVigning inVSiUing WemSlaWeV.
HoZeYeU, Whe XVeUV e[SUeVVed being inVSiUed b\ Veeing diffeUenW conWenW and XVe caVeV aV Zell aV
XndeUVWanding hoZ Wo XVe Whe la\oXW, fonW and coloU oSWionV Wo cXVWomi]e WheiU SUeVenWaWionV. When
Whe XVeUV ZeUe aVked Wo eYalXaWe Whe e[SeUience a majoUiW\ felW inVSiUed in geneUal, Vee Wable 7.9.2.

Table 7͌9͌2͇ mean and average results from evaluating the experience using the customer inspiration scale by
rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being strongly agree͌

My
imagination

was stimulated

I unexpectedly and
spontaneously got

new ideas

I discovered
something

new

I was inspired
to do

something

My interest to
do something
was increased

I was
motivated to

do something

Mean 4 4͌5 5 4 3 4

Average 4 4 4 4 3͌25 3͌25
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7.10 Final evaluation
The SXUSoVe of Whe final eYalXaWion iV Wo alloZ XVeUV Wo e[SloUe Whe SUodXcW ZiWhoXW cUeaWing a
SUeVenWaWion and aVVeVV ZheWheU aUeaV oXWVide of WhaW can VSaUk inVSiUaWion. In Whe final eYalXaWion, all
aVVXmSWionV SUeVenWed in Wable 7.10.1 aUe aVVeVVed.

Table 7͌10͌1͇ Presentation of the assumptions͇ the feature͇ their sources and the tested hypothesis and brief result
for the final evaluation͌

Assumption Feature Source Hypothesis

Allowing users to explore
templates will facilitate the
creation of a vision and
plans for how to use the
product͌

Ability to preview
templates͇ Extended ability
to access templates͇ Ability
to explore the product
through templates

Interviews͇
Experiment 3͇
Experiment 2͇
Experiment 8

We believe the assumption is
true when the users verbalize
their new ideas͌

Understanding the
progress will motivate users
to start learning more
about Menƴimeƴeƞ

Ability to progress and
increase competence͇

Experiment 7͇
Experiment 8

We believe the assumption is
true when the users explain
their appreciation for
progression and how they
would go about it͌

The connection between
users will feel like there is a
way to learn from others

Ability to take part in and
enjoy a community͇

Interviews͇
Experiment 5͇
Experiment 7

We believe the assumption is
true when the users talk about
other users as a resource͌

Enhanced usability will
make users feel confident
in navigating the interface

New design of the
Inspiration page͇ Ability to
store and find inspirational
content

Experiment 3͇
Experiment 8͇
Experiment 2

We believe the assumption is
true when the users feel
confident navigating the
interface͌

The final eYalXaWion WeVWed a final deVign, combining VeYeUal of Whe deYeloSed feaWXUeV. The SUoWoW\Se
conWainV a VWaUW Sage, Vee figXUe 7.10.1, inVSiUaWion Sage, Vee figXUe 7.10.2, ZiWh SUeYieZV and SUogUeVV
Sage, Vee figXUe 7.10.3. The SUoWoW\Se doeV noW alloZ Whe XVeU Wo go inWo ediW mode, VhaUed, bUanding
and coloUV, oU Wo cUeaWe a neZ foldeU. The filWeUV in Whe inVSiUaWion libUaU\ coXld be VhoZn bXW noW
aSSlied. FoU Whe SUogUeVV Sage, Vee figXUe 7.10.3, onl\ Vome of Whe WaVkV coXld be VhoZn. The leaUning
e[SeUience called MenWi Vchool iV noW diUecWl\ connecWed Wo Whe SUoWoW\Se aV inWended in a comSleWel\
deYeloSed deVign.

The final eYalXaWion ZaV SeUfoUmed b\ XVeUV and non-XVeUV of Mentimeter, a WoWal of foXU XVeUV and
fiYe non-XVeUV SeUfoUmed Whe eYalXaWion. The main diffeUence beWZeen XVeUV and non-XVeUV ZaV WhaW
Whe XVeUV Veem Wo XndeUVWand all SaUWV of Whe deVign Wo a VomeZhaW laUgeU e[WenW Whan Whe non-XVeUV.
HoZeYeU, moVW SaUWiciSanWV XndeUVWood all SaUWV of Whe deVign and menWioned geWWing an incUeaVed
inWeUeVW in XVing Mentimeter, finding neZ inVSiUaWion and geWWing neZ ideaV foU hoZ Wo aSSl\
Mentimeter in WheiU conWe[W. The moVW cUXcial finding iV WhaW man\ of Whe SaUWiciSanWV UealiVed WhaW
Menimeter iV a SUeVenWaWion Wool, UaWheU Whan onl\ an inWeUacWiYe SUeVenWaWion Wool foU YoWing and ZoUd
cloXdV. The\ UealiVed WhaW Mentimeter alloZV Whem Wo cUeaWe aeVWheWicall\ SleaVing, comSUehenVible
and fXn SUeVenWaWionV.
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The XVeUV ZeUe aVked VSecificall\ aboXW each feaWXUe if Whe\ did noW YolXnWaUil\ engage ZiWh Whem and
Whe UeVXlW iV SUeVenWed in a Wable, Vee Wable 7.10.2. In geneUal, Whe XVeUV XndeUVWood Whe feaWXUeV, Vee
Wable 7.10.2.

Table 7͌10͌2͇ qualitative findings for each feature from the final evaluation͌

Feature Qualitative findings

New design of the inspiration
page and the ability to preview
content

The inspiration page and the preview allows the users to understand the
potentials of Menƴimeƴeƞ through showing what a presentation would look
like͌ All participants understood the page and preview and maneuvered them
easily͌

Ability to store and find
inspirational content

All participants understood the features and many users mentioned using
similar features in other softwares͌

Ability to take part in and enjoy
a community

Most of the users seem to enjoy being able to use other peopleͬs templates
since it will give a larger variety of templates for them to choose from͌

Ability to progress and increase
competence

All users understood the page͇ some explored new features through the page
and others thought the page would support their learning͌

Ability to explore the product
through templates

Through the templates͇ users seem to get a wider understanding of
Menƴimeƴeƞ as a presentation software rather than only a voting tool͌

When aVked Wo UaWe Whe ZillingneVV Wo XVe Mentimeter befoUe Whe e[SloUaWion of Whe SUoWoW\Se, Whe
XVeUV ZeUe alUead\ deWeUmined Wo keeS XVing Whe SUodXcW, Vee Wable 7.10.3. The\ UaWed WheiU ZillingneVV
high befoUe and afWeU XVing Whe SUoWoW\Se. SWill, Vome XVeUV e[SUeVVed WhaW Whe\ Ueali]ed WhaW
Mentimeter coXld be aSSlied on moUe aUeaV Whan ZhaW Whe\ WhoXghW befoUe e[SloUing. The diffeUence
beWZeen befoUe e[SloUaWion and afWeU iV gUeaWeU foU Whe non-XVeUV, Vee Wable 7.10.3, and aV XVeU f3
e[SUeVVed, “...20 minutes ago I just thought that Mentimeter was a code that you can share and do
polls. That was Mentimeter to me. Now it is like another tool to do presentations and share
presentations…” - User f3. The diffeUence in ZillingneVV beWZeen befoUe and afWeU fUee e[SloUaWion of
Whe SUoWoW\Se foU non-XVeUV ZaV biggeU. BefoUe Whe non-XVeUV UaWed WheiU ZillingneVV Wo 4.6 and afWeU Wo
7.2, Vee Wable 7.10.3.

Table 7͌10͌3͇ rating willingness to use Menƴimeƴeƞ before exploration of the prototype and after exploration͌
Rating on a scale of 1 to 10͇ 1 being not willing and 10 being very willing͌

Before After

Mean͇  users 10 10

Average͇ users 9͌75 9͌75

Mean͇ non͡users 4 7

Average non͡users 4͌6 7͌2
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The XVeUV ZeUe alVo aVked Wo UaWe WheiU e[SeUience of inVSiUaWion afWeU comSleWing Whe WeVW, inclXding
Whe leaUning e[SeUience XVing Mentimeter, Vee Wable 7.10.4. In geneUal, Whe XVeUV and non-XVeU
imaginaWion ZaV VWimXlaWed and WheiU inWeUeVW Wo do VomeWhing incUeaVed, Vee Wable 7.10.4.

Table 7͌10͌4͇ mean and average results for users and non͡users from evaluating the experience using the
customer inspiration scale by rating the statements on a scale of 1 to 5͌ 1 being strongly disagree and 5 being
strongly agree͌

My imagination
was stimulated

I unexpectedly and
spontaneously got

new ideas

I discovered
something

new

I was inspired
to do

something

My interest to
do something
was increased

I was
motivated to

do something

Mean͇ users 5 3 5 4͌5 5 5

Average͇ users 4͌75 3͌25 4͌25 4͌25 4͌75 5

Mean͇
non͡users 5 4 4 4 4 4

Average͇
non͡users 4͌4 3͌4 3͌8 4͌2 4͌2 3͌6

When aVVeVVing Whe XVabiliW\ of Whe inWeUface, boWh XVeUV and non-XVeUV felW confidenW in WheiU abiliW\ Wo
XVe Whe inWeUface and did noW find Whe inWeUface confXVing, Vee Wable 7.10.5. HoZeYeU, Whe XVeUV and
non-XVeUV ZeUe XnVXUe ZheWheU Whe\ coXld geW Whe inWeUface Wo do Whe WhingV Whe\ ZanW iW Wo and WhaW iV
mainl\ dXe Wo Whe facW WhaW Whe SUoWoW\Se ZaV limiWed in fXncWionaliW\ and Whe\ coXld noW e[SloUe
eYeU\Whing, Vee Wable 7.10.5.

Table 7͌10͌5͇ mean and average results for users and non͡users from the evaluation of the tasks using the
TENS͡scale presented͌

I feel confident
in my ability to
use the
interface͌

Learning how
to use the
interface was
difficult͌

I found the
interface and
controls
confusing͌

The technology
provides me with
useful options and
choices͌

I can get the
interface to do
the things I want
it to͌

The
interface
feels
controlling͌

Mean͇ users 4 2͌5 1͌5 4͌5 3͌5 2

Average͇ users 4 2͌5 2 4͌5 3͌5 2

Mean͇
non͡users 5 1 2 4 3͌5 2

Average͇
non͡users 4͌6 1͌8 1͌8 4͌25 3͌25 2͌2
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08
Final design
The following chapter introduces the final design together with a summary of supporting data and claims as
well as the included features͌

8.1 New design of the inspiration page and the ability
to preview
O¶BUien and TomV (2008) claim WhaW aeVWheWicall\ SleaVing YiVXalV incUeaVe engagemenW, aW Whe Vame
Wime ThUaVh and EllioW (2004) haYe SUoYen WhaW diVcoYeUing neZ SoVVibiliWieV leadV Wo inVSiUaWion.
TheUefoUe a neZ deVign of Whe inVSiUaWion Sage ZiWh mi[ed conWenW ZiWh boWh WemSlaWeV and YideoV iV
cUeaWed Wo incUeaVe Whe focXV on WhXmbnailV and YiVXalV. EllioW and ThUaVh (2014) alVo VWaWe WhaW
inVSiUed SeoSle haYe a cleaU YiVion of hoZ Wo XVe WheiU inVSiUaWion, WheUefoUe a SUeYieZ ZaV deVigned Wo
VXSSoUW Whe YiVXali]aWion. The SUeYieZ alloZV Whe XVeU Wo go WhUoXgh Whe WemSlaWe befoUe ediWing iW.
DiVcoYeUabiliW\ (NielVen, 1994) iV imSoUWanW in alloZing Whe XVeU Wo diVcoYeU Whe fXll SUodXcW.
TheUefoUe Whe diVcoYeUabiliW\ of Whe inVSiUaWion Sage ZaV e[SloUed, cUeaWing a SUeYieZ of WemSlaWeV on
Whe inVSiUaWion Sage and a VhoUWcXW on Whe My presentation Sage.

The daWa collecWed in Whe e[SeUimenWV and Whe final eYalXaWion geneUall\ agUee ZiWh Whe WheoUeWical
claimV. UVeUV do aSSUeciaWe acceVV Wo diffeUenW W\SeV of conWenW, eVSeciall\ YideoV and WemSlaWeV. The\
alVo aSSUeciaWe Whe infoUmaWion aVVociaWed ZiWh Whe diffeUenW W\SeV of conWenW, foU e[amSle, Whe WagV of
TXeVWion W\SeV and Whe lengWh of Whe Yideo. The acceVV Wo diffeUenW W\SeV of conWenW haV alVo alloZed
Whe XVeUV Wo e[SloUe Whe SUodXcW aV Zell aV faciliWaWed YiVXali]aWion. The SUeYieZ haV alloZed Whe XVeUV
Wo fXUWheU e[SloUe Whe SUodXcW in deWail, iW haV geneUaWed Whe emeUgence of ideaV and iniWiaWed joXUne\V
of aSSl\ing Whe SUodXcW in WheiU conWe[W. FXUWheUmoUe, daWa VhoZV WhaW XVeUV had iVVXeV finding Whe
inVSiUaWion Sage in Whe oUiginal SUodXcW and WhaW Whe VhoUWcXW on My presentation Sage ZaV VXcceVVfXl
aVViVWing Whe XVeUV inWo Whe Sage.

The final deVign conWainV a la\oXW WhaW haV infoUmaWiYe bo[eV ZiWh WhXmbnailV alloZing Whe XVeU Wo
acceVV Whe WemSlaWeV, Vee figXUe 8.1.1 and YideoV, Vee figXUe 8.1.2, aV Zell aV SUeYieZ Whem, Vee figXUe
8.1.3. The bo[eV alVo inclXde WagV of Whe W\SeV of TXeVWionV inclXded in Whe WemSlaWe, Whe name and
SicWXUe of Whe cUeaWoU of Whe WemSlaWe and Whe abiliW\ Wo like Whe conWenW, Vee figXUe 8.1.1. The SUeYieZ
alloZV Whe XVeU Wo oSen Whe WemSlaWe in ediW mode, like and go WhUoXgh Whe WemSlaWe on Whe aUUoZV oU
b\ clicking Whe WhXmbnailV. The SUeYieZ haV Whe abiliW\ Wo VhoZ WeVW YoWeV, VhoZing WeVW YoWeV. A feZ
WhXmbnailV aUe aYailable ZiWh a VhoUWcXW on Whe My presentation Sage foU XVeUV ZiWh no acWiYe
SUeVenWaWionV Wo helS XVeUV Wo geW VWaUWed, Vee figXUe 8.1.4. AV Zell, Whe Inspiration library Sage haV a
hoUi]onWal menX WhaW alloZV Whe XVeUV Wo VZiWch beWZeen Whe Sage foU WemSlaWeV, YideoV and liked
conWenW.
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8.2 Ability to store and find inspirational content
To VXSSoUW Whe Zhole inVSiUaWion SUoceVV Whe abiliW\ Wo find and VWoUe inVSiUaWional conWenW, b\ fXncWion
and YiVXal, iV eVVenWial. DiVcoYeUabiliW\, Whe abiliW\ Wo find a ceUWain feaWXUe, iV an imSoUWanW aVSecW of
XVabiliW\ (NoUman, 2013). TheUefoUe Whe name of Whe inVSiUaWion Sage iV aVVeVVed Vince daWa VhoZV WhaW
Whe XVeUV do noW XndeUVWand Whe WiWle inspiration. AddiWionall\, Whe abiliW\ Wo filWeU conWenW baVed on
fXncWion ZaV e[SloUed. O¶BUien and TomV (2008) haYe diVcloVed Whe UelaWion beWZeen aeVWheWhicall\
SleaVing YiVXalV and engagemenW, WheUefoUe alVo YiVXal filWeUV ZeUe e[SloUed. To faciliWaWe a longeU
inVSiUaWional SUoceVV Whe abiliW\ Wo VWoUe inVSiUaWional conWenW ZaV deYeloSed WhUoXgh liking
inVSiUaWional maWeUial and gaWheUing Whe liked maWeUial in one Slace. ThiV iV VXSSoUWed b\ HaVVen]ahl
(2010) and PeWeUV eW al. (2018) WhaW haV VhoZn WhaW SeUVonali]aWion and aXWonom\ aUe Whe main needV
in cUeaWing meaningfXl User experiences, and alloZV Whe XVeU Wo feel in conWUol.

The daWa collecWed in Whe e[SeUimenWV and final eYalXaWion agUee ZiWh Whe WheoUeWical claimV Wo Vome
e[WenW. The abiliW\ Wo VWoUe inVSiUaWional conWenW haV XnfoUWXnaWel\ noW been SoVVible Wo WeVW in a naWXUal
conWe[W, Zhich meanV WhaW Whe conclXVionV Uel\ on ZhaW XVeUV haYe YeUball\ e[SUeVVed aboXW iW. SWill,
Whe XVeUV haYe been aSSUeciaWiYe of Whe feaWXUe and UefeUenced oWheU VofWZaUeV ZheUe Whe\ XVed iW.
FilWeUing conWenW, boWh baVed on conWenW and deVign, haV been conWinXoXVl\ aSSUeciaWed. Man\ XVeUV
haYe e[SUeVVed aSSUeciaWion foU filWeUV in VWUeVVed momenWV. To acceVV Whe Sage ZiWh inVSiUaWional
maWeUial, Whe Sage iV Uenamed Wo Inspiration Library, aV iW beWWeU UeflecWV Whe conWenW of Whe Sage, Zhich
alVo haV been VhoZn in Whe e[SeUimenWV and final eYalXaWion.

WiWh Whe WheoUeWical claim and Whe collecWed daWa, Whe final deVign conWainV dUoS doZn menX filWeUV WhaW
alloZ Whe XVeU Wo filWeU baVed on Industry, Question type, Audience size and Design & color, Vee figXUe
8.2.1. Design & color filWeUV Whe WemSlaWeV WhUoXgh diffeUenW VW\le mood boaUdV ZiWh coloXU SaleWWeV.
The Sage foU inVSiUaWional conWenW iV called Inspiration library and Whe XVeU haV Whe abiliW\ Wo VWoUe
inVSiUaWional conWenW WhUoXgh liking iW b\ clicking on Whe heaUW V\mbol on Whe WhXmbnailV, Vee figXUe
8.2.1. The XVeUV find Whe liked conWenW on Whe liked Sage V\mboli]ed b\ a heaUW on Whe hoUi]onWal
inVSiUaWion maWeUial menX, Vee figXUe 8.2.2.
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8.3 Ability to take part in and enjoy a community
HaVVen]ahl (2010) and Gaggioli eW al. (2019) declaUeV WhaW UelaWedneVV iV one of Whe moVW imSoUWanW
hXman needV WhaW VhoXld be caWeUed foU in User experiences. Being e[SoVed Wo neZ SoVVibiliWieV alVo
faciliWaWeV inVSiUaWion (ThUaVh & EllioW, 2004). AV a UeVXlW, aWWemSWV Wo cUeaWe a commXniW\ ZeUe
e[SloUed.

The daWa collecWed in Whe e[SeUimenWV and final eYalXaWion agUee ZiWh Whe WheoUeWical claim aV Whe moVW
common inVSiUaWional VoXUce aUe SeoSle. Being able Wo VhaUe WemSlaWeV ZiWh oWheU XVeUV ZaV
aSSUeciaWed aV iW inVSiUed XVeUV Wo Vee ZhaW oWheUV cUeaWed XVing Whe SUodXcW. Being able Wo diVcXVV
WhUoXgh a foUXm ZaV noW aV aSSUeciaWed.

WiWh Whe WheoUeWical claimV and Whe findingV fUom Whe collecWed daWa, Whe final deVign inclXdeV Whe
abiliW\ Wo VhaUe WemSlaWeV ZiWh oWheU XVeUV of Mentimeter. The SoVVibiliW\ Wo VhaUe Whe WemSlaWe on Whe
inVSiUaWion Sage iV VXggeVWed Wo be an oSWion in Whe alUead\ e[iVWing VhaUing menX ZheUe Whe XVeU can
VhaUe Whe WemSlaWe ZiWh foU e[amSle colleagXeV oU fUiendV. The cUeaWoU of Whe WemSlaWe Zill be
SUeVenWed ZiWh a name and a SUofile SicWXUe on Whe WhXmbnail, Vee figXUe 8.3.1.

Figure 8͌3͌1͇ final design of the ability to share templates͌ All assets from Mentimeter ͛2021͇͜ used with
permission͌
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8.4 Ability to progress and increase competence
One of Whe SUeUeTXiViWeV foU being inVSiUed iV ZoUk-maVWeU\ moWiYaWion (ThUaVh & EllioW, 2004). AV
Zell, comSeWence iV one of Whe main needV Wo caWeU foU deYeloSing gUeaW User experiences accoUding Wo
HaVVen]ahl (2010). FXUWheUmoUe, goal achieYemenW iV an imSoUWanW SaUW of being inVSiUed
(Mil\aYVka\a eW al, 2012).

DaWa fUom Whe e[SeUimenWV and Whe final eYalXaWion indicaWed WhaW YiVXali]aWion of Whe SUogUeVV ZiWh
acceVV Wo leaUning aVVeWV incUeaVed inVSiUaWion. The UeaVon iV WhaW e[SoVXUe Wo aYailable feaWXUeV and
alloZing Whe XVeU Wo leaUn and deYeloS ZaV encoXUaging and moWiYaWing. Man\ XVeUV WhoXghW iW ZaV
fXn and VWimXlaWing Wo leaUn aboXW Mentimeter XVing Mentimeter. UVeUV UefeUUed Wo WhiV aV a Za\ of
leaUning b\ doing, Zhich Vome VWaWed iV Whe oSWimal Za\ of leaUning. Menti school eVSeciall\ focXVeV
on fXn, Vill\ and innoYaWiYe conWenW Zhich ZaV YaVWl\ aSSUeciaWed b\ Whe XVeUV. The SUogUeVV Sage alVo
haV Wime conVXmSWion infoUmaWion dXe Wo faciliWaWing an XSdaWe on hoZ long Wime iW WakeV Wo comSleWe
WaVkV, Zhich XVeUV aSSUeciaWed.

WiWh Whe WheoUeWical claimV and TXaliWaWiYe findingV, Whe final deVign conWainV a SUogUeVV Sage called
Learn Mentimeter. IW conWainV acceVV Wo WhUee leYelV each ZiWh foXU WaVkV WhaW conWain linkV Wo maWeUial
helSing Whe XVeU Wo deYeloS. The maWeUial iV a combinaWion of XVing Mentimeter Wo leaUn Mentimeter
called Menti school, aUWicleV and YideoV and iV Ueached WhUoXgh a dUoS doZn menX. AfWeU comSleWing a
VWeS, Vee figXUe 8.4.1 oU WaVk, Vee figXUe 8.4.2 Whe VWeS oU WaVk UeceiYeV a gUeen checkbo[. Once all VWeSV
aUe done Whe WaVk WXUnV fUom blXe Wo gUeen Wo maUk Whe comSleWion. AboYe Whe WaVk a SUogUeVV baU
indicaWed ZiWh gUeen fill and Wime hoZ faU Whe XVeU haV goWWen in Whe leaUning SUoceVV. Menti school,
Vee ASSendi[ XII, iV a VXggeVWion on cUeaWing diffeUenW infoUmaWiYe and fXn SUeVenWaWionV Whe XVeU can
go WhUoXgh b\ WhemVelYeV Wo TXickl\ and eaVil\ leaUn aboXW Whe feaWXUeV of Mentimeter.
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8.5 Ability to explore the product through templates
A Conceptual model incoUSoUaWeV a comSUehenVible model of hoZ VomeWhing ZoUkV Zhich alloZV Whe
XVeU Wo feel in conWUol of Whe SUodXcW and idenWif\ SoWenWial XVe caVeV (NoUman, 2013). To e[SloUe WhiV
Whe WemSlaWeV aUe deVigned afWeU feedback fUom XVeUV.

The e[SeUimenWV and final eYalXaWion agUee ZiWh Whe WheoUeWical claimV. The e[SeUimenWV cleaUl\ VWaWed
WhaW Whe WemSlaWeV and WheiU SUeYieZV ZeUe one of Whe main VoXUceV foU inVSiUaWion.

WiWh Whe WheoUeWical claimV and TXaliWaWiYe findingV, Whe final deVign conWainV WemSlaWeV, deVigned in
accoUdance ZiWh Whe Guidelines for inspirational templates, fXUWheU e[Slained in chaSWeU nine. One
e[amSle of a WemSlaWe deVigned accoUding Wo Whe gXidelineV iV SUeVenWed in figXUe 8.5.2.

Figure 8͌5͌2͇ final design proposal of a template͇ showing a set of slides͌ All assets from Mentimeter ͛2021͇͜ used
with permission͌

81



09
Guidelines for inspiration
The following chapter introduces guidelines for designing for inspiration in Menƴimeƴeƞ with supporting
evidence and related developed features͌

The gXidelineV aUe cUeaWed Wo faciliWaWe deVigning foU inVSiUaWion and inclXde Wen aVSecWV UeleYanW Wo
conVideU. The gXidelineV aim aW geneUaWing Inspirational User experiences, IUX, foU Whe SUodXcW
Mentimeter. The gXidelineV inclXde: mainWain a VenVe of neZ oU diffeUenW, VhoZ aV mXch of Whe
e[SeUience aV SoVVible, SUomoWe fXn, Ziden Whe hoUi]on, cUeaWe conWenW WhaW UeVonaWeV ZiWh YalXeV and
goalV, deVign YiVXall\ SleaVing conWenW, enVXUe VXcceVVfXl WaVkV, VXSSoUW diffeUenW inVSiUaWion
SUoceVVeV, SUomoWe SeoSle geWWing inVSiUed b\ SeoSle and gXidelineV foU inVSiUaWional WemSlaWeV.

9.1 Maintain a sense of new or different
MainWaining a VenVe of neZ oU diffeUenW iV aboXW enVXUing WhaW Whe XVeU iV noW boUed oU feelV like Whe\
haYe Veen iW all. The Uoad of diVcoYeU\ VhoXld be conWinXoXV and offeU neZ oU diffeUenW SeUceSWionV of
XVe caVeV. NeZ doeV noW neceVVaUil\ mean neZ in Whe VenVe of neZ feaWXUe UeleaVeV, bXW UaWheU
innoYaWiYe oU fXn Za\V of XVing Whe Wool. FoU e[amSle, diffeUenW Za\V Wo combine coloUV, a neZ Za\ of
diVSla\ing Whe UeVXlWV, oU neZ SUeVenWaWion WechniTXe WiSV. The imSoUWanW aVSecW iV Wo keeS iW neZ oU
diffeUenW Wo Whe XVeU, VomeWhing WhaW YaUieV deSending on WheiU e[SeUience in Whe Wool. DiVcoYeU\ iV a
ke\ comSonenW in being inVSiUed. Being able Wo diVcoYeU neZ oU diffeUenW WhingV Zill enable Whe XVeU Wo
inWeUacW ZiWh Whe Wool ZiWh inVSiUaWion. To embod\ Whe gXideline Whe ability to take part in and enjoy a
community haV been deYeloSed.

9.2 Show as much of the experience as early as
possible
ShoZing aV mXch of Whe e[SeUience aV eaUl\ aV SoVVible faciliWaWeV YiVXali]aWion. Being able Wo
YiVXali]e aSSlicaWionV of Whe Wool in Whe XVeU'V conWe[W iV ZhaW coXld XlWimaWel\ moWiYaWe Whem Wo adoSW
iW. IW iV aboXW making Whe XVeU XndeUVWand Whe SoWenWial YalXe of XVing Whe SUodXcW aV eaUl\ aV SoVVible,
Wo geW a glimSVe of ZhaW Whe e[SeUience coXld be like. To embod\ Whe gXideline Whe feaWXUe abiliW\ Wo
preview templates haV been deVigned.
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9.3 Promote fun
PUomoWing fXn inWUodXceV a Uelief fUom a VeUioXV conWe[W WhUoXgh comic Uelief. When haYing fXn, a
VenVe of Wime can diVaSSeaU and Whe idea iV WhaW if iW iV fXn oU Zill bUing fXn, Whe XVeU Zill enjo\
engaging ZiWh Whe Wool. FXn iV alVo aboXW Whe Xne[SecWed and TXiUk\. The gXideline Wo SUomoWe fXn haV
been a SaUW of Whe focXV aUea ability to explore the product through templates and Whe ability to
progress and increase competence.

9.4 Widen the horizon
UndeUVWanding Whe SoWenWial of Whe Wool, \oXU VkillV and deYeloSmenW iV Whe coUe of Zidening Whe
hoUi]on. Widen Whe hoUi]on iV alVo aboXW helSing Whe XVeUV XndeUVWand hoZ Whe\ can aSSl\ Whe Wool in
WheiU conWe[W. ShoZing Whe SoVVibiliWieV and alloZing foU Whe diVcoYeU\ of Whe Wool haV Whe SoWenWial Wo
moWiYaWe Whe XVeU. The feaWXUeV e[SloUed ZiWhin Ziden Whe hoUi]on aUe: extended ability to access
templates and ability to progress and increase competence.

9.5 Create content that resonates with values or goals
PUoYiding conWenW WhaW UeVonaWeV ZiWh Whe XVeUV¶ YalXeV and goalV iV aboXW cUeaWing a VenVe of meaning.
IW iV aboXW finding conWenW WhaW Whe XVeU idenWifieV ZiWh, conWenW WhaW WUXl\ VSeakV Wo Whe YalXeV and
goalV of Whe XVeUV. TheVe YalXeV and goalV diffeU beWZeen eYeU\ indiYidXal bXW WheUe aUe common
chaUacWeUiVWicV. The feaWXUe WhaW haV been e[SloUed ZiWhin Whe gXideline iV Whe ability to find
inspirational content. To faciliWaWe conWenW WhaW UeVonaWeV ZiWh YalXeV and goalV the ability to explore
the product through templates haV been deYeloSed.

9.6 Design visually pleasing content
ViVXall\ SleaVing deVign conceUnV SUeVenWaWionV looking good and aSSUoSUiaWe in fUonW of Whe aXdience.
ThiV inclXdeV haYing VWUXcWXUed SUeVenWaWionV ZiWh cleaU goalV. The conWenW VhoXld be eaVil\
inWeUSUeWed b\ boWh Whe SUeVenWeU and Whe aXdience. AeVWheWicall\ SleaVing YiVXalV can incUeaVe
engagemenW ZiWh Whe VofWZaUe, in oWheU ZoUdV, iW coXld incUeaVe Whe acWiYaWion of XVeUV in Mentimeter.
The new design of the inspiration page and Whe ability to explore the product through templates aUe
deVigned Wo VXSSoUW Whe gXideline.

9.7 Ensure successful tasks
To be able Wo e[SeUience inVSiUaWion, Whe XVeU haV Wo be able Wo VXcceVVfXll\ inWeUacW ZiWh Whe SUodXcW in
accoUdance ZiWh XVabiliW\- and User experience gXidelineV. The XVeUV ZanW Wo feel caSable and
VXcceVVfXl becaXVe iW leaYeV VSace Wo be cUeaWiYe. EnVXUing VXcceVVfXl WaVkV can be done b\ enhancing
Whe XVabiliW\. In SaUWicXlaU, Whe new design of the inspiration page iV deVigned Wo VXSSoUW Whe gXideline
XVabiliW\.

9.8 Support different inspiration processes
UVeUV haYe diffeUenW inVSiUaWion SUoceVVeV aV VhoZn in Whe XVeU'V inVSiUaWion joXUne\, Vee chaSWeU 6.2.
Some XVeUV go diUecWl\ fUom inVSiUaWion Wo acWion Zhile oWheUV need Vome Wime Wo find ZheUe WhaW Siece
of inVSiUaWion fiWV. The XVeU haV Wo feel a VenVe of aXWonom\ Wo VXSSoUW Whe XVeUV¶ cUeaWiYiW\ and
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inWUodXce a VenVe of e[SloUaWion. Time iV one of Whe moVW menWioned conVWUainWV foU inVSiUaWion foU Whe
XVeUV, aV a UeVXlW, iW iV of imSoUWance Wo faciliWaWe faVW SUoceVVeV aV Zell aV VloZeU, cXmXlaWiYe SUoceVVeV
ZheUe Whe XVeU VWoUeV Whe inVSiUaWion befoUe acWing on iW. To embod\ Whe gXideline and VXSSoUW diffeUenW
SUoceVVeV Whe feaWXUeV Ability to find inspirational content and Ability to store inspirational content
haV been e[SloUed.

9.9 Promote people getting inspired by people
EYen WhoXgh Mentimeter iV a VofWZaUe SUodXcW, Whe XVeUV do ZanW Wo feel connecWed Wo Whe hXmanV
XVing and cUeaWing iW. InWUodXcing hXmani]ing feaWXUeV oU aVSecWV Wo Mentimeter Zill alloZ XVeUV Wo
feel connecWed and embaUk on a joXUne\ Wo be inVSiUed b\ Vomeone. The ability to take part in and
enjoy a community VXSSoUWV WhiV gXideline WhUoXgh faciliWaWing foU Whe XVeUV Wo VhaUe and XVe each
oWheU'V WemSlaWeV, and WhUoXgh Whe WemSlaWeV inVSiUe each oWheU.

9.10 Guidelines for inspirational templates
TheVe gXidelineV aUe VSeciall\ deYeloSed foU Whe ability to explore the product through templates, Vee
Wable 9.10.1.

Table 9͌10͌1͇ guidelines for inspiration templates and corresponding supporting claims and explanations͌

Guideline Explanation

Facilitate user adaptation
and customization

User studies have shown that most users tailor templates to their purpose and
needs͌ The customization can be visual as color adaptation͇ company branding and
following organizational design guidelines or it can be content adaptation aspects͌
Therefore͇ for the users to be inspired and use templates they need to be able to
customize them to fit their own needs͌

Ensure clarity and
readability

The foundation for an inspirational template lies in a clear and readable template͌
This means not having a lot of text͇ preferably three to five attention points or
sources of information͌ This allows for the presentation to be easily digestible for the
audience and for a more easy͡to͡follow presentation͌

Establish templates with
an engaging story and a
main takeaway

Many users expressed using Menƴimeƴeƞ to connect with their audience through
interaction͌ Rather than having information heavy templates͇ many users preferred
something that got the audience reflecting͇ for example͇ a picture͇ moving content
like the visualized data͇ or a gif͌ Some users expressed having a planned main
takeaway or a story to be presented through the presentation͇ which is something
inspiring templates should support͌

Use appropriate colors
and visual stimuli

The visual aspects of the templates seem to be as important as the content to
attract and inspire users͌ Pictures and the use of appropriate colors is appreciated͌
Black or white backgrounds can be inspiring but when overused users seem to view
them as uninspiring͌ For thumbnails͇ it is recommended to use images that include
the unique features of Menƴimeƴeƞ͌

Maintain a sense of new
or different

Users seem to be inspired by newness͌ Users are inspired by templates showing
them content͇ structures͇ topics͇ design or layouts they have not seen before͌
Therefore͇ inspirational templates need to manifest different ways of using the
Menƴimeƴeƞ product through making use of the different features and staying up to
date with new͇ innovative content͌
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10
Discussion
The following chapter discusses the implications of the results͇ the validity of the process͇ ethical
considerations for the project and future research͌

10.1 Designing Inspirational User experiences
InVSiUaWion incUeaVeV SUodXcWiYiW\ and SUomoWeV Zellbeing and cUeaWiYiW\ (EllioW and ThUaVh, 2010) and
iW helSV Whe XVeUV achieYe VeW goalV (Mil\aYVka\a eW al., 2012). TheUefoUe, being able Wo deVign
Inspirational user experiences, IUX, coXld be beneficial foU Whe XVeUV of Whe SUodXcW. AV Zell, inVSiUed
cXVWomeUV haYe VhoZn Wo be moUe lo\al and higheU SXUchaVe UaWe (B|WWgeU eW al., 2014) Zhich
indicaWed WhaW IUX ZoXld noW onl\ be beneficial Wo Whe cXVWomeU bXW Wo Whe comSan\ SUoYiding Whe
SUodXcW.

The UeVXlWV indicaWe WhaW, alWhoXgh inVSiUaWion iV difficXlW Wo SUodXce and conWUol (EllioW, ThUaVh, 2003),
WhUoXgh deVigning b\ XVing Whe gXidelineV Wo cUeaWe Inspirational User experiences, IUX, inVSiUaWion
mighW be SoVVible Wo indXce Wo Vome e[WenW. AlWhoXgh deVigneUV cannoW conWUol e[acWl\ ZhaW Zill and
Zill noW inVSiUe Whe XVeUV of WheiU SUodXcW, Whe\ mighW be able Wo folloZ Whe gXidelineV SUoSoVed b\ Whe
aXWhoUV Wo inVSiUe WheiU XVeUV. ThUoXghoXW Whe e[SeUimenWV, XVeUV haYe UefeUenced Whe emeUgence of
ideaV fUom SeUfoUming a WaVk in a SUoWoW\Se. The\ haYe been e[ciWed Wo embaUk on a joXUne\ Wo leaUn
moUe aboXW Mentimeter and Wo UeaS iWV benefiWV. TheVe TXaliWaWiYe findingV VXSSoUW Whe claim WhaW
deVigning e[SeUienceV foU inVSiUaWion iV SoVVible. WhaW alVo VeemV SoVVible iV Wo deVign User
experiences WhaW inVSiUe XVeUV Wo e[SloUe Whe fXll SoWenWial of Whe SUodXcW. The gXidelineV aUe deYeloSed
Wo faciliWaWe inVSiUaWion WhaW alloZV XVeV Wo be acWiYaWed and Wo e[SloUe Whe fXll SoWenWial of Mentimeter.
BaVed on TXaliWaWiYe findingV WhUoXghoXW Whe WheViV, man\ XVeUV haYe UefeUenced Whe facW WhaW Whe\ noZ
ZanW Wo engage moUe ZiWh Whe SUodXcW UaWheU Whan leVV.

The guidelines in application

The gXidelineV SUoSoVed b\ Whe aXWhoUV Wo deVign InVSiUaWional User experiences, IUX, aUe deYeloSed
foU and in Whe conWe[W of Mentimeter. The gXidelineV haYe noW been WeVWed on an\ oWheU SUodXcW oU
conWe[W, hoZeYeU, Whe gXidelineV aUe cUeaWed Wo aSSeal Wo Whe XVeU'V fXll inVSiUaWional joXUne\. ThiV
meanV WhaW an\ inVSiUing aVSecWV of Whe life of Whe XVeUV haYe been conVideUed, inclXding foU e[amSle
ZhaW inVSiUeV Whem Wo leaUn a neZ Vkill, cook a ceUWain diVh oU SXUVXe Whe caUeeU Whe\ aUe cXUUenWl\
SXUVXing. InclXding eYeU\ aVSecW of an indiYidXal'V inVSiUaWional SaWWeUn mighW indicaWe WhaW Whe
gXidelineV coXld be aSSlicable in a moUe geneUal conWe[W, on oWheU SUodXcWV and indXVWUieV.
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User perception of the product

AV SUeYioXVl\ e[Slained, man\ XVeUV belieYe WhaW Mentimeter iV jXVW a Wool foU aVking TXeVWionV and
engaging Whe aXdience, noW neceVVaUil\ a SUeVenWaWion Wool WhaW alloZV foU diffeUenW W\SeV of conWenW.
The VWXd\ aimV aW making XVeUV XndeUVWand Whe fXll SoWenWial of Whe Wool, Zhich b\ folloZing Whe
gXidelineV SUoSoVed VeemV Wo be WUXe. MoVW effecWiYe VeemV Wo be e[SloUing Whe SUodXcW WhUoXgh
WemSlaWeV Vince Whe WemSlaWeV VhoZ diffeUenW feaWXUeV of Whe SUodXcW inclXding conWenW VlideV ZiWh
diffeUenW la\oXWV and WhemeV. FoU non-XVeUV WhaW did noW knoZ aW all ZhaW Mentimeter iV, learning
Mentimeter through Mentimeter, ZaV Whe moVW efficienW Za\ of VhoZing Whe fXll SUodXcW. The UeaVon
being WhaW learning Mentimeter through Mentimeter leWV Whe XVeU WU\ Whe e[WenViYe SUodXcW of
Mentimeter.

Can Inspirational User eǚperiences be designed͍

To deVign foU inVSiUaWion and WeVW Whe XVeU¶V gained inVSiUaWion in one giYen momenW iV noW Whe Vame aV
Va\ing WhaW a ceUWain deVign oU maWeUial Zill incUeaVe inVSiUaWion and ZillingneVV Wo XVe Whe SUodXcW in a
longeU WimefUame. HoZeYeU, WhUoXgh Whe VWXd\, WheUe haYe been cleaU indicaWionV WhaW deVignV geneUaWe
moUe oU leVV inVSiUaWion and WhaW WheUe aUe Vome geneUal SaWWeUnV in ZhaW can cUeaWe inVSiUaWion, Zhich
iV VXmmaUi]ed in Whe inVSiUaWional gXidelineV.

In Whe aUea of deVigning foU Inspirational User experiences WheUe iV YeU\ limiWed UeVeaUch, Whe aSSlied
WheoUeWical fUameZoUk iV inWeUSUeWed b\ Whe aXWhoUV. The V\nWheViV oU inWeUSUeWaWion ZaV deYeloSed inWo
a model WhaW combineV Whe WheoU\ of inVSiUaWion and User experience deVign. The V\nWheVi]ed UeVeaUch
inclXded findingV fUom cXUUenW and inflXenWial fUameZoUkV fUom Whe WZo diVciSlineV. ThiV adaSWed
model acWed aV a foXndaWion and fXeled Whe iniWial aVVXmSWionV on hoZ Wo deVign inVSiUaWional maWeUial.
EVVenWiall\, Whe inWeUSUeWaWion of Whe WheoU\ did VeW Whe iniWial diUecWion of Whe deYeloSmenW. DXe Wo Whe
inWeUSUeWaWion, Whe combined V\nWheViV of Whe WZo aUeaV coXld moVW likel\ haYe flaZV, if WhiV SUoYeV Wo
be WUXe, WheUe iV alVo UeaVon Wo belieYe WhaW Whe UeVXlW of Whe WheViV ZoXld be affecWed.
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Relating the guidelines of IUX with existing UX theory

The gXidelineV Zhich conVWiWXWe a SaUW of Whe UeVXlW can be comSaUed Wo Whe CaWegoU\ of hXman needV
in User experience design deYeloSed b\ HaVVen]ahl (2010). Some of Whe deYeloSed gXidelineV
UeVonaWe VimilaU aVSecWV aV HaVVen]ahl (2010), Vee Wable 10.1.1. EnVXUing VXcceVVfXl WaVkV, cUeaWing
conWenW WhaW UeVonaWeV ZiWh YalXeV and goalV, geWWing inVSiUed b\ SeoSle, SUomoWing fXn and Zidening
Whe hoUi]on aUe all aVSecWV WhaW aUe VomeZhaW UeflecWed in Whe model deYeloSed b\ HaVVen]ahl (2010).

Table 10͌1͌1͇ Category of human needs in UƦeƞ eǚƛeƞience ͛Hassenzahl et al͇͌ 2010͜ with a potential corresponding
guideline from the inspiration UƦeƞ eǚƛeƞienceƦ͌

Category of human needs in User eǚperience ͛Hassenzahl et al.,
2010͜

Potentially applicable guideline of
Inspirational User eǚperiences

Need Description

Competence Feeling that you are very capable and effective
in your actions rather than feeling incompetent
or ineffective͌

● Ensure successful tasks

Relatedness Feeling a sense of belonging and intimacy with
people related to you͌

● Create content that resonates
with values or goal

● People get inspired by people

Stimulation Feeling that you get plenty of enjoyment ● Promote fun

Popularity Feeling that you are liked͇ respected͇ and have
influence over others rather than feeling like a
person whose advice or opinions nobody is
interested in͌

● N͒A

Meaning Feeling that you are developing your best
potential and making life meaningful rather
than feeling stagnant and that life does not
have much meaning͌

● Widen the horizon

Security or
autonomy

Feeling security in having a structured life with
routines and habits͌

● N͒A

TheUe aUe aVSecWV of IUX noW UeflecWed in Whe model b\ HaVVen]ahl (2010). TheVe aVSecWV inclXde
mainWaining a VenVe of neZ oU diffeUenW, VhoZing aV mXch of Whe e[SeUience aV eaUl\ aV SoVVible,
deVigning YiVXall\ SleaVing conWenW and VXSSoUWing diffeUenW inVSiUaWion SUoceVVeV. The gXidelineV
fUom IUX WhaW aUe noW UelaWed Wo Whe model (HaVVen]ahl, 2010) aUe SUimaUil\ aboXW being e[SoVed Wo
neZ WhingV and faciliWaWion of YiVXali]aWion aV Zell aV conVideUing Whe inVSiUaWional SUoceVV of eYeU\
indiYidXal. The gXidelineV noW inclXded in Whe model aUe moUe VSecific Wo inVSiUaWion, inYiWing XVeUV Wo
e[SeUience inVSiUaWion. The UelaWion beWZeen Whe gXidelineV SUoSoVed b\ Whe aXWhoUV and Whe model
(HaVVe]ahl, 2010) VXggeVWV WhaW WheUe iV an oSSoUWXniW\ Wo e[SloUe Whe VSace of geneUaWing inVSiUaWion
fUom a User experience SeUVSecWiYe.

The final design

The final deVign embodieV Whe gXidelineV, hoZeYeU, Whe gXidelineV aUe noW VSecific Wo feaWXUeV, UaWheU
Wo a chaUacWeUiVWic of an e[SeUience. AV a UeVXlW WheUe mighW be addiWional feaWXUeV SUoYiding Whe Vame
e[SeUience. ThUoXghoXW Whe e[SeUimenWV, Whe moVW diVWincWl\ aSSUeciaWed feaWXUe iV Whe SUeYieZ of Whe
WemSlaWeV on Whe inVSiUaWion Sage. ThiV mighW be dXe Wo Whe facW WhaW Whe SUeYieZ giYeV Whe XVeUV an
idea of ZhaW Whe e[SeUience of SUeVenWing ZiWh Mentimeter ZoXld be like. AnoWheU UeaVon mighW be
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WhaW Whe V\VWem UeVonaWeV ZiWh Whe Ueal ZoUld (NielVen, 1994). OWheU SoWenWial VolXWionV coXld be Wo
YiVXali]e XVing moYing conWenW, VXch aV YideoV oU VimilaU.

The VWoUing of inVSiUaWional maWeUial haV noW been eYalXaWed naWXUall\. HoZeYeU, Mentimeter offeUV Whe
abiliW\ Wo add WemSlaWeV Wo Whe My presentation Sage Woda\ on Whe inspiration page and WheUe aUe no
indicaWionV WhaW haYing Whe abiliW\ Wo VWoUe Whe maWeUial ZoXld noW be XVed oU aSSUeciaWed. AlWhoXgh,
Whe claim WhaW VWoUing maWeUial faciliWaWeV inVSiUaWion can be TXeVWioned aV iW haV noW been WeVWed
aSSUoSUiaWel\. FilWeUV aUe SaUWl\ deYeloSed Wo SUomoWe a faVW SUoceVV fUom being inspired by Wo being
inspired to in accoUdance ZiWh ThUaVh and EllioW (2004). SomeWhing WhaW coXld haYe been e[SloUed
fXUWheU iV if Whe filWeUV coXld be deVigned in a Za\ Wo fXUWheU encoXUage WhiV faVW SUoceVV. FXUWheUmoUe,
WheUe aUe UeaVonV Wo belieYe Whe filWeUV ZoXld be XVed Vince man\ SaUWiciSanWV clicked Whe filWeUV and
YeUball\ e[SUeVVed a deViUe Wo XVe Whem, hoZeYeU Vince Whe feaWXUeV ZeUen¶W fXll\ deYeloSed Whe
acWionV ZeUe noW obVeUYable and WheUefoUe noW confiUmed.

TheUe ZeUe cleaU indicaWionV WhaW XVeUV ZoXld aSSUeciaWe XVing oWheU XVeUV' WemSlaWeV. HoZeYeU, WheUe
ZeUe noW aV cleaU indicaWionV WhaW XVeUV Zill VhaUe WheiU WemSlaWeV ZiWh oWheU XVeUV. TheUefoUe, WheUe iV a
need Wo fXUWheU inYeVWigaWe hoZ Wo deVign Whe SUodXcW and VhaUe alWeUnaWiYeV in a Za\ WhaW SUomoWeV Whe
VhaUing of WemSlaWeV. The feaWXUe iV deYeloSed fUom Whe idea WhaW SeoSle geW inVSiUed b\ SeoSle, ma\be
oWheU Za\V of geneUaWing a commXniW\ coXld be e[SloUed, VXch aV confeUenceV ZiWh XVeUV. The
e[SeUimenWV VhoZed WhaW iW ZaV challenging foU XVeUV Wo deVcUibe ZhaW kind of WemSlaWeV inVSiUed
Whem. TheUefoUe, Whe gXidelineV on hoZ Wo deVign foU inVSiUaWional WemSlaWeV ZeUe SaUWl\ baVed on
inWeUSUeWaWionV and obVeUYaWionV of Whe XVeUV. NeYeUWheleVV, Whe WemSlaWeV deVigned afWeU Whe gXidelineV
did Wo a mXch laUgeU e[WenW eYoke inVSiUaWion and UeacWionV of an\ kind, moVWl\ SoViWiYe, fUom Whe
XVeUV. ThUoXgh fXUWheU WeVWing of WemSlaWeV moUe diVWincWiYe gXidelineV on hoZ Wo deVign foU
inVSiUaWional WemSlaWeV coXld be eVWabliVhed.

10.3 Validity of the process
When aVVeVVing Whe YalidiW\ of Whe SUoceVV WheUe aUe VeYeUal aVSecWV Wo conVideU inclXding aSSl\ing Whe
SUoceVV Lean UX, XVeU e[SeUimenW Wo collecW daWa, Whe e[SeUience of an e[SeUimenW and Whe VamSle of
SaUWiciSanWV.

Lean UX as a process

The aSSlied SUoceVV iV Lean UX, iW SUomoWeV VhoUW iWeUaWiYe c\cleV ZiWh eYeU\ VWeS of Whe deVign
SUoceVV. The SUoceVV haV alVo alloZed foU iWeUaWionV and incUemenWal deYeloSmenW aV Zell aV incUeaVed
XVeU inYolYemenW. AV inVSiUaWion and User experience WogeWheU haYe noW been UeVeaUched, haYing an
incUemenWal iWeUaWiYe deYeloSmenW SUoceVV haV SUoYen Wo be efficienW. The UeaVon foU iWV efficienc\ iV
WhaW iW alloZV foU Vmall changeV bXW conWinXoXV WeVWV ZiWh XVeUV. The alWeUnaWiYe SUoceVV ZoXld be
lineaU, bXW in an XnfamiliaU enYiUonmenW, leaUning VWeS b\ VWeS iV SUefeUUed. The WheViV alVo VXggeVWV
WhaW iW iV SoVVible Wo combine a Lean UX SUoceVV ZiWh digiWal SUodXcW deYeloSmenW. ThiV coXld be
adYanWageoXV and bUoaden Whe SeUVSecWiYe on hoZ Wo condXcW UeVeaUch UelaWed Wo User experience. The
Lean UX meWhodolog\ alloZV foU UegXlaU XVeU inSXWV WhUoXghoXW Whe SUoceVV Zhich mighW be VXiWable
foU User experience UeVeaUch ZiWhin digiWal SUodXcW deYeloSmenW.
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User experiments to collect data

FoU each e[SeUimenW, foXU Wo Vi[ XVeUV haYe been inclXded. AccoUding Wo NielVen (2000), fiYe XVeUV aUe
enoXgh Wo find 80% of Whe XVabiliW\ eUUoUV and he UecommendV WeVWing diffeUenW ideaV ZiWh feZeU XVeUV
UaWheU Whan one idea ZiWh moUe XVeUV. The choice Wo aim aW fiYe XVeUV SeU WeVW iV a UeVXlW of
conVideUaWion beWZeen ZidWh and deSWh of Whe UeVXlW and being able Wo WeVW a ZideU Uange of ideaV and
WheUefoUe being able Wo deliYeU a ZideU XndeUVWanding foU inVSiUaWion. AddiWionall\, aV inVSiUaWion iV a
UaWheU YagXe and inWangible inWeUnal hXman SUoceVV, WeVWing moUe ideaV UaWheU Whan feZ ZeUe deemed
aSSUoSUiaWe. HoZeYeU, Zhen onl\ inclXding fiYe XVeUV SeU WeVW, WheUe needV Wo be a hXmble aSSUoach Wo
Vome deWailV of Whe UeVXlWV.

Man\ WaVkV WhaW Whe XVeUV SeUfoUmed ZeUe iniWiaWed b\ a VcenaUio oU a deVcUiSWion of a WaVk. The UeaVon
foU haYing WaVkV oU VcenaUioV ZaV Wo geW daWa on aSSUoSUiaWe aVSecWV of Whe SUoWoW\Se bXW alVo Wo gXide
Whe XVeU in feeling comfoUWable dXUing Whe WeVW. The dUaZback of indXcing a WaVk oU VcenaUio iV WhaW iW
WakeV aZa\ Whe naWXUal aVSecW of Whe SUodXcW inWeUacWion and coXld affecW Whe UeVXlWV. To UedXce Whe
effecW, Whe aXWhoUV looked foU concUeWe eYidence VXSSoUWing Whe claim of a XVeU. ConcUeWe eYidence
being foU e[amSle WheiU SaVW e[SeUienceV ZiWh oWheU SUodXcWV, WheiU habiWV, oU ideaV WhaW emeUge in Whe
momenW. CollecWing daWa in a moUe naWXUal VeWWing coXld haYe been SoVVible b\ laUgeU TXanWiWaWiYe
WeVWing, like A/B WeVWing.

The experience of an experiment

Man\ XVeUV had fXn Zhile SaUWiciSaWing and felW handSicked in deciding Whe fXWXUe foU Mentimeter.
HaYing fXn Zhile doing a WeVW mighW caXVe biaV and UedXce objecWiYeneVV in accoUdance ZiWh Whe model
foU DeVign foU emoWion (Van GoUS & AdamV, 2012). One conceUn iV WhaW iW coXld be haUd foU Whe
SaUWiciSanWV Wo diVWingXiVh hoZ inVSiUed Whe\ ZeUe b\ a Vingle feaWXUe fUom Whe e[SeUience of Whe
e[SeUimenW aV a Zhole. TheUefoUe Whe\ mighW haYe UaWed WheiU leYel of inVSiUaWion Woo high and
WheUefoUe cUeaWe SaUWl\ e[aggeUaWed UeVXlWV. Some XVeUV ZeUe alVo UeZaUded ZiWh a UaWheU high-YalXe
VXbVcUiSWion of Mentimeter, WhiV meanW WhaW Whe\ ZeUe noW onl\ WheUe Wo giYe feedback and SaUWiciSaWe,
bXW alVo foU SeUVonal gainV. AlmoVW all of Whe ine[SeUienced XVeUV of Mentimeter ZeUe SoViWiYe WoZaUdV
Whe SUodXcW. The\ had alUead\ foUmed an iniWial UelaWionVhiS ZiWh Whe SUodXcW and ZeUe YeU\ oSen Wo
Whe SUodXcW. ThiV meanV WhaW Vome UeVXlWV mighW be Woo SoViWiYe oU biaVed b\ WheiU emoWional bond Wo
iW.

ThUoXghoXW Whe e[SeUimenWV, Whe XVeUV¶ leYel of inVSiUaWion ZaV aVVeVVed XVing a YaUianW of Whe
cXVWomeU inVSiUaWion Vcale (B|WWgeU eW. al, 2017). The Vcale conWainV VWaWemenWV aboXW inVSiUaWion
Zhich man\ XVeUV foXnd haUd Wo eYalXaWe. ThiV ZaV dXe Wo Whe VimilaUiW\ in Whe VWaWemenWV UaWed in Whe
eYalXaWion, Zhich made Vome XVeUV confXVed. BXW aV Whe Vcale ZaV SUimaUil\ XVed aV a mediaWing
objecW, Whe confXVion iV noW deemed Wo majoUl\ affecW Whe UeVXlW.

The sample of participants

40 XVeUV haYe SaUWiciSaWed in e[SeUimenWV, foXU XVeUV in inWeUYieZV and finall\ foXU XVeUV and fiYe
non-XVeUV in Whe final eYalXaWion, Zhich giYeV a WoWal of 53 SaUWiciSanWV. The XVeUV haYe been fUom
an\ZheUe in Whe ZoUld and had diffeUenW SXUSoVeV of XVing Mentimeter, foU moUe deWailV Vee ASSendi[
I. TheVe XVeUV haYe all YolXnWaUil\ VXbmiWWed WheiU inWeUeVW in SaUWiciSaWing. AV Whe\ all VXbmiWWed WheiU
inWeUeVW, WheUe mighW be an iniWial moWiYaWoU and SoViWiYe idea of Mentimeter, Zhich inflXenced Whe
UeVXlW. The majoUiW\ of XVeUV haYe been SoViWiYe WoZaUdV Whe WeVW and Whe UeVXlW of WheiU e[SeUience of
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inVSiUaWion mighW be inflXenced b\ WhaW. If Whe SaUWiciSanWV ZeUe collecWed on a moUe Uandom baViV, noW
knoZing ZhaW W\Se of SUodXcW Whe\ ZoXld be WeVWing, Whe UeVXlW mighW haYe been diffeUenW. The UeVXlW
mighW haYe been moUe cUiWical and noW VhoZn aV cleaU SaWWeUnV of inVSiUaWion aV Veen in Whe VWXd\.

10.4 Ethical and sustainability considerations
In deVigning foU digiWal SUodXcWV WheUe aUe VeYeUal aVSecWV Wo conVideU inclXding incenWiYeV foU
SaUWiciSaWion and collecWion of daWa. TheVe aVSecWV aUe boWh UeleYanW Wo conVideU in Whe SUogUeVVion of
Whe WheViV.

The economic incentive for participation

The eWhical aVSecWV of Whe incenWiYe coXld be TXeVWioned. BoWh Whe aVSecW of an economic incenWiYe bXW
alVo haYing Whe economic incenWiYe aV an XSgUade of Whe e[amined SUodXcW. GiYing economic
incenWiYeV ma\ caXVe SaUWiciSanWV Wo loVe WheiU objecWiYeneVV and WU\ Wo SleaVe Whe UeVeaUcheUV.
Economic incenWiYeV ma\ alVo UiVk Whe YolXnWaU\ aVSecWV of SaUWiciSaWion (Head, 2009). GiYing XVeUV
an XSgUaded VXbVcUiSWion Wo WheiU accoXnW ma\ alVo make Whem inYolXnWaUil\ moUe deSendenW on a
SUodXcW. An imSoUWanW noWe Wo make iV WhaW Whe WaUgeWed XVeUV haYe noW been in YXlneUable ViWXaWionV oU
foUced b\ Whe economic incenWiYe. The SaUWiciSaWion haV been YolXnWaU\. IncenWiYi]ing Whe XVeUV b\
giYing Whem an XSgUaded VXbVcUiSWion iV deemed Wo be beneficial Wo boWh Mentimeter and Whe XVeUV.
AddiWionall\, HindeUeU SoYa and NielVen (2003), claim WhaW giYing Whe WeVWed SUodXcW aV an incenWiYe
can be VXiWable Zhen Whe XVeU haV an inWeUeVW in Whe SUodXcW. The economic YalXe can be TXeVWioned
Vince Whe SaUWiciSanWV XVe WheiU Wime Wo SaUWiciSaWe in Whe e[SeUimenW. AlWhoXgh Whe YalXe of Whe
incenWiYe iV higheU Whan Whe Sa\menW foU one ZoUking hoXU iW coXld VWill be moUe VXfficienW ZiWh a
moneWaU\ incenWiYe (HindeUeU SoYa & NielVon, 2003). FXUWheUmoUe, moVW XVeUV XVed Mentimeter in a
SUofeVVional conWe[W and coXld WheUefoUe coXnW Whe SaUWiciSaWion aV SaUW of WheiU ZoUking hoXUV.

Collection of data

The WheViV haV folloZed Chalmers University of Technology¶s gXidelineV foU daWa collecWion, handling
and VWoUage. HoZeYeU, WheUe aUe VWill UiVkV ZiWh handling SeUVonal daWa VXch aV Whe daWa floZ, VWoUing of
daWa and backXSV. FoU e[amSle, daWa can be hacked oU in oWheU Za\V miVXVed (CillieUV & Viljoen,
2021). The aXWhoUV haYe aimed Wo onl\ collecW neceVVaU\ daWa and deleWe daWa conWinXoXVl\ aV Zell aV
aYoiding collecWing and VWoUing VenViWiYe daWa.

10.5 Future research
AccoUding Wo Whe limiWaWion of Whe WheViV, Whe diffeUenW ideaV and deVign SUoSoValV aUe deUiYed fUom a
UelaWiYel\ Vmall XVeU gUoXS. ThiV meanV WhaW Whe UeVXlWV aUe indicaWionV of ZhaW iV Whe caVe. ValidaWing
oU inYalidaWing Whe claimV on a laUgeU Vcale iV, WheUefoUe, neceVVaU\ Wo aVVeVV hoZ geneUall\ Whe
gXidelineV, Whe inVSiUaWional SeUVonaV and Whe inVSiUaWion XVeU joXUne\ aUe WUXe. The nXmbeU of XVeUV
SaUWiciSaWing in Whe e[SeUimenWV VhoXld be incUeaVed and Whe TXaliW\ of Whe SUodXcW UeSUeVenWaWion
VhoXld be incUeaVed SeU Whe Truth curve, (GoWhelf & Seiden, 2016). AV Whe UeVXlW VXggeVWV, iW iV Wo Vome
e[WenW SoVVible Wo deVign foU Inspirational User experiences, giYen Whe benefiWV of inVSiUaWion, deUiYing
Whe findingV inWo a moUe XniYeUVal model coXld haYe Whe SoWenWial Wo enable moUe inVSiUed XVeUV. A
geneUal VeW of gXidelineV oU a model VXSSoUWing Whe deVign of IUX mighW be beneficial Wo VeYeUal
indXVWUieV, eVSeciall\ foU digiWal SUodXcWV aV comSeWiWion WighWenV.
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11
Conclusion
The following chapter concludes the thesis and presents a summary of the result and significance in the area
of inspiration and UƦeƞ eǚƛeƞienceƦ͌

ThUoXghoXW Whe WheViV, Whe ke\ TXeVWion aVVeVVed iV ZheWheU iW iV SoVVible Wo indXce inVSiUaWion WhUoXgh
deVign. To anVZeU WhiV, Whe WheViV aimV Wo e[SloUe hoZ Wo inVSiUe Whe XVeUV of Mentimeter Wo gUaVS Whe
fXll SoWenWial of Whe SUodXcW and Wo aWWUacW and acWiYaWe Whem. The UeVXlWV of Whe WheViV inclXde
gXidelineV foU hoZ Wo deVign foU Inspirational User experiences, IUX, TXaliWaWiYe XndeUVWanding of Whe
XVeUV WhUoXgh inVSiUaWional SeUVonaV, an XndeUVWanding of Whe XVeUV¶ SUoceVV of inVSiUaWion in an
inVSiUaWional XVeU joXUne\ and a final deVign SUoSoVal WhaW embodieV Whe gXidelineV.

The WheViV inYeVWigaWeV Whe combinaWion of inVSiUaWion and User experience, an aUea ZiWh limiWed
UeVeaUch. PUeYioXV WheoUeWical claimV ZiWhin inVSiUaWion VWaWe WhaW inVSiUaWion iV challenging Wo SUomoWe
inWenWionall\ aV iW iV a UeVXlW of Whe XVeU'V UelaWion Wo and Whe objecW iWVelf and boWh aUe of eTXal
imSoUWance Wo inVSiUaWion (ThUaVh eW al., 2014). SWill Whe UeVXlWV indicaWe WhaW b\ folloZing Whe SUoSoVed
gXidelineV, Whe XVeUV of Mentimeter Zill become moUe inVSiUed. The findingV VXSSoUW WhaW b\ deVigning
Inspirational User experiences XVeUV Zill be SUoYided ZiWh a neZ SeUVSecWiYe of Whe SUodXcW
Mentimeter, inVSiUing Whem Wo inWeUacW ZiWh Whe SUodXcW and inclXde WheiU SaUWiciSanWV in Za\V.

InVSiUaWion VeemV Wo SUomoWe SoViWiYe affecW and life VaWiVfacWion Zhich boWh aUe imSoUWanW aVSecWV of
Zell-being (ThUaVh & EllioW, 2010). WiWh Whe benefiWV of inVSiUaWion ZiWh User experience design
Zhich aimV aW cUeaWing meaningfXl User experiences WhUoXgh deYiceV (HaVVen]ahl, 2010), WheUe mighW
be an oSSoUWXniW\ Wo e[SloUe Whe aUea of Inspirational User experiences fXUWheU. The benefiWV of VXch
e[SloUaWion aUe SoWenWiall\ incUeaVing XVeU VaWiVfacWion, WheiU leYel of inVSiUaWion and WheiU commiWmenW
Wo Whe SUodXcW, noW onl\ foU Whe XVeU bXW alVo foU Whe bXVineVV SUoYiding Whe SUodXcW. The gXidelineV
SUoSoVed in Whe WheViV aUe Whe fiUVW aWWemSW Wo UeaS Whe benefiWV of inVSiUaWion, a fiUVW aWWemSW WhaW
hoSefXll\ inVSiUeV oWheU deVigneUV Wo VSaUk inVSiUaWion in XVeUV!
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Aƛƛendiǚ I ͡ Paƞƴiciƛaƴing ƼƦeƞƦ
The paUWicipanWV in Whe e[peUimenWV aV pUeVenWed in Wable I.1.

Table I͇͌̇ ƛaƞƴiciƛaŭƴƦ Ÿf ƴhe iŭƴeƞǔieǕƦ aŭd eǚƛeƞiūeŭƴƦ͌ Fiŭal eǔ͌ EƝƼalƦ Fiŭal eǔalƼaƴiŸŭ͌

UƦeƞ Eǚƛeƞience of
Menƴimeƴeƞ

Paƞƴiciƛaƴion Locaƴion PƼƞƛoƦe of ƼƦe

A ̆ ƴiūeƦ IŭƴeƞǔieǕ ̇ AƼƦƴƞalia FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

B ̆ ƴiūeƦ IŭƴeƞǔieǕ ̇ Cǥech ReƛƼblic Maƞkeƴiŭg

C ̇ ƴiūe IŭƴeƞǔieǕ ̇ BelgiƼū FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

D ̇ ƴiūe IŭƴeƞǔieǕ ̇ Uŭiƴed SƴaƴeƦ FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̇͌̇ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̇ Caŭada FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ
ŸƞgaŭiǥaƴiŸŭƦ

̇͌̈ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̇ Uŭiƴed SƴaƴeƦ FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̇͌̉ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̇ Caŭada FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ
ŸƞgaŭiǥaƴiŸŭƦ

̇͌̊ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̇ IƦƞael FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̇͌̋ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̇ Iŭdia Geƴƴiŭg a gƞŸƼƛ cŸŭƦeŭƦƼƦ͇ Ǖiƴhiŭ bƼƦiŭeƦƦ
ūeeƴiŭgƦ

̇͌̇͌̇ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̇͌̇ Uŭiƴed SƴaƴeƦ FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

̇͌̇͌̈ ̇ ƴiūe Eǚƛeƞiūeŭƴ ̇͌̇ CŸlŸūbia FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̈͌̇ ̇ ƴiūe Eǚƛeƞiūeŭƴ ̈ Fƞaŭce FŸƞ ƼƦe Ǖiƴh ǛŸƼƞ clieŭƴƦ aƦ a cŸŭƦƼlƴaŭƴ

̈͌̈ ̉ ƴiūeƦ Eǚƛeƞiūeŭƴ ̈ SǕedeŭ FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

̈͌̉ ̉ ƴiūeƦ Eǚƛeƞiūeŭƴ ̈ Uŭiƴed KiŭgdŸū FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̈͌̊ Paƞƴiciƛaŭƴ Eǚƛeƞiūeŭƴ ̈ SǕedeŭ OŭlǛ ƛaƞƴiciƛaƴed

̈͌̋ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̈ Caŭada FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̉͌̇ ̇ ƴiūe Eǚƛeƞiūeŭƴ ̉ Uŭiƴed SƴaƴeƦ FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̉͌̈ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̉ Uŭiƴed KiŭgdŸū FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ
ŸƞgaŭiǥaƴiŸŭƦ

̉͌̉ Paƞƴiciƛaŭƴ Eǚƛeƞiūeŭƴ ̉ Uŭiƴed SƴaƴeƦ FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ
ŸƞgaŭiǥaƴiŸŭƦ

̉͌̊ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̉ GeƞūaŭǛ BƼƦiŭeƦƦ ƼƦe caƦeƦ

̉͌̋ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̉ Caŭada Iŭ hŸƼƦe Ÿfǫce ƛƞeƦeŭƴaƴiŸŭƦ

̉͌̌ ̉ ƴiūeƦ Eǚƛeƞiūeŭƴ ̉ GƼaƴeūala FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̊͌̇ ̉ ƴiūeƦ ObƦeƞǔaƴiŸŭ ̊ SŸƼƴh KŸƞea FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

̊͌̈ ̉ ƴiūeƦ ObƦeƞǔaƴiŸŭ ̊ Uŭiƴed SƴaƴeƦ FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ
ŸƞgaŭiǥaƴiŸŭƦ

̊͌̉ ̊ ƴiūeƦ ObƦeƞǔaƴiŸŭ ̊ GeƞūaŭǛ FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ



ŸƞgaŭiǥaƴiŸŭƦ

̊͌̊ ̊ ƴiūeƦ ObƦeƞǔaƴiŸŭ ̊ Uŭiƴed KiŭgdŸū FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̋͌̇ ̇ ƴiūe Eǚƛeƞiūeŭƴ ̋ Uŭiƴed KiŭgdŸū FŸƞ ƛƞiǔaƴe ƼƦe͇ ƦƼch aƦ Ʀƛecial ŸccaƦiŸŭƦ

̋͌̈ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̋ SiŭgaƛŸƞe FŸƞ ƼƦe Ǖiƴh ǛŸƼƞ clieŭƴƦ aƦ a cŸŭƦƼlƴaŭƴ

̋͌̉ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̋ PŸlaŭd FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̋͌̊ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̋ PhiliƛƛiŭeƦ FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ
ŸƞgaŭiǥaƴiŸŭƦ

̋͌̋ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̋ Uŭiƴed SƴaƴeƦ FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

̌͌̇ ̇ ƴiūe Eǚƛeƞiūeŭƴ ̌ Uŭiƴed KiŭgdŸū FŸƞ ƼƦe Ǖiƴh ǛŸƼƞ clieŭƴƦ aƦ a cŸŭƦƼlƴaŭƴ

̌͌̈ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̌ Uŭiƴed KiŭgdŸū FŸƞ eŭgageūeŭƴ ƛƼƞƛŸƦeƦ iŭ all Ʀƴaff ūeeƴiŭgƦ

̌͌̉ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̌ GeƞūaŭǛ FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

̌͌̊ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̌ GeƞūaŭǛ FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ
ŸƞgaŭiǥaƴiŸŭƦ

̌͌̋ ̇ ƴiūe Eǚƛeƞiūeŭƴ ̌ Uŭiƴed SƴaƴeƦ FŸƞ ƼƦe Ǖiƴh ǛŸƼƞ clieŭƴƦ aƦ a cŸŭƦƼlƴaŭƴ

͌̍̇ ̉ ƴiūeƦ Eǚƛeƞiūeŭƴ ̍ Iŭdia FŸƞ ƼƦe Ǖiƴh ǛŸƼƞ clieŭƴƦ aƦ a cŸŭƦƼlƴaŭƴ

͌̍̈ ̇ ƴiūe Eǚƛeƞiūeŭƴ ̍ Sƞi Laŭka FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

͌̍̉ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̍ GeƞūaŭǛ FŸƞ ƴƞaiŭiŭg aŭd deǔelŸƛūeŭƴ ƛƼƞƛŸƦeƦ Ǖiƴhiŭ
ŸƞgaŭiǥaƴiŸŭƦ

͌̍̊ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̍ PŸlaŭd FŸƞ ƼƦe Ǖiƴh ǛŸƼƞ clieŭƴƦ aƦ a cŸŭƦƼlƴaŭƴ

̎͌̇ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̎ Uŭiƴed SƴaƴeƦ FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

̎͌̈ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̎ BaŭgladeƦh FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

̎͌̉ ̈ ƴiūeƦ Eǚƛeƞiūeŭƴ ̎ AƼƦƴƞia FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

̎͌̊ ̊ ƴiūeƦ Eǚƛeƞiūeŭƴ ̎ NeƴheƞlaŭdƦ FŸƞ ƼƦe iŭ ƛƼblic Ʀƛeakiŭg Ÿƞ cŸŭfeƞeŭceƦ

Ḟ Neǔeƞ ƼƦed Fiŭal eǔ͌ Fiŭlaŭd NŸƴ aƛƛlicable

F̈ Neǔeƞ ƼƦed Fiŭal eǔ͌ SǕedeŭ NŸƴ aƛƛlicable

F̉ Neǔeƞ ƼƦed Fiŭal eǔ͌ Chile NŸƴ aƛƛlicable

F̊ ̉ ƴiūeƦ Fiŭal eǔ͌ Sƛaiŭ FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

F̋ ̉ ƴiūeƦ Fiŭal eǔ͌ Bƞaǥil FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

F̌ Neǔeƞ ƼƦed Fiŭal eǔ͌ SǕedeŭ NŸƴ aƛƛlicable

F̍ Neǔeƞ ƼƦed Fiŭal eǔ͌ Chile NŸƴ aƛƛlicable

F̎ ̊ ƴiūeƦ Fiŭal eǔ͌ Sƛaiŭ FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ

F̏ ̉ ƴiūeƦ Fiŭal eǔ͌ Uŭiƴed SƴaƴeƦ FŸƞ edƼcaƴiŸŭal ƛƼƞƛŸƦeƦ



Aƛƛendiǚ II ͡ Eǚƛeƞimenƴ ̇ and ̇͌̇
E[peUimenW 1 and 1.1 folloZV Whe geneUal e[peUimenW VWUXcWXUe. The e[peUimenW WeVWV WZo neZ
YeUVionV of Mentimeter¶s inVpiUaWion page and one Ueplica of Whe cXUUenW inVpiUaWion page. The VWUXcWXUe
of Whe e[peUimenW iV pUeVenWed in figXUe II.1.

FigƼƞe II͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf Eǚƛeƞiūeŭƴ ̇ aŭd ̇͌̇͌

FeaƴƼƞe ƴeƦƴƦ

The feaWXUe WeVW iV Whe Vame foU all WhUee feaWXUe WeVWV in E[peUimenW 1. The XVeU iV inWUodXced Wo a
VcenaUio: You are going to make your next presentations but do not have a finished presentation to
copy, you are looking for inspiration in Mentimeter. AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU
e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe of Whe CXVWomeU inVpiUaWion Vcale, aV a mediaWing
objecW.



Aƛƛendiǚ III ͡ Eǚƛeƞimenƴ ̈
E[peUimenW 2 folloZV Whe geneUal e[peUimenW VWUXcWXUe. The e[peUimenW WeVWV WZo neZ YeUVionV of Whe
Mentimeter inVpiUaWion page and one Ueplica of Whe cXUUenW inVpiUaWion page. The VWUXcWXUe of Whe
e[peUimenW iV pUeVenWed in figXUe III.1.

FigƼƞe III͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf Eǚƛeƞiūeŭƴ ̈͌

FeaƴƼƞe ƴeƦƴ ̇ τ ̈

The feaWXUe WeVW iV Whe Vame foU FeaWXUe WeVW 1 and FeaWXUe WeVW 2 in E[peUimenW 1. The XVeU iV
inWUodXced Wo a VcenaUio: You are going to make a presentation but you feel a bit uninspired. Please
look for inspiration on the inspiration page on the website. AfWeU Whe XVeU haV compleWed Whe WaVk Whe
XVeU e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe of Whe CXVWomeU inVpiUaWion Vcale, aV a
mediaWing objecW.

A͒B ƴeƦƴ ͡ PƞeǔieǕ Ǖiƴh and ǕiƴhoƼƴ ƛhone ǔieǕ

FoU Whe A/B WeVW, Whe paUWicipanW iV inWUodXced Wo Whe folloZing WaVk: We are investigating how to
design previews of templates. Therefore we will send you two links with two different versions of a
template preview design. We want you to look at them, interact with them, evaluate them one after the
other whilst sharing your screen. AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV
diVcXVVed and eYalXaWed. The WZo diffeUenW pUeYieZV aUe compaUed WhUoXgh a mXlWiple-choice baU
chaUW, aV a mediaWing objecW.



Aƛƛendiǚ IV ͡ Eǚƛeƞimenƴ ̉
E[peUimenW 3 folloZV Whe geneUal e[peUimenW VWUXcWXUe. The e[peUimenW focXVeV on piYoWing deVign
and XVabiliW\ eYalXaWion. TheUefoUe Whe XVeUV aUe noW aVViVWed ZiWh Whe WaVkV aW all dXUing Whe WeVWV. ThiV
e[peUimenW inclXdeV eYalXaWion of phUaVingV WhUoXgh diVcXVVion. The VWUXcWXUe of Whe e[peUimenW iV
pUeVenWed in figXUe IV.1.

FigƼƞe IV͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf Eǚƛeƞiūeŭƴ ̉͌

Woƞd eǔalƼaƴion

The XVeUV eYalXaWe Whe choice of inVpiUaWional maWeUial phUaVingV in Whe pUoWoW\pe. The XndeUVWanding
and choice of phUaVingV aUe diVcXVVed.

FeaƴƼƞe ƴeƦƴ ̇ ͡ PƞeǔieǕ

The XVeU iV aVked Wo peUfoUm Whe folloZing WaVkV:
● PUeYieZ Whe pUeVenWaWion ³VWaUW \oXU ZoUkVhop ZiWh an icebUeakeU´.
● Then Ze ZanW \oX Wo deVcUibe eYeU\Whing \oX Vee in Whe pUoWoW\pe.
● NoZ Ze ZanW \oX Wo YoWe on Whe pUeVenWaWion aV if \oX ZeUe a paUWicipanW.
● NoZ Vee hoZ Whe pUeVenWaWion lookV ZiWh moUe YoWeV.

AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe of
Whe TENS inWeUface Vcale aV a mediaWing objecW.

Woƞd eǔalƼaƴion

The XVeUV eYalXaWe Whe choice of filWeU phUaVingV on Whe inVpiUaWion page in Whe pUoWoW\pe. The
XndeUVWanding and choice of phUaVingV aUe diVcXVVed.

FeaƴƼƞe ƴeƦƴ ̈ ͡ Filƴeƞ and Ʀaǔe

The XVeU iV inWUodXced Wo a VcenaUio: You are hosting a business meeting where you want a
presentation with a word cloud. Find this template through filtering and save the template to your
favorites. Before you start you will see a picture of the prototype in the presentation: please describe
everything you see on the picture and describe what you think it is. AfWeU Whe XVeU haV compleWed Whe
WaVk Whe XVeU e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe of Whe TENS inWeUface Vcale, aV a
mediaWing objecW.

FeaƴƼƞe ƴeƦƴ ̉ ͡ Filƴeƞ ǔeƞƦion II

The XVeU iV inWUodXced Wo a VcenaUio: You want some inspiration for You are hosting a business meeting
where you want inspiration of different templates of presentations to have a discussion. Find these
templates through filtering. AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV diVcXVVed and
eYalXaWed ZiWh Whe XVe of Whe TENS inWeUface Vcale, aV a mediaWing objecW.



Aƛƛendiǚ V ͡ Eǚƛeƞimenƴ ̊
E[peUimenW 4 folloZV Whe geneUal e[peUimenW VWUXcWXUe. The e[peUimenW iV an obVeUYaWion WeVW of Whe
Mentimeter Zebpage and in-app mode Wo XndeUVWand Whe XVeU joXUne\ of Whe XVeUV and WheiU XVe of and
XndeUVWanding of WemplaWeV. The VWUXcWXUe of Whe e[peUimenW iV pUeVenWed in figXUe V.1.

FigƼƞe V͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf Eǚƛeƞiūeŭƴ ̊͌

ObƦeƞǔaƴion  ͡ UƦeƞ joƼƞneǛ

The WaVk foU Whe joXUne\ iV Wo deVcUibe Whe laVW Wime \oX XVed Mentimeter and Whe diffeUenW VWepV \oX
Wook in VeWWing Xp and holding Whe pUeVenWaWion, inclXding XVing an e[WeUnal pUeVenWaWion VofWZaUe if
\oX XVe one. AfWeU Whe XVeU haV gone WhUoXgh Whe VWepV, Whe\ aUe aVked Wo Uedo Whe VWepV Whe\ did laVW
Wime Zhen Whe\ cUeaWed and held a pUeVenWaWion. The XVeUV aUe aVked Wo VWaUW afWeU Whe\ haYe made a
pUeVenWaWion in Whe e[WeUnal VoXUce and go Wo Mentimeter and conWinXe WheUe, inclXding cUeaWing Whe
VlideV. The XVeUV aUe When aVked Wo pUeVenW Whe pUeVenWaWion Wo Whe WeVW leadeUV, boWh e[WeUnal VoXUceV
and Mentimeter. The WaVk iV When eYalXaWed ZiWh a diVcXVVion aboXW Whe joXUne\ and TENS inWeUface
Vcale.

ObƦeƞǔaƴion ͡ Temƛlaƴe͡baƦed ƼƦeƞ joƼƞneǛ

The XVeUV aUe aVked Wo go Wo mentimeter.com and cUeaWe a pUeVenWaWion baVed on a WemplaWe. The XVeUV
peUfoUm Whe WaVk and Whe feaWXUe WeVW iV conclXded ZiWh a diVcXVVion and eYalXaWion XVing Whe TENS
inWeUface Vcale.



Aƛƛendiǚ VI ͡ Eǚƛeƞimenƴ ̋
E[peUimenW 5 folloZV Whe geneUal e[peUimenW VWUXcWXUe. The e[peUimenW focXVeV on piYoWing and
XndeUVWanding Whe need foU ceUWain deVign feaWXUeV aV Zell aV XndeUVWanding Whe XVeU joXUne\ and Whe
XVeU¶V inVpiUaWion joXUne\. The VWUXcWXUe of Whe e[peUimenW iV pUeVenWed in figXUe VI.1.

FigƼƞe VI͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf Eǚƛeƞiūeŭƴ ̋͌

ObƦeƞǔaƴion ͡ UƦeƞ joƼƞneǛ

The XVeU iV aVked Wo peUfoUm Whe Vame WaVk aV in ObVeUYaWion - UVeU JoXUne\ in e[peUimenW 4 AfWeU Whe
XVeU haV compleWed Whe WaVk Whe folloZing TXeVWionV aUe aVked: IV WhiV \oXU common Za\ of doing iW?
And if \oX need an\ W\pe of help UighW noZ, ZhaW ZoXld \oX do?

ObƦeƞǔaƴion ͡ InƦƛiƞaƴion ƼƦeƞ joƼƞneǛ

The XVeU iV inWUodXced Wo a VcenaUio: Imagine that you are about to hold a presentation similar to the
one you just created but feel like you are lacking inspiration. Please show us how you would find
inspiration for the presentation. Any means are allowed, offline and online. AfWeU Whe XVeU haV
compleWed Whe WaVk Whe XVeU iV aVked Whe folloZing TXeVWionV:

● Do \oX eYeU look foU inVpiUaWion foU a pUeVenWaWion?
● HoZ ZoXld \oX find inVpiUaWion foU a pUeVenWaWion like Whe one \oX jXVW did?
● HoZ do \oX XVe Whe inVpiUaWion?
● HoZ ZoXld \oX VhaUe inVpiUaWion ZiWh oWheUV?

FeaƴƼƞe ƴeƦƴ ͡ CommƼniƴǛ

The XVeU iV inWUodXced Wo a VcenaUio: This time you are once again looking for inspiration for a
presentation, but solely in Mentimeter. Please look for inspiration for a presentation in Mentimeter.
AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe of
Whe CXVWomeU inVpiUaWion Vcale, aV a mediaWing objecW.



Aƛƛendiǚ VII ͡ Eǚƛeƞimenƴ ̌
E[peUimenW 6 folloZV Whe geneUal e[peUimenW VWUXcWXUe. The e[peUimenW focXVeV on piYoWing and
XndeUVWanding Whe need foU ceUWain deVign feaWXUeV and Wo geW a deepeU XndeUVWanding of Whe XVeU¶V
peUcepWionV of Whe aYailable WemplaWeV and pUeVenWaWion VofWZaUe WemplaWeV in geneUal. The paUWicipanW
iV aVked Wo pUepaUe a pUeVenWaWion oU Vlide Whe\ like Wo bUing Wo Whe e[peUimenW. The VWUXcWXUe of Whe
e[peUimenW iV pUeVenWed in figXUe VII.1.

FigƼƞe VII͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf Eǚƛeƞiūeŭƴ ̌͌

Temƛlaƴe eǔalƼaƴion and diƦcƼƦƦion

The XVeU iV aVked Wo go Wo Whe Mentimeter inVpiUaWion page. TheUeafWeU Whe inVpiUaWion page and iWV
WemplaWeV aUe diVcXVVed WhUoXgh Whe folloZing TXeVWionV:

● WhaW do \oX Whink WheVe aUe?
● If \oX ZeUe Wo look foU a WemplaWe, ZhaW ZoXld \oX look foU?
● Which of WheVe WemplaWeV do \oX pUefeU/don¶W like?
● WhaW W\peV of WemplaWeV do \oX find inVpiUing?
● WhaW W\peV of WemplaWeV do \oX find XVefXl?

TheUeafWeU Whe XVeU iV aVked Wo chooVe WZo WemplaWeV and compaUe Whem. The XVeU iV aVked Whe
folloZing TXeVWionV:

● IV WhiV ZhaW \oX e[pecW fUom a WemplaWe?
● Which one do \oX find moVW inVpiUing?
● Which one do \oX find moVW XVefXl?
● WhaW aVpecWV of Whe WemplaWe do \oX appUeciaWe Whe moVW? E[ coloUV, picWXUeV, TXeVWionV, Whe

VWUXcWXUe.
Finall\, Whe paUWicipanW iV aVked Wo pUeVenW a pUepaUed WemplaWe Whe XVeU findV YiVXall\ pleaVing and Whe
WemplaWe�V YiVXal aVpecWV aUe diVcXVVed.

FeaƴƼƞe ƴeƦƴ ͡  ViƦƼal ǫlƴeƞing I

The XVeU iV inWUodXced Wo a VcenaUio: You are making a presentation that needs to be visually pleasing,
please look for templates that suit your requirements. AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU
e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe of Whe CXVWomeU inVpiUaWion Vcale, aV a mediaWing
objecW.



Aƛƛendiǚ VIII ͡ Eǚƛeƞimenƴ ̍
E[peUimenW 7 folloZV Whe geneUal e[peUimenW VWUXcWXUe. The e[peUimenW focXVeV on XndeUVWanding hoZ
diffeUenW kindV of leaUning can faciliWaWe inVpiUaWion and affecW Whe XVeUV¶ Zill Wo XVe Mentimeter. The
VWUXcWXUe of Whe e[peUimenW iV pUeVenWed in figXUe IIX.1.

FigƼƞe IIX͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf Eǚƛeƞiūeŭƴ ̍

FeaƴƼƞe ƴeƦƴ ̇ ͡ DiƦcƼƦƦion foƞƼm

The XVeU iV aVked Wo peUfoUm Whe folloZing WaVk: Get help from other Menti users to engage your
audience. AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV diVcXVVed and eYalXaWed ZiWh
Whe XVe of Whe CXVWomeU inVpiUaWion Vcale, aV a mediaWing objecW.

FeaƴƼƞe ƴeƦƴ ̈ ͡ PƞogƞeƦƦ ƛage

The XVeU iV aVked Wo peUfoUm Whe folloZing WaVk: Find out what you can learn in Mentimeter. AfWeU Whe
XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe of Whe
CXVWomeU inVpiUaWion Vcale, aV a mediaWing objecW.

FeaƴƼƞe ƴeƦƴ ̉ ͡ Menƴimeƴeƞ ƛƞeƦenƴaƴion leaƞning

The XVeU iV aVked Wo peUfoUm Whe folloZing WaVk: Now you are going to learn about different question
types of Mentimeter through a Mentimeter. You are going to go through the presentation yourself and
then we will discuss and evaluate this way of learning afterward. AfWeU Whe XVeU haV compleWed Whe
WaVk Whe XVeU e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe of Whe CXVWomeU inVpiUaWion Vcale, aV a
mediaWing objecW.



Aƛƛendiǚ IX ͡ Eǚƛeƞimenƴ ̎
E[peUimenW 8 folloZV Whe geneUal e[peUimenW VWUXcWXUe. The e[peUimenW focXVeV on XndeUVWanding hoZ
diffeUenW kindV of leaUning and YiVXal filWeUing can faciliWaWe inVpiUaWion and affecW Whe XVeUV¶ Zill Wo XVe
Mentimeter. The VWUXcWXUe of Whe e[peUimenW iV pUeVenWed in figXUe IX.1.

FigƼƞe IX͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf Eǚƛeƞiūeŭƴ ̎͌

FeaƴƼƞe ƴeƦƴ ̇ ͡ PƞogƞeƦƦ ƛage and Menƴimeƴeƞ ƛƞeƦenƴaƴion leaƞning

The XVeU iV aVked Wo peUfoUm Whe folloZing WaVk: Find out what you can learn in Mentimeter and learn
about customization and layouts. AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV
diVcXVVed and eYalXaWed ZiWh Whe XVe of Whe CXVWomeU inVpiUaWion Vcale, aV a mediaWing objecW.

FeaƴƼƞe ƴeƦƴ ̈ ͡ ViƦƼal ǫlƴeƞing II

The XVeU iV aVked Wo peUfoUm Whe folloZing WaVk: Filter to find templates with a color scheme and vibe
you like and find inspiring. AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV diVcXVVed and
eYalXaWed ZiWh Whe XVe of Whe CXVWomeU inVpiUaWion Vcale, aV a mediaWing objecW.

FeaƴƼƞe ƴeƦƴ ̉ ͡ TemƛlaƴeƦ

The XVeU iV aVked Wo peUfoUm Whe folloZing WaVk: Preview the templates you find intriguing and tell us
why. AfWeU Whe XVeU haV compleWed Whe WaVk Whe XVeU e[peUience iV diVcXVVed and eYalXaWed ZiWh Whe XVe
of Whe CXVWomeU inVpiUaWion Vcale, aV a mediaWing objecW.



Aƛƛendiǚ X ͡ Final eǔalƼaƴion
The final eYalXaWion folloZV Whe geneUal e[peUimenW VWUXcWXUe e[cepW foU XVing anoWheU SWaUWXp phaVe,
ZiWh no inVpiUaWion VcaleV and a moUe e[WenViYe iniWial inWeUYieZ. FXUWheUmoUe, boWh final deVign WeVWV
one and WZo aUe WeVWed ZiWh Whe Customer inspiration scale and Whe TENSE Scale aW Whe Vame Wime Wo
diVcXVV and UaWe Whe Zhole e[peUience of Whe final deVign pUopoVal. The VWUXcWXUe of Whe e[peUimenW iV
pUeVenWed in figXUe X.1.

FigƼƞe X͇͌̇ ƴhe ƦƴƞƼcƴƼƞe Ÿf ƴhe ǫŭal eǔalƼaƴiŸŭ͌

Iniƴial inƴeƞǔieǕ Menƴimeƴeƞ non͡ƼƦeƞ

● To geW Vome kind of conWe[W, pleaVe Well me ZhaW \oX ZoUk ZiWh. So \oXU UeVponVibiliWieV, \oXU
indXVWU\, conWe[W, eWc?

● HoZ do \oX pUeVenW Woda\?
● WhaW pUeVenWaWion Wool do \oX XVe Woda\?
● WhaW aUe \oXU VWUXggleV?
● WhaW iV \oXU YieZ on ZhaW Mentimeter iV and ZhaW iW can be XVed foU?
● Do \oX haYe a plan Wo XVe Mentimeter in one of \oXU Xpcoming pUeVenWaWionV WhiV \eaU?

○ To ZhaW pUeVenWaWion?
● HoZ Zilling aUe \oX Wo XVe Mentimeter foU one of \oXU Xpcoming pUeVenWaWionV WhiV \eaU fUom

1-10, 1 being noW Zilling, 10 being YeU\ Zilling?
● HoZ ofWen do \oX find \oXUVelf being inVpiUed b\ VomeWhing a UegXlaU Zeek?

○ InWUinVic/e[WUinVic?
○ HoZ ofWen doeV Whe inVpiUaWion lead Wo acWion?

Iniƴial inƴeƞǔieǕ Menƴimeƴeƞ ƼƦeƞ

● To geW Vome kind of conWe[W, pleaVe Well me ZhaW \oX ZoUk ZiWh. So \oXU UeVponVibiliWieV, \oXU
indXVWU\, conWe[W, eWc?

● WhaW inVpiUed \oX Wo geW a Mentimeter accoXnW/VWaUW XVing Mentimeter?
● HaYe \oX XVed/HoZ man\ WimeV haYe \oX XVed Mentimeter
● WhaW haV kepW \oX fUom pUeVenWing?/WhaW made \oX geW oYeU Whe WhUeVhold and pUeVenW XVing

neZ VofWZaUe?
● WhaW iV \oXU YieZ on ZhaW Mentimeter iV and ZhaW iW can be XVed foU?
● Do \oX haYe a plan Wo XVe Mentimeter in one of \oXU Xpcoming pUeVenWaWionV WhiV \eaU?
● To ZhaW pUeVenWaWion?
● HoZ Zilling aUe \oX Wo XVe Mentimeter foU one of \oXU Xpcoming pUeVenWaWionV WhiV \eaU fUom

1-10, 1 being noW Zilling, 10 being YeU\ Zilling?



● HoZ ofWen do \oX find \oXUVelf being inVpiUed b\ VomeWhing a UegXlaU Zeek?
● InWUinVic/e[WUinVic?
● HoZ ofWen doeV Whe inVpiUaWion lead Wo acWion?

Final deƦign ƴeƦƴ ͇̇ in͡aƛƛ

The final eYalXaWion paUW 1 iV an obVeUYaWion folloZed b\ a diVcXVVion. The XVeU iV aVked Wo peUfoUm
Whe folloZing WaVk: Explore the prototype of Mentimeter in-app and talk out loud. AfWeU Whe XVeU haV
compleWed Whe WaVk Whe obVeUYaWion iV finali]ed ZiWh Whe folloZing TXeVWionV being aVked:

● WhaW iV \oXU YieZ on ZhaW Mentimeter iV and ZhaW iW can be XVed foU?
● Do \oX haYe a plan Wo XVe Mentimeter in one of \oXU Xpcoming pUeVenWaWionV WhiV \eaU?
● To ZhaW pUeVenWaWion?
● HoZ Zilling aUe \oX Wo XVe Mentimeter foU one of \oXU Xpcoming pUeVenWaWionV WhiV \eaU fUom

1-10, 1 being noW Zilling, 10 being YeU\ Zilling?
AfWeU Whe TXeVWionV haYe been anVZeUed Whe pUoWoW\pe iV diVcXVVed openl\ ZhilVW Whe XVeU VhaUeV WheiU
VcUeen ZhilVW Whe\ e[ploUe.

Final deƦign ƴeƦƴ ͇̈ leaƞning Menƴimeƴeƞ ƴhƞoƼgh a Menƴi

The XVeU WakeV paUW in an inWeUacWiYe leaUning Mentimeter pUeVenWaWion and afWeUZaUd Final deVign WeVWV,
one and WZo aUe eYalXaWed ZiWh Whe TENSE scale and Customer inspiration scale aV a mediaWing
objecW.



Aƛƛendiǚ XI ͡ InƴeƞǔieǕ gƼide

Infoƞmaƴion aboƼƴ ƴhe ƛaƞƴiciƛanƴ
Name
PUofeVVion
LocaWion

InƴƞodƼcƴionƦ and foƞmaliƴieƦ
● InWUodXcWionV
● PXUpoVe
● InWeUYieZ agenda
● IncenWiYe
● QXeVWionV
● InfoUmaWion aboXW daWa handling and UecoUding

InƴeƞǔieǕ ƝƼeƦƴionƦ
● To geW Vome kind of conWe[W, pleaVe Well me ZhaW \oX ZoUk ZiWh. So \oXU UeVponVibiliWieV, \oXU

indXVWU\, conWe[W eWc?
● Tell XV aboXW Whe laVW Wime \oX leaUned a neZ Vkill and incoUpoUaWed iW inWo \oXU ZoUk?

○ HoZ ZaV WhaW e[peUience?
○ HoZ did \oX go aboXW iW?
○ WhaW inVpiUed \oX Wo pXUVXe iW?

● WhaW helpV \oX geW VomeWhing done?
● Do \oX UemembeU an\ Wime \oX haYe been inVpiUed Wo do VomeWhing diffeUenW and ZenW

WhUoXgh ZiWh iW? (foU e[ample, VWaUWing Uec\cling)
● Do \oX haYe an idea of ZhaW in geneUal inVpiUeV \oX, foU e[ample in \oXU pUofeVVion oU in an\

hobb\ \oX haYe oU Vo?
● WheUe do \oX find inVpiUaWion?

○ Do \oX look foU iW?
○ DoeV iW happen XninWenWionall\?

● Which Zeb-baVed VofWZaUe do \oX find inVpiUeV \oX Whe moVW and Zh\?
● WhaW inVpiUed \oX Wo geW a Mentimeter accoXnW/VWaUW XVing Mentimeter?
● WhaW pUeVenWaWion VofWZaUe do \oX XVe Woda\?

○ WhaW ZoUkV Zell/ doeV noW ZoUk aV Zell
● On ZhaW occaVion do \oX pUeVenW Woda\?

○ WhaW aUe Whe difficXlWieV Zhen \oX pUeVenW?
○ WhaW aUe Whe needV?

● HaYe \oX XVed/HoZ man\ WimeV haYe \oX XVed Mentimeter
○ WhaW haV kepW \oX fUom pUeVenWing?/WhaW made \oX geW oYeU Whe WhUeVhold and

pUeVenW XVing neZ VofWZaUe?
● Do \oX knoZ hoZ Wo find inVpiUaWion in Mentimeter?
● WhaW aUe \oXU WhoXghWV on WemplaWeV and gXideV Wo help \oX in Mentimeter?

○ HaYe \oX XVed WemplaWeV?



● HaYe \oX eYeU XVed an\ oWheU inWeUacWiYe VofWZaUe?
○ WhaW made \oX geW oYeU Whe WhUeVhold and pUeVenW XVing Whe neZ VofWZaUe?

● CoXld \oX pleaVe Zalk XV WhUoXgh Whe laVW Wime \oX did a pUeVenWaWion?
● NoZ - Can \oX Whink of an\ Wime Zhen \oX planned and held a gUeaW pUeVenWaWion, coXld \oX

pleaVe Zalk XV WhUoXgh WhaW.
○ Wh\ did iW end Xp being a gUeaW e[peUience foU \oX?

● And aW laVW - Can \oX Whink of an\ Wime Zhen \oX planned and held a noW-Vo-gUeaW
pUeVenWaWion, coXld \oX Zalk XV WhUoXgh WhaW?

○ Wh\ did iW end Xp being VomeWhing \oX UemembeU aV a ³bad´ e[peUience?
● WhaW/Zho inVpiUeV \oX Wo do pUeVenWaWionV Whe Za\ \oX do Whem? (FoU e[ample Vomeone aW

ZoUk, a gUeaW lecWXUeU \oX once had oU an\ famoXV pUeVenWeU like SWeYe JobV)
● WhaW/Zho iV \oXU inVpiUaWional VoXUce Wo hoZ \oXU pUeVenWaWion iV YiVXall\ deVigned? (FoU

e[ample PinWeUeVW, WemplaWeV, oU Vomeone \oX knoZ Zho doeV beaXWifXl pUeVenWaWionV)
● WhaW coXld inVpiUe \oX Wo geW oYeU Whe WhUeVhold and hold inWeUacWiYe pUeVenWaWionV oU in

geneUal change Whe Za\ \oX pUeVenW?
● If \oX ZeUe Whe deVigneU of pUeVenWaWion VofWZaUe. HoZ ZoXld \oX deVign iW Wo make iW 100

peUfecW foU \oX? YoXU abVolXWe dUeam YeUVion.
● Do \oX haYe an\ final WhoXghWV aboXW Mentimeter WhaW \oX ZoXld like Wo VhaUe?

Finaliǥing ƴhe inƴeƞǔieǕ
● QXeVWionV and final WhoXghWV
● E[Wending gUaWiWXde and appUeciaWion
● InfoUmaWion aboXW incenWiYe



Aƛƛendiǚ XII ͡ Menƴi Ʀchool
An e[ample of MenWi Vchool aiming aW Weaching Whe baVic TXeVWionV, Vee figXUe XII.1.

FigƼƞe XII͇͌̇ a Ʀaūƛle Ÿf Meŭƴi ƦchŸŸl fŸƞ ƼƦeƞƦ leaƞŭiŭg ƴhe ūŸƦƴ fƞeƝƼeŭƴlǛ ƼƦed ƝƼeƦƴiŸŭƦ͌
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