
The Park

The pathways in the park are divided into two groups. The first and 
primary is reflecting the movement of the visitors inside the building of 
the meat production. The path is a continuation of the building out onto 
the park. Asphalt is used to relate to the concrete part of the building 
complex, where the movement of the visitors takes place. The u-shaped 
path surround an area in front of the building, hosting the restaurant 
kitchen, in which planned activities will be located. The main gathering 
point will be the big playground, which is turned into an ice skating 
rink during winter.  A playground located in a dense populated area will 
be well visited and bring people and life to the site. An ice skating rink, 
located very close to the city centre, suitable for all kinds of people, is 
something retaining the natural activity at the site during the winter 
season as well. A boules court is also planned. It is a calm activity and 
very popular among the older generation, which is an important aspect 
to take into consideration. 

The park area outside the U-shaped asphalt path is planned for a more 
organic growth with grass, trees and bushes enhancing the natural 
feeling. The chosen material for the path here is cobblestone, it is to 
interact with less strict expression this part of the park is aiming for. 
Aligned with the cobblestone paths are the building parts where the 
meat production takes place. The cobblestone will decrease the speed 
of the movement and encourage people to look up and reflect upon the 
activities in the building. The cobblestone, together with the red wood 
on the buildings of the meat production, gives a natural and traditional 
expression.

In front of the restaurant kitchen an open-air service of the restaurant 
is located. This is only used during lunch hours, when a lunch buffet 
is served. To have the open air service available during the dinner à la 
carte service would work against the concept of the building to give the 
guest the story about meat production while visiting the restaurant, 
since a shortcut into the restaurant would be available. To eat inside 
the restaurant is moreover an important part of the experience of the 
building and the story of meat production. 

In the other two building complexes at the site, hosting dwellings,  
commerce takes place at the ground level. A café, located just outside 
the part of the meat production building where the carcass fridge is 
located, extends out into the park during the summer season and has 
an open air service on the grass outside the cafe. 

a. Open air service of the restaurant
b. Flowerbed
c. Boules court 
d. Playground/Ice skating rink
e. Open air service café
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North facade

Framing the facade

On the facades where no windows 
are located, red steel frames are 
added repetitivly. This gives the 
facade pattern continuity, enhancing 
the linear storytelling of the building. 

Along with the sun moving over the 
sky the shadows, cast by the frames, 
will play with the patterns on the 
facade.



Is it possible to change people’s behaviour and relation to 
meat using architecture?

Architecture possesses the tools of deciding what people shall 
experience and how to perceive spaces. Information can be spread 
through well-considered design. The project Meat Meets Urban Life 
emphasises the importance of including primary products into our 
everyday life. The information mediated through the building of the 
project is the objective image of Swedish meat production on small-
scale farms around the country. 

Food is something that always had a great impact when shaping our 
cities. No less than 120 years ago the markets still were crucial in the 
city planning in Sweden. Meat Meets Urban Life shows how we could 
incorporate food and primary products into future city planning, to 
make it a part of everyday activities and a common sight. 

Change develops over time, therefore society needs to adapt to a 

the design of the space.   

Walking through the building the visitors will visually experience all 
different steps in the meat production, from carcass to perfectly cooked 
dish. Today this is a rare experience, yet a good way to learn. It gives a 
closer relation to the food you will eat or buy at the end of the pathway 
and therefore have an impact on the visitors mind concerning Swedish 
meat production. 

How can a building achieve a decreased physical and 
psychological distance between human and primary products? 

The short answer to the question is to make the building available for as 
many people as possible. To locate it at a site where a lot of people move 
is an easy way to decrease the physical distance. The project is located at 
a site planned to be built upon. It is located very close to the present city 
centre and future development plans incorporate the area into the city 
centre. The project therefore states an example of how inclusion of primary 

long-term plan to achieve a change of attitude to food and primary 
products. To include this new approach into future developments of 
the society is key to accomplish this.  To create a facility for meat and 
to make it represent the Swedish meat industry will give the industry 
a better chance to reach out to more people and to spread knowledge. 
Knowledge is important when to question one’s habits. This building 
encourages to discover something new and to understand it, it 
becomes a symbol for the future perspective of food. 

How can the project tell the story about Swedish meat 
production? 

All stories have different ways of being told. Different architectural 
tools are needed depending on the story. This building is describing 
facts for everybody to make up their own mind about. The building is 
not supposed to provoke the ”right” answer, hence the design of the 
pathway is rather reductive and have similarities to a museum – a place 
where visitors are to get an opinion on the art without being pushed by 
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                                          Reflections V

products can be approached when building new areas to decrease 
physical distance.  

Now is the time to figure out how to join the countryside and the 
city. The cities have always depended on the countryside in terms of 
providing food, but today this is taken for granted, which has resulted 
in a psychological disconnection and ignorance. The fact that meat 
comes from animals and that these animals come from somewhere and 
that someone somewhere has reared them can be highlighted if the 
knowledge about Swedish meat production is brought into the light. 
To realize the fact that the perfectly cut up pieces of meat we buy in the 
store descends from an animal and a carcass of an animal is a strong 
strategy to decrease the psychological distance between human and 
primary products. 
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Reflections

The food industry has been running amok for more than half a century. 
Once a product, with a quality appreciated by the consumer, has 
entered the market it has stayed there, no matter what downsides 
there is to the product. We live with a market economy and that is 
why we as consumers have the power to decide whether if Swedish 
meat industry has a future or not. This is the reason why it is important 
for society to contribute to decision-making and market, advocate 
and support the Swedish meat industry. The tools of architecture are 
powerful enough to affect people and spread information. Placing 
an exposing meat production building in the city centre not only 
simplifies for people to support the Swedish meat industry, but it also 
constitutes a powerful statement, something profoundly important to 
enhance the spread of information about the industry. The spreading 
of information can be done in several ways, but to get the word out 
and make people talk about it to each other and discuss it, is not only 
the oldest way of information dissemination but also one of the most 
important. When talking and reflecting about a subject you learn, 
which enables and facilitates decision-making. To decrease the physical 
distance between people and primary products is comparatively easy 
in relation to the task of decreasing the psychological distance. The 
concept and technique of mobile slaughter units makes it possible to 
bring identifiable meat into the city without harming the animals or 
their quality of life. The psychological distance can be affected when 
primary products become a part of the society and we start to talk about 
it and value it and its origin. To value a product for its positive qualities 
is more important than the dislike for bad products. The spreading of 
information about the meat industry today is generally only the bad 
examples. The animal treatment on small farms all around Sweden and 
the impact this meat industry has on our biota is rarely stressed. Yet, to 
turn the focus to the positive and what comes out of decisions based on 
that approach is a winning concept. 
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